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100% WAKES 


Positive, controlled heat without gas com make 
equipment — here’s the breakthmganding 

whole industry has been waiting for, jy’s sure 
real knockout blow to high a 

the first radical drying improvement iiyying anc 


Safe-T-Steam is super-safe. No opent 
dangerous flame-fume cong 
possibility of 


BIG MONEYS@IS 


Economical Safe-T-Steam not only cuts ftatheck the 
up to 66%, it saves you plenty ongiour per 
Minimum parts add up to minimum mainigactured ¢ 
Any way you look at it, Safeip day, pi 

lowers your overhead, ups youlg00worki 


PROVEN ERY 


Approved by N. Y. City Board of Stante The mo 
Appeals, in use in college dom me to 


school and other institutions, Safe T9ee | 
operating successfully in many? 
countrywide. Owners & bis, ck 








TIS REPLACING GAS EVERYWHERE 


Lj INTERNATIONAL 
Y DRYER CORP. 


%o WAKES EVERY OTHER DRYER OBSOLETE 


as come make gas dryers ourselves. Good ones. But we’re You pay no more for Safe-T-Steam than you do for a 
Dreakthmgganding production to meet the demand for the dryer gas dryer, yet you cut way down on fuel costs. It dries 
ing “f 's sure to outmode gas. With Safe-T-Steam, only as fast as gas, gives a fluffier, softer finish, and has 
Operatir ie provides hot water for washing, steam for less than half the number of electrical and control com- 
vement iiyying and for heating the premises. ponents. Operation — trouble-free! 


HAZMLSAFE INSTALLATION... ALL-SAFE OPERATION 


1 local leierating efficiently with steam pressures from 9 to No pilot light, no gas valve, no air switch, no delicate 
-pressure@é psig, Safe-T-Steam dries at safe, low temperatures controls to go out of order. Fool-proof safety door — 
> open fi@euiring only 100,000 BTUs. No need for the sta- no chance of human error. No thermostat. A built-in 
ume congonary engineer. Safe-T-Steam minimizes spontaneous overload switch provides automatic shut-off. Tempera- 
lity of exfembustion; rules out noxious odors or fabric damage. tures can’t soar dangerously high. 


EYS@IS FUEL COSTS UP TO $1800 ANNUALLY 

ly cuts fiyfteck the chart at right. You can save 10¢ per drying UP TO 23¢ LESS PER DRYING HOUR 
dlenty onfour per dryer, using Safe-T-Steam instead of manu- 

um maitigectured gas. As an average: 10 dryers, working 6 hours GAS Raa 
it, SafelB day, pile up savings of $6 daily — or, $1800 in a 
ups youlgu0-working-day year! 


WENRERYBODY LIKES IT— EXCEPT OUR COMPETITION 


of Standégihe money | save with Safe-T-Steam makes it possible Our competition would like Safe-T-Steam too, if they 
lege domme to run strong promotions | couldn’t otherwise could duplicate it. Protected by Registered Patent, 








































 Safe-TSpiord.” .. .“‘It’s amazing what a difference Safe-T- other patents pending, Safe-T-Steam, invented by 
n manylptan makes. Customers never complain about hard International Dryer, has been in actual use since 1960, 
wners télmtish. Clothes come out softer to the touch.”’ and is unobtainable anywhere else in the world. 
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; Me SHOW YOU HOW SAFE-T-STEAM CAN CUT YOUR OVERHEAD! WRITE, WIRE, PHONE... 


Insurance 
Coverage 
Protects 
Your Coin | 
Laundry 
Investment 


‘maximum coverage 
at minimum cost! 


Fire 

Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 
Malicious Mischief 
Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

®@ Liability—Products 
@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
in-one_ protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 


OL 6-4000 


M. KRAVETZ 
& COMPANY 


880 Bergen Avenue 
Jersey City, New Jersey. 
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FEATURES FOR DECEMBER, 


1] IDEAS FOR INTERIORS 


istomer Hint n the proc 


FLOORS ARE A DRAWING CARD in your n-op to he 
eip 
{ 1 trattic to your store. Written by the desiagr nsuitant of 
na manufacturer, the art fers hints 


k tloor 


24 A "WOMAN'S TOUCH" WINS NEW PATRONS for alert 
perator D rothy Melzer Mrs. Melzer Chestert+ nd. coin-op 
epnone nair aryer ana tree nampoc bowls, 


Temale Cus- 


28 ARTIFICIAL PLANTS ADD BEAUTY WITHOUT UPKEEP prob. 
ems for COIN-OPerators. There's a place for rea king plas- 
Ri 


34 WHAT'S BETTER, A COMBINATION COIN-OP OR CLEAN. 
ING nly Tore sked tT reader Tr nont? Their nswers 


ndicate that +t com: 


37 PERSONALITY STORES PROVE PROFIT PULLERS 


he 


46 COIN-OP AND SERVICE DRYCLEANING "LIVE" 
, snd both benetit T Mille £ Mine 


5Q OWNER CONDUCTS ANTI-SLUG CRUSADE wit! 
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GREENWALD.... 
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i in Coin-Op 


DRY CLEANING 


seh shh 


THE REVOLUTIONARY 9) i ' 
saa LAT xi mee OPERATING INSTRUCTIONS | 


Mn 


DRY CLEANING J NO SOAP! NO DETERGENTS! | | 


COIN METER q 


dd ELSE BEGINS EE LOL 4 TT) lata BCR CRM Cm Celt 


reliable than Greenwald. Greenwald preserves the reputation of your dry 
cleaner by setting the highest quality specifications... from selection of top 
grade material through design, production and finish. Greenwald's fine 
production is built on a foundation of years of manufacturing and engineering 
know how. The success of the coin-op laundry has been due in great part to 
workable, fool proof Greenwald coin meters. Now the Series ‘‘5800" dry 
cleaner meter offers a similar opportunity to the Dry Cleaning Industry. 


A. Oa LY ob) 1340 Metropolitan Ave Brooklyn 37, New York @ GLenmore 6-5900 
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BtKic... 


1962 —A Crucial Year 


The end of the year is usually a time for the editor of a 
magazine to take a long, deep breath and pause to review the 
events of the preceding 12 months. However, since we all 
know of the meteoric rise of the coin-operated drycleaning 
business; of the more forceful role displayed by CoIN-oPerator 
associations; of the vigorous activity by the manufacturers’ 
association; and, if we may be permitted, the place CoIN-op 
Magazine has earned in our field, we find little point in 
reviewing them. 

More important, we believe, is that owners 
realize what they are up against in 1962. 
Therefore, we suggest that you watch: 


LEGISLATION—be careful that the laws 
being proposed in your area—and they will 
be proposed!—do not lump coin-op cleaning 
and coin-op laundry together. The only time 
one law should serve the two segments of the coin-op textile 
maintenance industry is when the stores are installed with 
both types of equipment. 


LONE WOLFERS— it has become increasingly apparent 
that the “lone wolf” cannot stand up to the increased compe- 
tition from the supermarket chains, the gas stations, and the 
big investors unless he himself becomes part of a powerful 
group. In this case the group is the local association. Through 
it, the individual can have a stronger voice. Look for more 
cooperative advertising sponsored by associations. Look to 
more exhibits, conventions, and seminars sponsored by the 
local groups. 


MANUFACTURERS—you'll see more and more manu- 
facturers dropping the caveat emptor outlook and vigorously 
pursuing the attitude of upgrading and protecting the coin-op 
industry from questionable practices. The National Automatic 
Laundry & Cleaning Council will get involved in more and 
more local legislative situations. 

Finally: 

COIN-OP MAGAZINE—continue to look to coin-op for 
the latest information on industry developments. Watch for 
our new News section, designed with your busy schedule in 


Editor 
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e 
MODEL M3750 
GAS FIRED DRYER 
: DEPENDABLE 
- PERFORMANCE 
L *g¢ 
1g listed —Tested—Certified 
or leader of quality stand- 
5” ards, yet is competitively 
»P priced. 50-lb. dry weight 
in capacity. Features drop- 
coin self-clearing meter. 
TS 
2. 
s 
VS 
ill 
ng ‘ —— . 
Cook laundry equipment |S * J = 
ne + lated, tested, and certi- =) @ » 
ile fied and/or approved by = XY 
h more recognized labora- 
t tories than any other 
equipment manufactured. 
, 
= . 
nt at OMALL 
re - WURIRTY BIFTY 
he MODEL 37M30 
ul GAS FIRED DRYER 
gh 
_ HIGH PERFORMANCE— © 
ve DRYING EFFICIENCY — 
e 
Quiet trouble-free gear 
transmission. Clean, crisp 
- appearance — 50-lb. dry 
ay weight capacity .— Coin 
+ metered or timer controlled. 
tic nl + 
nd 
- a 
et 
for WITH STAINLESS. STEEL 
for 6168 FRONTS 
in 


WASHERS @© DRYERS @ 
4301 S. FITZHUGH AVE. 





DALLAS 10, TEXAS 





litor 
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25 POUND 
WASHER-EXTRACTOR 


IG LOADS IN 
ONE WASHER 


AQUA-SURGE REVERSING 
WASH ACTION 


Attract all customers, pro- 
vide “professional” type 
laundering for all wash 
loads. 

& 


sd 
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PLUMBING ELECTRICAL 
PACKAGE 


"States ONLY 


Convenient, Fast 
Installation For Utilities 
ALL METAL — stainless steel 
top, steel side panels. Extra- 
heavy soil pipe, copper water 
lines, dual electrical circuit 
breakers. 


For illustrated brochures and name of nearest dealer, write .. . 


, 


SUBSIDIARY OF ALD, INC. 


-E.P. 
PHONE HAmilton 1-2135 


CARD 


YOU CAN GET BIGGER 
POPCORN PROFITS 
WITH THE... 


URE 
NU V Le 
eet 
aa 


© ATTRACTIVE 
DESIGN 


© LOW COST 


© BUILT FOR 
MORE SALES 


¢ MORE PROFIT 
PER SALE 


© UP TO 8c PROFIT 
PER DIME SALE 


© FIREPROOF 
CONSTRUCTION 


© COMPACT — 
22x22x60" 


© TAKES TWO 
NICKELS OR 
A DIME 


© COMPLETELY 
CORROSION 
RESISTANT 


® CONTAINER COST 
UNDER 3/10¢ EACH 


BE a eee ee 
LIST PRICE 


$395.00 


Gold medal brings back big profits to 
Popcorn Vending. You save on original 
equipment, containers, service, and re- 
pairs. You can even save on supplies 
and pre-popped corn. Get Jet-Age 
engineering at pre-war prices. Make 2c 
more profit per sale by using low-cost 
containers. 


This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sands of dollars ahead. 
Write now for details. 
Order several soon. 


GOLD MEDAL PRODUCTS CO. 


1835 Freeman Ave., Cincinnati 14, Ohio 


for over 25 years the world’s most re- 
spected name in the Concession Industry 


Peseseseese ACER RR OH 


Send more information on POPCORN 
VENDING PROFITS to: 

Name 

Address 

City 

State 


SERBS SSSR STE eee 
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DEAR EDIT@R: 


Winner Will Promote 

We were very happy to receive 
your letter advising us we had won 
second prize in the CoIN-op Beau- 
tiful Contest. The certificate of 
award came yesterday and we will 
have it framed and hang it in our 
store. Thank you, too, for your help 
by sending us suggested news re- 
leases to the newspapers. 

Mrs. S. R. Jefford 


Jefford Easy Wash 
Topeka, Kan. 


Questions on Drycleaners 
We are drycleaners, operating 

stores and routes, and are consider- 
ing coin-op drycleaners. Our ques- 
tion is: 
|. If we put coin-op drycleaning 
right in with our call offices how 
much regular business can we ex- 
pect to lose according to your ex- 
perience? 
2. We have quite a few coin-ops in 
our town and some people feel coin 
cleaning is no good without a coin 
laundry. Will coin cleaning go with- 
out a coin laundry? 

H. J. Walzer 

Walzer Cleaning Co., Inc. 

New Kensington, Pa. 

The November issue of COIN-OP, 

as you now know, covers the points 
that you brought up.—Ed. 


Must Fight Restriction 

The Chicago ordinances imposed 
by the Chicago city council against 
coin-operated laundries is the 
“warning flag” being waved. If pri- 
vate enterprise does not unite now 
and constructively fight these politi- 
cal moves in all cities to suppress 
private enterprize then the door will 
be left wide open to suppression of 
other private and civil rights. 

This is the beginning of the fight 
and under the surface, is a united 
effort on part of all major public of- 
ficials to make private enterprise otf 
all categories to “knuckle under.” 
This fight must be supported by all 
private industries; not just coin 
laundries. 

This is just the beginning. Poli- 
ticians in most cities are feeling their 


way through these crises to see how 
far they can proceed legally. If 
something isn’t done on part of pris 
vate enterprise promptly, many wil 
find themselves in a state of finan. 
cial collapse. 

I say unite now while the warm 
ing flag is up. Don’t wait until the 
storm has passed through. Apathy 
on our part is catastrophic at thig 
point. 

J. V. Davis 
Indianapolis, Ind, 

While Mr. Davis’ language and 
ideas are strong, we do agree tha 
coin-ops must organize under their 
local associations. Not only to fight 
against restrictive legislature, } 
also to offer a solid, constructive 
plan to organize their own business 
methods.—Ed. 


Operating Hours and Attendants 


I represent a small coin-operated 
automatic laundry business here ig 
the midwest and would like any 
background information you might 
have concerning the controversy of 
operating hours and the pros and 
cons of having an attendant on duty, 

Any information you have con 
cerning license fees and ideas for 
promoting the coin operated laum 
dry business also would be appreck 
ated. 

Robert J. Blanchard: 
Western Springs, Ih 

We are sending you tearsheets 
from past issues of COIN-OP. These 
include two of our “Both Sides d 
the Coin” feature, one discussing 
whether coin-op cleaning stores 
should be attended, and the other 
dealing with the issue of licensing 
Also enclosed are three stories om 
COIN-OPerators who have used dt 
tendants_ profitably.—Ed. 


European Cleaning Market 
In reference to your article a 
page 35 of the June 1961 COIN4 
we are writing to thank you Va 
much and to inform you that ® 
have already eight molt 
washers to our equipment. | 
In case drycleaning machinelj 
continued on pages 
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1 aay ALD CANADA, Ltd. 25 Beifieid Rd., Rexdale (Toronto), Ontario 


J ONESTLY BUILT 


ESTLY BUILT... Of superb 
ils. . . engineered to perfection by 
r _- 


STLY MARKETED... 
only after thorough market-testing. 
| product, it was not introduced pre- 
to capitalize on publicity. ALD will be 
is customers and Westinghouse will be 
ig drycleaning machines long after the 
ights have flown and the opportunists 
poten you. 


iESTLY PROMOTED... 


iis, far-reaching promotional programs 
the Westinghouse Laundromat® Dry- 
path national and local levels. Store 
e backed with full-scale packages of 

promotion, advertising and publicity. 


re DIATELY AVAILABLE... 


p waited until we could be sure... 


$e we did not jump the gun with blue-sky 


. We Can now deliver your Westing- 


FLaundromat® Drycleaners upon receipt ALD continues to set the standards in the 
oo You want only the best for laundry anc drycleaning store industry. 
tore ..and the consumer-accepted, 


an rer will prove to be your best long-range 


FIFI | 
ey mT | Write, wire or call: 
i | ried ALD, inc. 7045 N. Western Avenue, Chicago 45 Offices in principal cities 
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LARGE 
CAPACITY 


TROUBLE 
FREE 


i 
f 


‘GUARANTEED 


Multi Vendor 24 


° BLEACH 
° BLUING 
* STARCH 
* DETERGENT 


* HEAVY DUTY 
DETERGENT 


CONTACT YOUR 
EQUIPMENT DISTRIBUTOR 


CHEMICAL 
COMPANY, Inc. 


ww 
iW 


ST. PAUL, MINNESOTA 
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WHAT'S NEW 


O PR®DUCTS BLITERATURE ( 


30-MINUTE COIN-OP CLEANER 


A safety door that automatically 
locks during the entire cycle and fails 
safe in the event of a power fail- 
ure is on unit. In addition a 30 
minute cycle; and a cycle indicator 
which tells the user the exact phase 


of the operation and the remaining 
time are features of the coin-op dry- 
cleaner by Hammond Industries. 
Other features of this two, four or 
more pocket unit include a stainless 
steel cylinder that reverses three times 
each minute to prevent “balling” of 
the clothes; a 27” drop; and a spin 
coordinator which automatically sepa- 
rates the garments and prepares them 
for spinning. A double baked enamel 
finish is said to provide resistance to 
rust stains, heat, discoloration and 
general wear. 
Circle Reader Service Card No. 61 


ELECTRIC CHANGER 
An electric changer that changes 50 
cents, 25 cents, 10 cents and two five 
cent coins has been introduced by 
Standard Change - Makers, Inc. The 


50 cent section of the machine can 
be set by the owner, the company 
says, without the use of tools to return 
any one of three different coin com- 
binations. The unit will hold an aver- 
age of $250 to $310 in change, pro- 
viding 1,200 to 1,300 vends. It is 
solenoid driven and features drawer- 
action loading coin holders that can 


detach and drop in the mall. 


The products, developments and 
literature announcements appear. 
ing in this section represent the 
most up-to-date thinking in the 
industry. Each item bears a key 
number. To learn more abou} 
items which you feel will help you 
make your operation more profit. 
able, just circle the appropriate 
numbers on the Reader's Service 
Card. Information will be sent a} 
no cost or obligation to you. 


Perticuler iter, sirmeply circle 


eormeation on 


be loaded by pouring the coins through 
a funnel, inserting the coins in stacks 
or by replacing the entire holder with 
a loaded one. The changer with quad. 
ruple locks, optional burglar alarm alo 
offers optional insurance, 

Circle Reader Service Card No. 62 


DRYER SELF CLEANS LINT TRAP 


A magnetic door latch and variablg 
temperature selector are features th 


or more +t 


ding number on the Readers Service Card, 


eyod. 
spon 


new Model 37-AB gas-heated d 
by Huebusch Originators offers 
coin-ops. A gas pressure regulator for 
more uniform drying, an automalié 
back draft damper, a self-cleaning lint 
screen and “Magic Carpet” lint 
moval are all standard features of ti 
unit. Input of the 37” x 30” tumbieh 
dryer is 113,000 Btu/hr. 


Circle Reader Service Card No. 63 


COMPACT HOT DRINK VENDOR 
A compact 215 cup coffee-hot chee 
olate vendor offers a solution to tit & 
problem of servicing coin-ops Wit 
customer turnover doesn’t warrant tit 2 
use of a larger machine. Develop 
by Avenco, the 250E serves coffee i 
four ways and hot chocolate in 
ways. Other features include: a0@ 
stainless steel construction for pale 
coming in contact with the drinkya 
ABT cup ring which adjusts quicil 
continued on paget 
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... YOURS FOR THE ASKING 


1 No. 62 


T TRAP Remember, every advertisement, new product 
d varjalll and free literature item in this issue has a key 
Variable number. To get full information on an 
nr roduct or system featured, simply circle the 
. number on the postage-free Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 

quested will be on its way to you. 
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This Card Valid until January 31, 1962 





Owns drycleaning and/or laundry plant ..... 


Owns coin-ops only .. 


The 


Easiest 


TO KEEP POSTED 


on the latest equipment, supplies and litera- 
ture pertaining to coin-operated laundry and 
drycleaning systems . . . circle the key number 
of any Advertisement or Products Parade 
item featured in this issue on the postage free 
Readers Service Card below. In no time at all, 
and without any obligation, the information 
you requested will be on its way to you. 
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DRY CLEANING UNITS 


AUTOMATIC, STAINLESS STEEL 


; COIN-OP OR NON-CO/N MODELS 
a 


































CAPACITIES 
MODEL RATING CYCLE TIME 
Coin-op Hot Units 8to12 Pounds 30 Minutes 


d Non-Coin Hot Units 16 Pounds 60 Minutes 
Non-Coin Cold Units 25 Pounds 17% Minutes 
a 
e : 

: more durably constructed; (2) complete inde- 
, Serve You Better, Longer pendence of each fully self-contained Glover 
| 7 : ; unit minimizes shutdown; (3) no experience is 
1. Cylinder tub and shell are solid stainless steel. needed to service machines daily; (4) attention 


There is no porcelain to chip, no ordinary steel 
to be exposed and destroyed by perchlorethylene 
vapors. Even front panel is practical, attrac- 


is needed only once or twice weekly to check 
levels of muck, of filter powder in bin, and of 
pere in base tank. 


tively satin-finished stainless steel. ; . ‘ , 
i. A Coin unit has three big features. (1) Price 
Le Sweet-clean freshness is assured for every load. charged (25-cent multiples) is adjusted merely 
Automatically, each load gets fresh, clean filter by dialing desired amount. (2) Manual push 
! powder. Automatically, muck is removed to muck button activates meter without coins to permit 


receiver. Free-flowing solvent, unretarded by 
too much filter pressure, is distilled — auto- 
matically—through recovery system and saved. 
Automatically, after drying cycle, entire load is 
flooded with fresh air for good measure, and 
when door is opened, pere odors are drawn off 
through exhaust vent. 


You needn’t worry about obsolescence. You set 


commercial cleaning operation or allow service 
check. (3) Coin rejection will occur for any of 
the following reasons: bent or improper coins, 
power failure, required amount already in- 
serted, or machine in operation. 

Door is safety-locked during entire cycle. 
Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 


weight limit and price charged to suit yourself, and vent. Entirely self-contained; no extra 

so your store and your Glover machines adjust equipment. You order only as many Glover units 
easily to increasing patronage. as you wish; no minimum required. NOTE: 
You get up to four times the income from the Glover units will pass through 36-inch doorway! | 
same floor space with compact, efficient Glover Full-year GLOVER guarantee is backed by 40 i 
drycleaning units. years of experience by one of the most honored 

Maintenance costs are low because (1) units are names in the dry cleaning industry. 














5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOURI 


0 I'd also like information on Glover Coin-Op Laundry Washer- Extractors 


1 

i BILL GLOVER, INC. 1 

' 5204 Truman Road, Kansas City 27, Mo. i 

Get full details! ; Please send me full details now on your 1 
(__]COIN-OP Dry Cleaning Units i 

Fill out and mail coupon today! _INON-CON? Dry Cleaning Unite ; 
y NAME ; 

BILL ; FIRM NAME ' 

© eg = aire! 
| city ZONE STATE ' 

J 
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WEBEN 
PRODUCTS 


DEVELOPED 
FOR 
AND WITH 
THE COIN-OP 
INDUSTRY 
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In-use operation proves the Weben KopperTherm systems best... storage tank... combined at the factory with a specially designed 
now Weben KopperTherm systems are equipped with exclusive Glasti- pump system... mounted on a steel base. Provides factory installé 
Klad tank lining... tough... sturdy... absolutely impervious to all tion with only hook-up required on location. A.G.A. and ASME 
water conditions .. . warranted ten full years! approved. The most popular hot water system in the colt 


The famous KopperTherm heater and the Weben Glasti-Klad hot water laundry field. 


Manufactured by WEBEN BOILER AND TANK CO., INC. a subsidiary of 


WEBEN INDUSTRIES, INC. 


1616 ANSON ROAD DALLAS 35, TEXAS FLeetwood 7-6331 





__. 
Ba i —_ 
koppertherm glasti-klad starchette water softener universal 
HOT WATER HEATERS STORAGE TANKS STARCH SINK GLASTI-KLAD TANKS UTILITY UNIT 


HOT WATER BOILERS 
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IDEAS FOR 
INTERIORS 


by STEVE BLICKSTEIN 


WY hat’s inside your store may 
determine who’s inside your store.” 
This adage, oversimplified though it 
is, states in a nutshell the impor- 
tance of store interiors to the suc- 
cess of a coin-operated laundry or 
drycleaning installation. For as 
surely as the coin-op industry is 
reaching maturity, just as surely 
is this maturity bringing with it in- 
tensified competition. And whether 
Or not your store is an attractive 








Using imagination and planning each step carefully, this owner was able to take empty store (sce inset) and convert it to this attractive laundry, 


one can very well determine whether 
you get your share of the immense 
coin-op market. 

Before deciding what constitutes 
a good store interior, the owner 
should first recognize two unalter- 
able truths: First, the owner’s indi- 
vidual taste is no longer the sole 
criterion for the layout, construction 
and color of a store interior; sec- 
ond, what is attractive in one city 
or region may be completely in- 
correct in another. 

Generally speaking, there are five 
basic factors influencing 
design of a coin-op. 


@® Geographic location 

@ The local climate 

@ Economic conditions 

@ Areas’ special significance 

@ Extent of area’s development 


For example, a coin-op in Miami, 
Fla., being in the deep south, can 
have bright, sunny colors, may be 
of the open-air variety, and, having 
access to an affluent market, would 
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interior 


need better quality furnishings. 
Since Miami is basically a resort 
city, decorations should take a fes- 
tive turn, and with Miami being an 
urban area, the owner would have 
to pay close attention to city zoning 
and planning regulations, along 
with special ordinances pertaining to 
the interior of retail establishments. 


New England Example 


An opposite example might be 
provided by a coin-op in Durham, 
N.H. Located in a rural area, the 
store would be a large one, with 
ample washers and dryers and many 
supplemental services, probably 
coin vended supplies. The rugged 
New England countryside and cli- 
mate would require that the store 
be reliably heated during the fall 
and winter months. Because Dur- 
ham is a college town, there might 
be collegiate touches, and definitely 
enough chairs and tables to permit 
waiting students to get in some 
study; a bulletin board is necessary 
here. The color scheme would be a 


conservative one, with soft, wam 
colors, since the store is in a cool, 
often cloudy, climate. 

A living example of what not to 
do with your store interior is a south 
seas decor in a coin-op in chilly, 
rainy Portland, Ore. 

However, there are certain basic 
rules of interior design that appl 
wherever you have your coin-0p. 
According to Roger Burton, of th 
New York architectural firm of 
Francis X. Gina Associates, a wel 
designed store interior is an invalt- 
able supplement to a _ coin-ops 
service. He also points out that since 
a coin-op represents a large initia 
investment, there is probably not 
much capital left for decorating. In 
this case, the CoIN-operator should 
exercise ingenuity in planning his 
interior and remember that there 
are plenty of good simple material, 
which, if used with good taste, cal 
create attractive interiors. 

Also to be remembered in plat 
ning the inside of your coin-op 5 
that your equipment is inescapabl 
part of your decorative scheme. How 
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Drapes around cleaners add women's touch. 


you plan the color selection of your 
washers and dryers may be a factor 
in determining whether or not that 
customer who has just sat in your 
sore for more than half an hour will 
be back a second time. 

Another important consideration 
is customer flow. It is just as im- 
portant as workflow to the layout 
fa factory. Architect Burton theo- 
fzes that the movement of cus- 
tomers throughout the store should 
te induced by the layout. “Of 
course, you don’t want signs saying, 


Now that you have loaded the 
washer, walk to the back of the 
sore and take a seat,” says 
Burton. “You want them to 


move naturally.” An exponent of 
the lounge area in the rear of the 
store, Burton suggests that custom- 
ts should have immediate access 
0 washers as soon as they enter the 
lore. After putting their laundry in 
he machines, they should be at- 
lracted to the rear of the store by 
alounge area, consisting perhaps of 
one small table for magazines and a 
cluster of chairs. This, of course, is 
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Fluorescent and incandescent bulbs are used in this store with great effect. The lines of 
fluorescents are for the work areas, while hanging lights spotlight the coin-op's play areas. 


a minimum arrangement. It can be 
made as elaborate as your imagina- 
tion and budget permits. 

Folding tables, which are often 
found bisecting the length of the 
store, could be moved to the sides 
of the store or at angles to the front 
door. This provides a smoother 
takes congestion away from the 
dryer-to-folding table flow, and 
center aisle of the store. 

Of such miscellaneous, but im- 
portant details as exposed piping or 
unfinished walls, Burton proposes 
integrating these into your store’s 
theme by the judicious use of paint 
or other devices. Another hint 
passed on by Burton concerns bare, 
unsightly ceilings. “It doesn’t cost 
must,” he states, “to rig a louvered 


drop ceiling. This accomplishes 
three purposes: It disguises your 


unattractive ceiling; it adds some 
distinction to your interior; and the 
louvers can act as light reflectors.” 

Of primary importance to the in- 









pee 


Hanging globes of light in the folding area 
give it a warm, inviting look the women like. 
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The lounge can be set aside by the use of different lighting fixtures, flowering dividers, and a mural emphasizing the break in the straight wall, 


terior of every coin-op is the light- 
ing. Although no difficult technical 
problems are involved, points out 
Willard Allphin, illumination re- 
search expert at Sylvania Lighting 
Products, lighting does present more 
problems than immediately meet 
the eye. 

For one thing, lighting serves five 
functions. It attracts attention; lets 
customers see what they are doing; 
provides an attractive atmosphere; 
discourages theft, vandalism and at- 
tack; and aids in maintaining safety. 

One question on lighting that is 
always easy to answer, according to 
Allphin, is whether to have fluores- 
cent or incandescent lighting. The 
nod goes to fluorescent, which gives 
up to three times as much light as 
incandescent, for the same elec- 
tricity cost, and lasts more than 10 
times as long when turned on and 
off infrequently (as is the case in 
coin-ops). However, incandescent 
lamps are put to good use as spot 
lamps and decorative pieces. 

Allphin pointed out that there are 
at least seven varieties of “white” 
fluorescent lights, four of which can 
be suited to use in coin-ops. A cool 
white mixes well with daylight (good 
where the days are long, light and 
warm) and gives an antiseptic look. 
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There's a hint of Old San Francisco in this coin-op with its chandeliers and its paneling wit 
gold leaf molding. The machines are set into walls, enclosed within cabinets and boxed it 
pillars add to the old time effect. The whole combination provides for a pleasant atmospie® 
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Standard’s ELECTRIC CHANGE-CENTER 


Pe Mir a Ml Meee eT MMT Clg 


... Changes 50¢, 25¢, 10¢ and even two 5¢ coins, all in 
the same machine. 


... returns 5 dimes for 50¢, but can also be re-set by 
the owner, without use of tools, to return 2 quarters or 
1 quarter, 2 dimes and 1 nickel. 


...iS the largest capacity ‘‘all-purpose” coin changer 
ever built. Holds from $250 to over $300 in change. 
Provides 1,125 to 1,250 operations. 


... features drawer-action Vis-i-loading. To fill, you 
simply slide the entire coin mechanism forward. Every 
coin holder is easily accessible. 


...also features exclusive, full-length picture window 
coin holders so every coin is always visible. 


... May be loaded 3 different ways .. . by funnel, in 
stacks, or the whole coin holder can be replaced with 
another pre-loaded holder. 


...has a Maximum Security, 3/16” steel cabinet with 
quadruple locks, the best slug protection mechanism 
available, and exclusive anti-vandal devices. 


... employs continuous-duty solenoids in its long-life 
electrical system, not easy-to-burn-out intermittent 
solenoids used in other makes. 


... automatically separates all coins inserted into four 
separate cash boxes. 


... permits easier serv- 
ice because the entire 
coin dispensing mechan- 
ism may be removed from 
the cabinet in one unit, 
without use of tools. 


... Offers choice of 3 col- 
ors (grey, green and 
beige); optional burglar 
alarm; and optional in- 
surance on machine, and 
its money content (up to 
$200). 


Send for full information today! Write: 


eling wi 

boxed it 

mos! | STANDARD CHANGE-MAKERS, INC., 422 E. New York St., Indianapolis 2, Indiana 
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This "see-through" wrought-iron room divider effectively separates the work area from the comfortable lounge area. Note the magazine racks, 


For an interior with a homelike at- 
mosphere, there is a warm white 
lamp, which may be cheerful late at 
night (and ideally suited to 24-hour 
operations). If you want to accent 
your colors, there are variations on 
these cool and warm whites that are 
stronger in red radiation output, thus 
making red tones in your decor 
more vivid. These lamps, Allphin 
warns, may give truer color rendi- 
tion in your store, but they are less 
efficient than the standard warm 
and cool types. 

Spacing of lighting fixtures de- 
pends on room dimensions, but you 
should have eight to 10 feet be- 
tween continuous rows of two-lamp 
fixtures. This should give more than 
sufficient lighting, but if other stores 
around your coin-op are very 
brightly lighted, four lamp fixtures 
might be desirable to give your in- 
stallation its proper prominence. 

Reminding that coin-op interiors 
are almost always viewed initially 
from outside, Allphin suggests 
shielding the fluorescent lamps, at 
least for appearance’s sake. When 
lamps are bare, he adds, the pros- 
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pective customer sees only the 
lamps, which are by far the brightest 
part of the scene. 

As an added word of caution to 
COIN-OPerators, Allphin suggests 
switches be constructed so they can 
be worked only with a key. Where 
the store is open 24 hours, or where 
the climate is very changeable, a 
timer can be used to turn off part 
of the lighting during the daytime. 

Closely related to light is color, 
and here, too, there are several im- 
portant considerations. The average 
American likes his colors plain and 
direct in their appeal. In the coin-op, 
light colors should be used to reflect 
light, attracting more customers and 
yielding your money’s worth on 
electricity. However, upper walls 
should not be too light; this can dis- 
tract attention from your equipment 
and other fixtures you went to great 
pains and expense to install. 

Color is often put to good use in 
presenting the size of your store to 
its best advantage. If you have a 
vast interior, you can split large 
areas by using a pearl gray as your 
general wall color, interrupting this 


with brighter and deeper hues on 
end walls, alcoves and areas around 
strategic machines. Using this gray 
as a moderating tone, you have 
immense latitude in the selection of 
your other colors without fear of 
color clash. 

Whether concerned with plant 
layout, lighting, color or just plain 
marketing and merchandising, every- 
one who has looked at the coin-op 
industry agrees on one thing: Your 
customer is obliged to spend up 
wards of half an hour in your stor, 
and while she’s there, she should 
form only the most favorable opit- 
ions, voluntarily or involuntanily. 
She should not be repelled by poor 
housekeeping. She should not b 
chased out by the glare from it 
properly shaded or placed light 
fixtures. Furniture should be in goa 
repair. The interior should be # 
tractive from the outside. She shoul 
not be restricted in her movemells 
by a poorly laid out, congested stom 

Your store should be its own me 
senger of good will. It should # 
“Come back again soon” every till 
a customer leaves. O 
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below. 


FSB210-E 
DB210-E 


SOLUPAK DETERGENT — A medium 


efficiency. Top loaders use 4 cup, 60% . 
profit. Front loaders use 4 cup. Rinses see a comp e e ine 0 


ine racks, ~ sudsing detergent for the best washing 
ues On out completely, formulated for use in : 
around a Coin-Ops. $8.50 per 50 Ib. ctn. BOX VENDORS 
: SOLUPAK BLEACH — A new product 
MS gray made with DUPONT'S “‘OXONE”". Power- ‘ 
u have ful as Chlorine dry bleach yet safe for all 
“ . fabrics. No color fade. No objectionable 
ction of odor or corrosive feature. 50% profit 
feos from J4 cup. $8.50 per 50 Ib. carton. 
Car 0 SOLUPAK FABRIC SOFTENER — Makes 
all washables SOFTER and FLUFFIER. 
y Far fewer wrinkles. Speeds ironing, elim- 
1 plant inates annoying static cling. 4 cup re- 
st plain turns 60% profit. $8.50 per 50 Ib. carton. 
_— SOLUPAK BORAX—Made by the coun- 
3, &VETY- try's largest Borax processor. Boosts 
Coin-Op cleaning action of detergents, loosens 
dirt and stains, cuts grease. Freshens 
y. Your laundry outdoors sweet. 14 cup returns 
nd up- 60% profit. $8.50 per 50 Ib. carton. 
SOLUPAK STARCH—An instant starch 
Ir Store, ready to use with cold water. Vended in 
should place of BORAX or FABRIC SOFTENER. 
~ aan Machine screened accordingly. Specify 
le opin on order. $8.00 per 50 Ibs. 
untarily, = =— 300 Ibs, or more, shipped FREIGHT PREPAID 
b ‘ Of TERMS: 3% discount or 500 Gold Bond Stamps, 
y poo anes check with order or C.0.D. Open ac- 


be count 1-10-30 to D & B rated accounts. 
not Collect Western Union Nite Letter or- 
vm im . ders accepted. 
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e Conditioner for Coin Op Dry Cleaning 
vemenls Makes professional job possible, preconditions both 
ed store, Moisture and oil type stains. Concentrates effectiveness 

of perc. Three 16 oz. squeeze type plastic bottles with 
wn mes —— and chains, 40 mohair caps. SC concentrate for . 

gals. Spot Conditioner. Enough for $3000 of dry clean- 5 % 
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Well chosen flooring draws 
customers fo coin-ops 


: 
k 


A floor that fills the bill in a variety of ways is this tile version. It is installed easily, a section at a time, so business can proceed as usual: 
Attractive and easily cleaned, this tile flooring is representative of most decorative types used today. Customers appreciate all aspects of good: 
decoration, experts point out, and consider flooring of utmost importance. Once floors are chosen, attention can turn to other area 


Take a good look around your stores and ask your 
selves: Am I inviting customers in? Or am I chasing 
them away? Is the appearance bright and chee 
te | | S owners ft h at t | OOTS or drab and unappealing? 
; Walk outside the store, and approach the probleii 
must be aftfractive, yet the way one of your customers might. Look at fit 
; windows and doors. Are your displays attractive? Af 
Stu rd * to b Se ¢ f f ective you providing homemakers with the advantages yo 
offer? Are the windows and doors clean? ’ 
Next, open the door. The first impressions of ti 
store create the mood from which the casual patel 
becomes a regular customer. As soon as the home 
by JOSEPH RADIGAN maker steps through the door, the floor comes figit 
DESIGN CONSULTANT, KENTILE, INC. into view. And in your store, the floor has to perfomt 
two functions. j 
Style and color of your floor covering is of prim 
consideration. The warmth and beauty of a well 
signed resilient tile covering can convert a nar 
looking store into the appearance of a more spacit 
establishment. By shrewd and careful planning, a dé 
tifully planned floor can help you attract new — 
permanent—customers, thus increasing your sales, 
cause customers will appreciate the pleasant surroul 


A noted design consultant 


continued on page 
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2 UNITS TO A MACHINE—8 LBS.CAPACITY EACH UNIT 
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i t is based on arithmetic! 










i one dry cleaner unit can dry clean a load in 20 
ses — aS against one that requires an hour — it is 
e arithmetic that the 20-minute machine has 3 
L. the earning power as the other. 


s the new Speed Queen coin-operated Dry Cleaner! 


frpled profit potential! 


[ revolutionary income picture in the coin-op dry 
aning field! 


NE 


Whatever basis you figure: return On investment — 
enue per unit—income per square foot of floor 
gue — volume of traffic— customer satisfaction to in- 
rease business — Speed Queen gives you the highest 


1] 2. “ing answer! 
Bit. producing 
. 2 
sd 

ies Perchlorethylene 

the Speed Queen Dry Cleaner is designed for perchlore- 
™ Biylene. And for very definite reasons! It is proven. It 
a 4 


sthe industry standard. It does a faultless job of clean- 
Vig It is reasonable in cost; therefore adds to the profit 
sure. On every basis of comparison, perchlorethylene 
wilifes as a superior and more dependable cleaning 


fuid. 





jeater Flexibility 


addition, Speed Queen’s 2-unit design provides great- 
» cinstallation flexibility — not only from the standpoint 
) Biaapting available floor space, but also in being able 
4 obuy units in multiples of 2, 4, 6, 8, 10, or 12. 2-unit 
ability is also advantageous when you decide to 
sand your facilities. 


PS PISGNED FOR DEPENDABILITY 


Ihe Speed Queen Dry Cleaner is built completely for 
mmercial use. There are no converted “domestic” 
chine parts. It is a product of the Thomas A. Edison 

MPA FV iaboratories, incorporating many components which are 

\ Ake result of years of research and experience in the 
mmercial dry cleaning field. It can be installed with 
“full confidence that it will live up to Speed Queen’s 
amed for dependability” record and reputation. 








for complete details: Fill out and address 
his coupon to 


iM 


SPEED QUEEN Dept. Vv 
tn A Division of 
Sti) } McGraw-Edison Co., Ripon, Wis. 





NAME 
ADDRESS__ 
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TOP-LOADING AUTOMATICS 
NO. 1 FOR DEPENDABILITY 


No other washer matches Speed Queen’s Top- 
Loading Automatics in simplicity of design .. . 
mechanical dependability . . . perfectly balanced 
cycle . . . and preference by coin-store operators 
and housewives. NOW, Speed Queen’s Coin- 
Operated DRY CLEANER and DOUBLE-LOADER 
offer, by far, the biggest profit potential in the 
coin-op field. 


—————— 
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DOUBLE-LOADER 
The new Speed Queen “DOUBLE-LOADER” adds 


capacity and earning power to coin-operated 
installations ... with a minimum of space 
requirements. 

A “Payload” washer, that measures 36” high, 
30” wide and 29” deep with a hinged top to 
provide immediate access to controls. Front load- 
ing bleach door, pressure level water control and 
many more features. 
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Flooring 


continued from page 18 


ings, and will not find the store distasteful to remain 
in while their clothes are being washed, dried, and 
drycleaned. 

At the same time, your floor must take a tremendous 
beating, not only from people constantly walking over 
it, but from the accumulation of grease, dirt and over- 
flowing suds and flying lint. However, there are many 
types of resilient tile floors, which are available com- 
bining the necessary beauty and easy maintenance. 

One of the most popular floors among Coin-op stores 
today is vinyl-asbestos tile. Rich color and the fact 
that it is grease-proof and easy to keep clean are reasons 
given for its popularity. Tiles are available in designs 
and solid colors. Solid vinyl tiles also are available in 
various shades and styles, permitting the Coin-op store 
owner to create his own individual design with metal 
leaf, metallic chip, terrazzo, terrazzo chip, woven tones 
and many marbleized patterns. 





Decorative inserts, in attractive colors, lend themselves to bright 
designs. This floor design, using leaf inserts in reverse, makes 
a picturesque setting for a coin-op, points out consultant Radigan. 


For only a few additional pennies, the store owner 
can add greatly to the charm and individuality of his 
floor by use of feature strips, which help to set off the 
tile and floor design. These are manufactured in several 
colors. 

Asphalt tile is also an inexpensive flooring material 
resistant to the dirt, chemicals and other harmful sub- 
stances attacking the Coin-op store’s floor. Although 
the Coin-op owner can install asphalt for less cost than 
other types of tile floors, it is available in many beautiful 
colors, shades and styles. It also combats deterioration 
from oil, grease, alkali, gasoline and even turpentine, 
which is of particular interest to COIN-OPerators be- 
cause of possible machinery leaks. Water splashed from 
dripping clothes is easily wiped up and no evidence of 
the mishap is visible. 

The range of resilient flooring tiles provides Coin-op 
owners with scores of styles and colors from which to 
choose. Each vinyl-asbestos or solid vinyl resilient tile 
is an excellent choice for stores which are being re- 
modeled and modernized. This is true because the 
floor is installed one tile at a time, and only a small 
section of floor area need be taken out of service 
during installation. And the tile can be walked on 
immediately after it is laid. 

For special features, one floor tile manufacturer has 
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Old San Francisco is the motif in this Golden Gate City coin-op, with 
the floors carrying through the theme of the rest of the store, Floors 
are vital in this regard, and should be considered in interior planning, 


attractive pictorial subjects in a wide range of colo 
and designs in vinyl-asbestos. These add individuality 
and a special look of custom design to floors. Factory 
made, die-cut, preassembled, these decorative tile jp. 
serts come in pairs of reverse colors, and are easily 
installed. 

These inserts harmonize with other tiles of the floor- 
ing. For instance, there are stars, scotties, musical 
notes, dots, champagne glasses, fish, birds, daisies, 
weather cocks, petals and broncos. 

Additionally, practically any design, emblem or pic- 
torial subject can be cut from the flooring of your 
choice—at moderate cost. These custom-made inserts 
add your own individual personality, and show your 
customer that you are creative—and care about their 
comfort and environment while they use the coin-op 
machines. 

Installation of resilient tile floors helps your profits 
in another way. Since they are easy to clean, you cat 
devote more time to your customers. Surveys have 
indicated that this type of flooring can cut down about 
40 per cent of the time ordinarily required for floor 
maintenance. 

With your clean floors, and attractive resilient tiling, 
helping to provide a proper atmosphere for your cus 
tomers, you now can turn your attention to other 
important aspects of your store. Make sure your dis 
plays are kept straight and neat, as well as clean. Ar 
your instructional signs conveniently located, so your 
customers do not have to guess how to operate the 
machines? Are you providing additional conveniences, 
such as change-making machines, soap and detergemt 
vending units, bleaches and similar extra-profit maken 
to help the busy homemaker who may have forgottet 
to bring sufficient laundry supplies? Is lighting adequatt 
and proper? 

These are some of the factors which can help yo 
to build sales. Proper store planning from the floor Up 
can help you to expand your service to your customets 
and thus your own volume. O 
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ONLY supetier— 


offering a FULL LINE of 
Nationally Advertised Brands! 











Your COIN-OP Customers Recognize and 
Appreciate these Pre-Sold Name Packages 





Sales prove that coin-op customers appreciate Profit-minded coin-op operators are experienc- 


brand names pre-sold to them for years. That’s ing the value of repeat business with products 


why C. & C. alone offers a complete line of prod- customers know and recognize as leaders in the 


field. Write today for full information, product 
ucts well-known and consistently preferred. 
samples, and prices on the full line of Nationally 


Sales results will show you it pays to sell Na- = aqvertised laundry products and custom. 


tionally promoted brands. designed vendors... fully guaranteed. 





\C&C/) MANUFACTURERS ano 
Ul) DISTRIBUTORS, inc. ¢ 


310 NORTH AUSTIN STREET e DALLAS 2, TEXAS 


— 
Ni 


> 
=~ 
> 


K 


RPackoged and Distributed by C. & C 
Mig. & Dist., Inc., Dallas, Texas 





‘Mule Team reg. T.M. of U.S. Borax *Sta-Flo is a Reg. T.M. of al/ R) isa Reg. TM. of *Beads o'Bleach is a Registered “Niagara and Nu-Soft are Reg. 
Chemical Corp., Los Angeles, Calif A. E. Staley Mfg. Co. Lever Bros. Co., New York Trade Mark of Purex Corporation. T.M. Corn Products Co., New York. 
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A “woman's touch’ a 


‘ MAKE 
CONS 
CLEAR 


WHAT'S 
Wins new Patrons |: 
vatic fini 

as 


Without 


for alert operator|*: 


giv - ane 





he state 
ight! Wi 
From pink telephones to oe 
hair dryers, this Indiana gin 0 
; est” garl 
owner keeps the ladies vst” go 
= tional cl 
coming back to coin-op a 
ties! 
A community center feeling is projected by Dorothy Mick” oars. Seeeee 100% 
Melzer's coin-op through its bulletin board, which adver- by HARLEY SACHS ON YOL 
tises everything from the local football schedule to baby ; 
sitter services. Personal notices also appear, all free. MENT. ° 
MR. S 
Steam Pi 
hressuriz 
; Look: A t 
A pink telephone for the customers | stg4M’ 
is one indication of the plus features | 4), 40, 
aimed at the female consumer that Ritors 
makes Mrs. Dorothy Melzers |. iL “ 
coin-op special. She has gone beyond . ; 
° . st 0 
the simple placement of do-it i " 
INE on | 


yourself washing machines and has 
made her coin-op a community |g qHe : 
center where comfort, good com | ry47"s5 
pany, and a pleasant atmosphere 


attract women who might otherwise . 
do their washing at home. yn 
At Mrs. Melzer’s coin-op in |’ ' 
Chesterton, Ind., customers can do : 

settle the 


more than the laundry. They can do 
their hair while clothes are in the } Mieirbest 
washers. A hair shampoo bowl is 
provided free, and once the custome 
has her hair wet, she can dry it under 
one of the three coin-operated hait 
dryers. 

While her hair is drying, th 
customer can relax and read from 
the selection of women’s magazines 
that are provided. 





What a nice way to wait for laundry! These ladies are catching up with their magazine Everything possible is done t 
—e while their hair is drying—while their laundry is being done. Customers can help the customer feel at home. A 
wash their hair in a shampoo bow! (free) and dry it under any one of three hair dryers ; wer pes 
(coin-operated). Another extra is soft, relaxing FM music, piped through two speakers. coat rack with hangers encourag 
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yp. STEAM” —THE FINISHING TOUCH 
BOOST YOUR OVERALL PROFIT PICTURE 


fACH FINISHING CABINET, RUNNING AT ONLY 
50% CAPACITY ADDS $2160 A YEAR NET PROFIT! 


j BUILDS EXTRA TRAFFIC—EXTRA BUSINESS — 
gECAUSE IT COMPLETES YOUR SERVICE. 


MAKES NEW CUSTOMERS BY ANSWERING THE 
CONSUMER’S BIGGEST “DOUBT” ABOUT COIN-OP 
CLEANING! 

HATS BEEN missing, missing, missing in most coin-op 
weaning establishments up to now . . . ? Auto- 
utie finishing, of course. Without it, you miss 
portant extra revenue that could be yours. 


Without it, you have to try to make customers 


ie dieve that pressing or finishing is “not neces- 
r oy’-and, frankly, they doubt 





bestatement...and they're 
at! Without it,even your best 
| stomers are apt to 
ing in only “second- 
st” garments—their 
best” go to conven- 


nal cleaners with 





val finishing facil- 
‘ies! mg NEARLY 
100% PER YEAR 
ON YOUR INVEST- 
WENT. NOW ADD 
WR. STEAM”’ 


Steam Pressing with 


FOR E 





hessurized Steam.” 
look: A typical “MR. 


istomets | STEAM” cabinet, 
features with steam generator, costs less than $1200. Alert coin- 
ve that perators have already proved that at 25 cents per cycle, and 
CIES Tis use just 50% of capacity, it repays its full cost (including 
> beyond ere ; 
do it st of operation) in just six months. After that, it nets nearly 
Ne 2 = . oe ar- vie {Sor , ft oy srl 
and has | 7 0" your Inve stment per year—year after year after year: 
nmunity | yTHE SERVICE THAT SELLS YOUR SERVICE. BUT 
d com | THAT'S not all. Women, like professional dry-cleaners, know 
\osphere that “pressing” —finishing—means as much as cleaning itself. 
therwise , : “ 
Without it, they’re only “half sold” on coin-ops, as surveys 
1-op it how. (“What about pressing?” is usually the first question 


can do | *ed.) Add “Steam Pressing with Pressurized Steam” and you 
r can do | tle their doubts. You get not only second-best garments but 
» in the | teirbest as well—the garments they feel demand fine finishing. 
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NOW! 
THOUSANDS OF 
EXTRA DOLLARS 
VERY COIN-OP 
DRYCLEANER ! 


mg “AND WHAT ABOUT MY HUSBAND’S PANTS?” 
STILL MORE—with “MR. STEAM” you tap the men’s suits 
business you're apt to miss without it. (By the time they get 
them cleaned, most men’s trousers are badly in need of press- 
ing.) “MR. STEAM,” with special pants’ creasers, sets a beau- 
tiful, razor-sharp crease into any trouser material. Pleats . . ? 
Drapes . . ? Other “difficult” fabrics? All—all—come out with 
the finest flawless finish ever! g PROVED PRACTICAL — BY 
MILLIONS OF GARMENTS. “MR. STEAM” is basically a 
coin-operated version of the type of finishing cabinet that we 
have supplied for years to garment manufacturers and de- 
partment stores for the finishing of millions 
of new garments . . . including, in all prob- 
ability, the suit you’re wearing now! These 





cabinets have proved that anybody can 
operate them to get breathtakingly beautiful 
finishes . . . the experience 
is in the machine itself! 
m@ FOUR CENTS CAN 
MAKE YOU THOU- 
SANDS OF DOLLARS! 
FINALLY, “‘MR. 
STEAM” is more than a 
machine—it’s a complete, 
pre-tested merchandising 
program to boost 
your business. 
There’s more to 
the story... but 
that’s about all 
we can get in one 
ad. If youre an alert, profit-minded 
operator who investigates oppor- 








tunities, you'll want to know more. 
That’s why we've added a coupon 
to this ad. Half a minute's time, 
and a four-cent stamp, will bring you the facts and figures 
that can start you on the way to thousands of extra dollars! 
Clip it and mail it now. 


“MR. STEAM”, c/o Automatic Steam Products Corp. 
140 West 31st Street © New York 1, N.Y. 


Please send me the booklet, “THE FINISHING TOUCH,” with 
fact-and-figure proof of what coin-op finishing can add to 
coin-op cleaning. No obligation on my part. | do [] do not [_] 
now operate a coin-op cleaning establishment. 





NAME itsctassiiecaaletbiaon 
ADDRESS aay hace 
CITY ; aaa wo 


ro MR STEAM” 
to Coin-Op Profits ° 


THE AUTOMATIC FINISHING CABINET 


AUTOMATIC STEAM PRODUCTS CORP. 


140 WEST 31st STREET * NEW YORK 1, N. Y. 
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women to sit down and take it easy. 
Chere are comfortable chairs in both 
the laundry and hair-wash rooms, 
and an FM radio plays music all day 
long by means of two extension 
speakers. 

Besides the 20 washers and six 
dryers, added money makers are the 
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Because the store is unattended, 


soft drink machine, bleach and soap 
candy machine and, 
a change 


dispensers, 
when coins have run out, 
maker. 

Mrs. Melzer’s decorations include 
pictures on the wall and unusual 
vases on shelves above children’s 
reaching hands. She has, as a service 
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one of the features is a suggestion box for customers. 


The suggestions, says the owner, are generally aimed at making the coin-op an even more 


pleasant place to visit. 


Notice also the out of order cards above the suggestion box. 


1 


to her customers, put UP a bulletj 
board for personal notices. It . 
crowded with “es notices as: “Baby 
sitter wanted,” or “Stroller for Sale,” 
These are nine by more 


general public notices of local 
interest. 
Mrs. Melzer’s coin- -Op is 


unattended. Customers with More 
ideas for making her establishment 
a pleasant place to visit may leaye 
them in the suggestion box, 


More Than a Coin-op 


All these plus features make Mrs 
Melzer’s location more than q 
coin-op. It is a place for housewives 
to exchange gossip, do their own 
and each other’s hair, learn the local 
news and take a pleasant break from 
the routine of chores at home. 

COIN-OPerators intent on making 
their place a center of neighborhood 
interest should follow Mrs. Melzer's 
lead. For who but a woman would 
better understand how to establish 
a business whose customers are 
mostly women? She has created an 
atmosphere that is homey and 
pleasant. The credit goes to her 
Woman’s Touch! © 





What's better than a good shampoo? A good free shampoo, taken in this ituiee aa: whi le the week's laundry is spinning around in? 


washer. 
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Everyone thinks it's a wonderful idea, except, perhaps the little fellow at right. 


COIN-OF 











Represent 
Anniversal 
their pro 


' 
7 





Wayne | 
Carroll . 
Grover | 
factory 


DECEN 






STERLING 
bulletin 
. It is 
: “Baby 
or sale,’ 
Y mMore 
f local 


| 
“OP is | 
h more 
ishmen | 


LY leave 


Ke Mrs. 
than 4 
ISeWives 
eir Own 
the local 
‘ak from 
me, 

making 
borhood 
Melzer’s 
Nn would 
establish 


ers are 


tepresentatives of major equipment manufacturers were at the recent first 
anniversary celebration of Sterling Supply Corp., of Philadelphia, to show 
iheir products and advise on customer problems to the 760 people present. 





Bob Robinow (right) reports that his new 36 washer 
coin-op in Los Angeles did a $230 business only on 
washers in its first week. With Bob is Dave Weiner 
of Ardmor Vending Co., looking at a GE filter. 
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The question of what a Scot, a Texas one at least, wears under the 
kilt was answered when the Highland Park high school Pipe and Drum 
Band took up Norge’s offer to clean the girl's kilts free at their 
show in the Texas State Fair. Under the kilts were bermuda shorts. 





Wayne Hascall of Maytag service department instructs Tennesseans 
Carroll Johnson, Loy Smith, Smith Appleby, Mark Daly, Fred Ford, 
Stover Anglin, William Emery and J. R. McClasland at a special 
factory service school on commercial appliances at Newton, lowa. 


Fred Porco (second from left) president at Porco 

Dist. Co. receives the Hoffman 1961 Sales Achieve- 

ment Trophy from Lewis List, vice-president of 

Hoffman Int'l Corp. Included are Sol Shluger and 
round in? E. G. Streiff, general manager and sales manager 
of Hoffman Int'l Corp's. drycleaning division. 
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“ 

lm as conscious as the next fel- 
low of the importance of an attrac- 
tive store,” said a COIN-OPerator re- 
cently, “and I realize that there is 
nothing more pleasing than plants 
in and around your store. But with 
all the other millions of things that 
demand my attention, I don’t have 
time to be a gardener.” 

This owner’s lament can _ be 
echoed a thousandfold. For although 
they are easy on the eye, flowing 
planters, filled with rhododendrons, 
require at least a minimal amount 
of care or they will soon turn brown 
and die on the vine. “And you tell 
me,” said another CoIN-oPerator, “of 
anything that looks more unappe- 
tizing than a dying plant.” 

Those who want foliage without 
fear can turn to artificial plants so 
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true-to-life that their artificiality de- 
fies detection. And there is no longer 
any need to spend time watering, 
pruning, transplanting and worrying. 
Plastic plants are designed to 
stand in all conditions and can with- 
stand with ease extreme tempera- 
tures from 35 degrees below zero to 
a blistering 175 degrees. They're 
also washable, won’t fade in the 
sun and, being fireproof, won’t pose 
an insurance problem. The only risk 
is that your customers will be dis- 
appointed when they bend over to 
smell the realistic blossoms. 
Looking at plastic plants from a 
more practical angle, many owners 
can’t get to their store every day 
to water plants and inject vitamin 
mixtures into soil. To hire someone 


continued on page 32 


add beauty with | 


no upkeep problems |... 


Plastic plants are made to 
withstand extreme environment 
conditions and can be bought 


in many arrangements or sizes 


by ERNEST PALUCA, JR. 
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Artificial plants take the institution look 
out of the blank walls above machines ané#y 
vine covered post becomes a decorator item 
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Ever dream 
of designing 
a professional 
coin-op drycleaner ? 








Well, take a peek at the machine 
with everything you dreamed of 





oe J 


It's the all-new 


professional-type drycleaner |“ 


= the ¢ 
oe yo Ul ad es “nt Nn ed f ! It’s no dream! Your needs tors 

specified the features for the CA==/ “Dry Clean” ma. | you 4 
chine. And, they’re all here! All the heavy-duty ruggednes provi 


you need for continuous, coined self-service operation, 4 | but! 


25% bigger load capacity ... to offer your customers | piece 


more. Superior cleaner fluid recovery . . . to cut costs , mee 


increase profits up to 100°% over competitive units. 
















Big 10-Ib. load capacity 
Double tubs on a single chassis 


Self-contained, independent 
fluid system 


Sparkling stainless steel 
construction 


er 


| And, there’s lots more. But, first, back to your part in 





costs | meet your demanding requirements. Here it is: @ Shortened cycle time 
’ 









this design. Before putting pencil to paper, we toured @ Precision temperature control 
i 5 for better cleaning, i 
the country talking to self-service laundry opera- d ae superior 
iors to learn what you wanted. You also told us what @ Completely wired . . . just 
needs plug it in 
” | you didn’t want. Revamping a washing machine could H@ Vigorous tumbling action and 
: ‘ , high-speed spinning 
edness provide a cheap way to get you into drycleaning... ah Used cay 34 tata ane 
2 
ion, A | but it isn’t what you need. You asked for a brand new fluid per load of competitors 
: : @ Whisper-quiet operation 
tomers | piece of equipment built from the ground up to Sh) Reaebnnien cndiieitii 





Many installations around the country have already proven the superior, 





trouble-free performance of this professional-type drycleaner. It’s loaded with 
the plus features that assure satisfied customers and satisfying profits year 
after year. Before you invest in any coin operated drycleaner, you owe it to 
yourself to investigate the one you helped design. For complete facts, write 


or phone us today. 


Unusual profit opportunties are available to qualified distributors in a number of choice franchises 


DRY CLEAN 


a product of Consolidated Engineering Service, Inc. 
807-13th Avenue South, Minneapolis 4, Minn. + FEderal 3-4209 
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Artificial Plants 


continued from page 28 


to perform this function would be 
an extravagance. Therefore, the 
owner who wants to maintain an 
attractive store profits by plastic 
plants. 

Even in attended stores, many 
owners would rather have the at- 
tendants perform the more important 
functions of cleaning up, helping 
customers and seeing to utilities and 
supplies than to watering plants. 

The artificial plant industry itself 
is a major one. One company, has 
turned out orders as big as 8,000 
running feet of plantings for one 
installation. More than 150 varie- 
ties of botanical reproduction are 
available, ranging in size from six 
inches to six and 12 feet philoden- 
drons. Standard per foot arrange- 
ments, with either one or two-sided 
viewing, can be adapted to any re- 
quirements of the store. 

These real-as-life plants are 
mounted in a precut fireproof styro- 
foam material and covered with an 
all vinyl, washable grass matting to 
continue the natural effect. 


Can't Be Stolen 


To protect the COIN-OPerator 
from customers who think that these 
plants would look better in their 
homes than in the coin-ops, the 
foliage can be mounted to plywood 
panels. In one installation, plants 
are mounted in cardboard tubs filled 
with plaster of paris to discourage 
pilferage. It also facilitates removal 
for cleaning, rearranging and re- 
placement. 

For COIN-OPerators who fear that 
setting up plastic plants would be 
almost as complicated as running a 
hot-house, it must be pointed out 
that standard arrangements merely 
require transferring from shipping 
container to planter. Custom-made 
plants are prepared to paper tem- 
plates of the desired arrangement. 

Plastic plants may not appeal to 
the Audubon Society or local groups 
of rose growers, but when you've 
got them in a coin-op, they can be 
a most effective, attractive, and eco- 
nomical asset to your store. O 
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Blank space between two rows of washers can be filled with an eye pleasing series of 
artificial plants that will turn dead space into an asset, These plants come in many 
arrangements, either custom made or standard, They can be easily moved about, 





Judicious use of greenery, in the form of artificial plants, can make the coin-op 4 
pleasant and relaxing place, Customers will enjoy the attractive look they will give 
the store and return to a place that provides a pleasant atmosphere for them. 





Many plant arrangements come mounted in a fireproof styrofoam material <a 
covered with washable grass matting. They can be set into tubs with = “2 
paris to discourage pilferage. These sets are easily cleaned, require little . 
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ECONO-CREST coin-operated dry cleaning 
equipment is rolling off the assembly lines 
and is rapidly being shipped to 


3 all parts of the country. 
ie Write for location of ECONO-CREST installation nearest you. 


ECONO ZY CREST 


Se&tF SERVICE DRY CLEAN IN © 


Maximum profit requires maximum customer 
convenience, effective business-building promotion, 
and minimum owner maintenance. Our unsurpassed 
professional laundry and dry cleaning engineering 
ability here teams up with experience gained in 


ries of 
many the installation and promotion of thousands of 
about, ECON-O-WASH stores to offer you the first com- 


pletely convenience-designed coin laundry and dry 
cleaning installation. No store facility or accessory 
has been overlooked in our careful research for 
the beauty, the efficiency and the convenience that 
will not only bring your customers back again 

and again, but will encourage them to bring their 
friends back with them. 





I a 


“Op a 
| give 
them. 





with exclusive stainless steel tub, the engineered for coin-op durability and Rug Wash Center builds store traffic 


most advanced, trouble-free commer- ease of maintenance. Customers appre- and _ revenue with GIANT capacity 
cial washer available today. Top-load- ciate extra capacity and efficiency of — washer-extractor for largest, dirtiest 
ing agitator action for quick, efficient this stainless steel washer-extractor. washables. Matching 40-pound dryer 
hundering. and illuminated sign. 
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cleaning units. 


FOR COMBINED COIN-OPS 

The majority response, about 66 per cent of the | 
total, favored combination coin-op laundry and dry- 
The main reason 


Should 


advanced was the |: 


“feeder” principle, wherein one operation, under the 
same roof, would feed the other. The question of at- 
tendants entered the picture. Owners said one attendant 
for both operations would constitute an economy which 
could be sold as such to the customers. 


WW 

Since I installed six drycleaning 
units, I find that the people who 
came in to try them have come 
back to use the coin-op laundry 
too,” said a midwest COIN-OPerator 
who has added coin-op drycleaners 
and felt that they have aided his 
business. 

The great majority of answers in 
favor of combined coin-op laundries 
and drycleaners echoed this or simi- 
lar feelings. They seemed to feel 
that coin-op drycleaners brought 
in new laundry business. 

“My promotion to introduce my 
new cleaners brought crowds,” said 
a Georgia COIN-OPerator, “and once 
they were there, they were just as 
interested in the washers.” 

The owners in this group seemed 
to feel that the novelty of the new 
drycleaners will draw the curious, 
and that at least some of these will 
develop into regular customers. 

“Just let me get the people in 
here,” said one COIN-OPerator, “‘and 
I'll be able to educate them to use 
both the drycleaners and washers.” 

A large segment of those in favor 
of combination coin-ops felt that 
the drycleaners, added to the laun- 
dry coin-op, would be an extra 
money maker. 

“When my regular washer cus- 
tomers saw the new drycleaners, 
they became interested and started 
to bring in clothes to try them out. 
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Now they’re regulars on the clean- 
ers, too,” said one Michigan CoIN- 
operator who had installed a bank 
of four drycleaning units. 

The idea of adding drycleaners 
to existing coin-ops was popular 
with many of the owners. They felt 
that the habitual users of the coin- 
op would be interested in anything 
new in their stores. These owners 
also felt that because their regular 
customers were used to washing 
their laundry under a coin-op sys- 
tem, they would be easy to educate 
to coin-op drycleaning. 


Both Equal Economy 


“It's the same thing,” said one 
New Jersey owner in explaining why 
he thought drycleaning and laundry 
belonged together. ‘‘Everybody 
knows you can do your washing 
cheaply at a coin-op. All you have 
to do is now tell them they can do 
the drycleaning, too. The economi- 
cal aspects of both stick together in 
their minds, and they will go to the 
same place expecting to find savings 
in both things.” 

A few of those in favor of com- 
bination stores felt that it was the 
answer to the attendant problem. 
Since many areas are talking of 
regulations demanding attendants 
and since most coin-ops cannot 
stand the added expense of an at- 
tendant, the answer for some was 


coin-op dryclean| 


to add the new money makers that 
may require some sort of consumer 
educational process keeping the at. 
tendant busy and bringing in more 
money at the same time. 

“It seemed like I was going to 
have to hire an attendant anyway,” 
said One COIN-OPerator. “I figured 
that I might as well have something 
for him to do, so I added some dry- 
cleaners. I did it at first as sort of 
a necessity. Now I’m very happy 
to report that my business has in- 
creased so that I not only can pay 
for the attendant but am also mak- 
ing extra money.” 

‘My business has shot up,” said 
another. “I added the drycleaners 
and an attendant and found that 
my customers enjoyed using the new 
machines, especially after they were 
taught how to use them. The pres- 
ence of the attendant seemed to give 
them assurance in using the units. 
They also brought in their laundry. 

Many of the coIN-opPerators felt 
the newness and the advertising 
given to the addition of drycleaners 
to a regular coin-op was helpful to 
the old coin-op business. The feel- 
ing was that educating the public 
in the saving and utility of coin-op 
drycleaning was also an education 
in the economy of the washers. 

“When I ran the ads for my new 
cleaners and got the people to listen 
to explanations of the use of the 
machines, customers became inter- 
ested in everything in the place. 
They asked about the cleaners, the 
washers, even the vending ma- 
chines.” One western COIN-OPerator 
explained, “I know that some of 
them came back and started using 
all of my equipment. I feel sure 
that the publicity for my cleaners 
brought in people who had not used 
a coin-op before and taught them 
the reasons for using both the cleat- 
ers and the washers.” O 
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combined with laundering? 


"W hen you're a coin-op dry- 
cleaner,” says a drycleaning COIN- 
operator in New England, “that’s all 
you should be.” This categorical 
statement, although a minority opin- 
ion, reflects a school of thought that 
calls specialization the key to suc- 
cess. “It’s always been my opinion 
that the public holds a specialist in 
higher regard than the diversified 
operation.” This owner goes on to 
gy that he bases his opinion, al- 
though a conservative one, on coin- 
op statistics in his area. Where com- 
bined laundry and drycleaning op- 
erations exist, he adds, the dryclean- 
ing volume is lower than in installa- 
tions that are exclusively dryclean- 
ing. 

Economy and practicality were 
the watchwords, especially from 
arid or rural areas where water is 
ata premium. From Arizona, a 
COIN-OPerator writes, “Maybe some 
other investors feel like scrambling 
after properties on municipal water 
lines so they can open coin laun- 
dries, but I feel I can make just as 
much money with a drycleaning 
only installation where water is 
scarce.” 

This sentiment was echoed by a 
Kansas COIN-OPerator, who is also 
a farmer. “I know how precious 
water is around here, and I also 
know how expensive it is to drill 
awell,” he said. “So I decided to 
keep my coin-op strictly dryclean- 
ing.” He added that the location 
of the coin-op drycleaning installa- 
tion was a boon to rural inhabitants 
who had a genuine need for one- 
sop drycleaning. “When someone 
who lives ten miles from town has 
t0 have clothes cleaned,” he ex- 
plained, “it becomes costly in time 
aid money for him to make drop- 
off and pick-up trips. We provide 
Me-stop service, at great savings, 
and let me tell you it’s a service 
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FOR DRYCLEANING ONLY : 
Respondents favoring this approach to coin-op dry- | 
cleaning registered only 34 per cent of the responses, | 
but with them came some interesting opinions and | 
views. Of particular note was one in which an owner | 


' thought money that might be spent on washers and 

| dryers might better be invested on auxiliary dryclean- 
ing equipment. The preponderance of coin laundries 
in some areas was also a factor. 


that’s really caught fire here.” 
Area saturation by coin-op laun- 
dries proved to be another reason 
why a good number of respondents 
chose to go along with strictly dry- 
cleaning installations. “There are 
more than enough coin-op laundries 
in my area,” said an Illinois owner, 
“and hardly any drycleaning stores. 
So opening a combination coin-op 
laundry and drycleaning store would 
be bringing coals to Newcastle.” 
He added that maintaining an instal- 
lation strictly for drycleaning would 
permit him to invest more exten- 
sively in auxiliary equipment that 
would attract coin-op drycleaning 
trade. “We have installed, for ex- 
ample, coin-op steam air forms, 
spotting sprays and other coin - op 
finishing units. With these units, 
which pull a handsome profit, I of- 
fer a more complete drycleaning 
service than the combination store.” 


Attendants Should Be Trained 


The matter of an attendant played 
a substantial part in the decisions 
in favor of having only coin-op dry- 
cleaning. In areas where an at- 
tendant is not required by law, own- 
ers saw a chance to add prestige to 
their coin-op drycleaners with an 
employee familiar with drycleaning. 
In areas where an attendant is re- 
quired, owners on this side of the 
coin scorned the idea of a dual- 


purpose attendant as a false econ- 
omy. “The attendant in a coin-op 
drycleaning store is more than just 
a janitor-monitor,” said one Califor- 
nia man, “he’s an educator. His job 
is primarily to acquaint people with 
the advantages and uses of coin-op 
drycleaning. For this reason, we 
look for a man who has worked in 
a professional drycleaning store or 
who has possibly taken a course at 
NID.” For this attendant to spend 
time on already-familiar coin-oper- 
ated laundry machines, he said, 
would detract from his value to the 
drycleaning operation. “By the same 
token,” he added, “we don’t want 
to hire a low caliber attendant who 
will be willing to be a laundry jani- 
tor and just be around for the dry- 
cleaning. If I want a janitor, I'll 
hire a janitor. If I’m specializing in 
drycleaning, I'll hire a drycleaning 
specialist.” 

Perhaps the most significant com- 
ment was made by an owner in 
North Carolina. “I’ve been a pro- 
fessional drycleaner for many years, 
and have always preferred this busi- 
ness to laundry. This still holds true, 
even as I branch out into coin-op 
drycleaning. I have a specialized 
knowledge that has always paid off 
for me. I’m going to keep it that 
way by pursuing only what I know 
best—drycleaning. This is my way 
of doing good business.” © 
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4:00 P.M.—Almost ready. 


5:30 P.M.—Job finished. 





Advertisement 


32x76 Slick Drive-Up 
Building erected in 11 hours 


Houses both coin-operated 
laundry and cleaning machines 


i At 6:30 in the morning, the 


National Homes construction crew 
rolled up to the site on Decatur 
Road, Fort Wayne, Indiana selected 
by Tom Hardy for his coin-op. The 
concrete slab was laid some 48 
hours before. 

By 5:30 that evening—only 11 
hours later—the modern 32 x 76 
foot Slick Drive-Up Building was 
erected and ready for Hardy to 
install his equipment. 

And Hardy has plenty of floor 
space—2,432 square feet to be exact 
—to operate both coin-operated 
laundry and drycleaning machines. 
In fact, he installed 36 Speed Queen 
washers, 12 Whirlpool double load 
machines, one Glover open-end 25- 
pound washer, 16 Huebsch dryers 
and six Whirlpool coin-operated dry- 
cleaning machines. 

Included in Hardy’s purchase 
price was complete erection of the 
Slick Drive-Up Building; foundation 
and concrete floor; floor to ceiling 
picture frame aluminum glass front 
including 2 sliding doors, 2 windows 
and 2 swinging doors; gas furnace 
and fluorescent lights inside and 2 
recessed lights outside. 

According to John Slick, presi- 
dent of Slick Drive-Up Stores, the 
buildings are of nationally adver- 
tised Viking Construction. Insula- 
tion is included in walls and ceiling; 
the roof and exterior are made of 
lifetime aluminum; interior is of 
dry-wall construction, taped and 
ready for your own color scheme. 
There’s also an aluminum side door 
and a louvered utility room door. 

“Although Tom Hardy’s building 
measures 32 by 76 feet,” Slick re- 
ports, “we can build a store to any 
length desired and in 24 or 32 foot 
widths. Local financing is easily ob- 
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tained—especially since the Drive. 
Up Building has been approved fo, 
FHA financing under Title I, Class 
2 (a), Section 201.1 (i).” 

Slick Drive-Up Buildings have 
won wide industry acceptance, from 
coast to coast. Up to press-time. 
buildings are being erected in Johns. 
town and Columbus, Ohio; in Wor. 
cester, New York and in Edwards. 
ville, Illinois. Orders for building 
in other localities are currently be- 
ing processed. 

“There are several things which 
make our buildings popular,” John 
Slick points out. “Rentals in choice 
locations have gone _ sky-high, 
Speaking as an experienced coin- 
operator (he has five) I know that 
high rent can eat up all of an oper- 
ator’s profits. By erecting your own 
Slick Drive-Up Building, you elimi- 
nate rent and the monthly payment 
on your mortgage is much lower 
than most rentals charged today. 

“Another important thing is the 
fact that our buildings are designed 
as drive-ins. And speaking again 
from experience, I know that you 
must offer plenty of off-street park- 
ing if you want to get business from 
today’s modern family. 

“Finally, the building was de- 
signed by someone who is active in 
the field. We know the coin-op busi- 
ness because we've been in it for 
many years. All of the things we 
learned—the good things—are in- 
corporated in the design.” 

Slick Drive-Up Stores operate an 
experienced consulting service—free 
for the asking. You're invited to 
write, phone or wire today for addi- 
tional information or help in plan- 
ing your future building. Just con- 
tact: Slick Drive-Up Stores, 3201 
S. Clinton, Fort Wayne, Indiana. 
Phone: Harrison 3232. 
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Personality stores prove profit pullers 


Variety of themes in 
sores in Denver area 


leads to Competitive 
Drive- ; 
edie | edge with customers 
, Class 


- have by ROBERT LATIMER 

', from 

S-time, 

Johns- 

aa Dutch hausfraus in their white 

er * | garched winged caps, in a coin-op 

i: ty with windmills and a mural showing 
Y 0 | Dutch pastoral scene will build a 

personality picture that will stick in 

which | clin: wailed Cae: alias: Hi 

> John the consumer’s mind long after the 

fail novelty of using a coin-operated 

‘hid drycleaner has worn off, believes 

“Me. | Norman Peterson who has opened 
coin- sag a 

» i four drycleaning stores in the Den- 


oni ver, Colo., area. 
PE Peterson, whose only advertising 








r own . “ i 4 
elimi so far has been the distribution of 
veel §000 flyers throughout the north 

e : 
Denver and Wheatridge area offer- 
_ ing “Do-It-Yourself cleaning—Save | al | 
lay. $0; or o Clothes-laden customers are greeted by this friendly Dutch" girl. The costumed attend- 
is the {0% to 100% on your dryclean- ant has been trained to assist customers with their drycleaning problems. She is ready, 
signed ing,” feels that his drycleaning coin- willing and able to answer questions about stain removal, and the proper sorting of garments. 
} “2 ° ‘ it ies ‘ 

ops, each with its own distinctive 
again ° . ‘ 
a personality will build and hold a 

| large customer ratio. tT Me ¥ 
- From the time he began planning <A RRR 

tect e time he began planning COL 






for his first coin-op, Peterson was 
. ie seeking some sort of personality that 
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ion th would stick effectively in the cus- we a Fi 
busi: | “mers minds. Somewhere along the Py 
t for line it occurred to him that geo- 
— graphical directions could prove the 
ie basis for different atmospheres in 
each coin-op. Thus the Southern 
a Holiday is located in the southern 
_feee section of Denver, the Western 


At Holiday in its western suburbs, 
aii while both the Dutch Holiday and 
the Scotch Holiday are based on 


plan- Ba 
con | liftiness and cleanliness, in more 
270] central locations. a 
liana The Dutch Holiday was opened "The Drycleaning Dutchmen of Denver" could be the label applied to the Dutch Holiday coin- 
first i . ‘th ite Neth. op drycleaning store operated by Norman Peterson, Other personality themes at Peterson's 
| n March of 1961 with Its Neth four-stores are Wild West, Scottish and Old South. Peterson believes a distinctive personality 
lands decor. It is exclusively a will remain in a coin-op customer's mind and result in steady repeat business. 
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Generally spurning advertising, Peterson found that the handbills he sent out spelling out all the advantages in using do-it- 


yourself drycleaning 


were effective enough to bring this family to his Dutch Holiday coin-op. The handbills urged patrons to bring skirts, dresses, and drapes for 
cleaning, as well as the less critical items, such as snow suits, blankets. Coupons for appliances prizes were on flyers. 
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The Western Holiday theme was adopted for this store because of its location in the Western 
part of Denver. Southern Holiday, featuring plantation atmosphere, is in south Denver. 





Ride ‘em, attendants, seems to be the cry at the Western Holiday coin-op drycleaners, every- 
thing smacks of buckskins and broncos. This, says Peterson, is "romancing" the business. 
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drycleaning store with no washers. 
Peterson felt that he would be far 
better off to keep his identity exclu. 
sively as a drycleaner, operating his 
standard Peterson Cleaners, and the 
four coin-ops. 

The new store got a considerable 
boost from the fact that there was 
a coin-op drycleaning store already 
in operation in Denver. Therefore, 
the public was familiar with the 
equipment. Thus, although there 
was no advertising at all during the 
first week, Peterson was pleased to 
find that he averaged from 55 to 65 
loads per day, growing quickly to 
70 loads per day, per 15 hours, at 
which volume has been pegged ever 
since. 

In the flyers that Peterson sent 
out he suggested that the customer 
“Try your Best Skirts, Blouses, 
Dresses, Carcoats, and Even Drapes 
At Greater Savings!” Included in 
the throw-aways were coupons good 
for a drawing for $50 worth of 
small electrical appliances given 
away after registration at the plant. 
The entries have been accumulated 
to serve as a direct mail list in the 
future. 

Peterson had suspected that it 
wouldn’t be necessary to ballyhoo 
the new coin-op extensively, and 
experience has borne him out. The 
towering pylon sign in front which 
read simply “Dutch Holiday Coit- 
Operated Cleaners” in black letters 
on a yellow background, was more 
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The last homey touches are made by Peterson 
as he hangs old west scenes to the walls of 
bis Western Holiday drycleaning store. 


than adequate to keep the coin-op 
operating at near maximum from 
opening day on. 

Because his customers proved so 
pleased over the Dutch atmosphere 
in Dutch Holiday, he decided to try 
the same “theme” formula to the 
Western Holiday coin-op. The store 
has been planned with a completely 
mstic atmosphere, including all 
chairs, tables, murals on the wall, 
attendants dressed in cowgirl skirts, 
fringed leather jackets, and wearing 
\0-gallon hats. 

In the Scotch Holiday, attendants 
appear complete with kilts, tam o- 
shanters, and everything but a bag- 
pipe, while walls are done in 
otch plaids. Authentic Scotch dec- 
orations dress up the walls around 
the drycleaning machines and in the 
lounge. 

The Southern Holiday, provides 
a magnolia and plantation atmos- 
phere with the murals and wall dec- 
orations, an “Old South” custumed 
attendant and similar decor. 

“It's all a matter of romancing 
the business so that it makes a 
stronger impression in its custom- 
es.” Peterson grinned. “We think 
that every customer will talk about 
our coin-ops much more because 
they have enjoyed the visit, rather 
than the mere fact that coin-op dry- 
‘leaning machines are here.” 

With this idea that customers will 
keep coming only to the store that 
sticks in their minds. 
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Making a strong, and lasting, impression on his customers is held to be one of the most 
important aspects of the coin business, Peterson believes, That's why he selected his costumed 
attendants for their aptitude in the drycleaning process as well as for their good looks. 





The customer never forgets for a moment that she's in the Western Holiday coin-op, espe- 
cially when she's warmly greeted by this king-sized sign and the cow girl-customed attendant. 
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THE 1962 DUPLEX CLEANWAY DRY CLEANER 
IS READY FOR IMMEDIATE DELIVERYiaem 


+ 10-Ib. LOAD 1 MAXIMUM SOLVENT RECOVERY 
'26-in. TUMBLER 4-44” HIGH, 30” WIDE, 28” DEEP | 

141/2 cu, ft. CAPACITY 9 52am CLEAN ce, 525 pm SPIN ce 
+ 39-min. CYCLE ‘ 14-in. OVERSIZE LOADING DOOR I 


INTERNATIONAL PP) UJ PLE X corporation 


1355 MARKET ST., SAN FRANCISCO 3, CALIF. 
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x MAKE PROFITS NOW W/TH 
DUPLEX Cleanway 



















'The 1962 DUPLEX Cleanway Auto- 
matic Dry Cleaner is available for imme- 
‘diate delivery from our fully tooled fac- 
Mory operating at top production. Here is 
the reasonably priced, ruggedly built, 
short cycle dry cleaner you have been 
waiting for. This DI) PLEX Cleanway is 
eautifully finished in soft pink porce- 
Jain enamel and sparkling anodized alu- 
minum. Controls are amazingly simple. 
| No need to wait longer. With the new 
cartridge type filter, DUPLEX Clean- 
way is the most reliable, money-making 
‘coin-operated cleaner you can buy. It is 
warranted and fully backed by the pio- 
Meer company of double-load, commer- 
tial, coin-op washer-extractors, more 
than 35,000 of which are now in use. 


NEW CARTRIDGE FILTER 


)IN-OP DECEMBER, 1961 


Send the coupon for full details. Some 
distributor territories still open. 


THE REVOLUTIONARY 
DUPLEX 
CARTRIDGE FILTER 


The DUPLEX Filter is designed and 
built as a completely “unitized” package. 
Note the ease of hook-up: connect one 
inlet and one outlet line, and the DU- 
PLEX Filter is ready for 600 cycles. So 
easy to operate—cartridges are changed 
at approximately 600 cycles. Perc is 
transferred to the storage tanks auto- 
matically. Filters are fully disposable 
with no loss of perc. There’s no muck 
handling or cooking. This Filter serves 
four Cleanway units—the usual installa- 
tion. No other filter has so many advan- 
tages ... and only DUPLEX has it! The 
most revolutionary and sensible advance 
in perc filtration in years. 


INTERNATIONAL 


DUPLEX 


CORPORATION 
1355 MARKET ST., SAN FRANCISCO 3, CALIF. 


c-------- 


i Please send full information about 
DUPLEX Cleanway Dry Cleaner 
| DUPLEX 20-lb. Washer-Extractors 


Name 
| Company 


| Address 
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Color preferences tested in coin-op 


Belton, Mo., owner 
tinds men like blue, 
women like pink in 
big, divided store 


by ROBERT LATIMER 


Color preferences are being tested 
in Belton, Mo. The Belton Laun- 
dromat, a 62 washer coin-op, has 
been divided into two different col- 
ored rooms by a central partition. 
In one room 42 washers and eight 
dryers all match the blue walls, 
while on the other side of the parti- 
tion the 20 washers and the dryers 
finished in soft coral pink are 
installed in a pink room. 

Strong preferences for the differ- 
ent colors have been found. Men, 
for some reason, are always at home 
in the “Blue Room” while younger 
women seem to prefer the “Pink 
Room.” It has also been found that 
the same women would always use 
the same color room. 

Brilliant color is only one aspect 
of making a trip to the Belton 
coin-op a pleasant one. For the cus- 
tomer who hates to waste long 
periods of time while drying is car- 
ried out, the management installed 
a high speed extractor, and has 
posted small strip signs on the face 
of every dryer which suggests “Cut 
Your Drying Time To One-Half By 
Using Our New Extractor!” Also 
coin-operated at 10 cents, the ex- 
tractor has actually eliminated 50 
per cent of the drying time for 
women who do not have a lot of 
time to spare, and this, of course, 
has built a lot of goodwill. It has 
also paid for the extractor! 

Along with the usual row of 
vending machines, including coffee, 
soft drinks, candy, cigarettes, and 
even pastry products, the coin-op 
has as complete a file of new maga- 
zines as club subscriptions will buy. 
Every magazine is mounted in hard 
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Relaxing in the Pink Room, where women have shown repeated color preference, This pink 
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division of the store features 20 washers finished in a soft coral pink. Magazines help pass time, Min 





It's blue for the boys in what has become the men's division of the Belton Laundromat, On 
this side 42 washers and eight dryers match the blue walls and get repeated business from men, 


covers with the coin-op name to 
prevent theft, and each week a new 
set is put out on handy racks for 
timeliness. 

Next, along with a row of 20 
comfortable steel chairs, finished in 
pink or blue according to the loca- 
tion, the store provides handy fold- 
ing tables for groups of women who 
want to while away their washing 
and drying time with a game of 
cards. Books on the rules are handy, 
as are all other necessities, and as 
it was originally hoped, large num- 
bers of women now make washday 
appointments in groups to make the 
familiar chore a social pleasure. 

On a bulletin board in each room 
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are not only the usual commercial 
notices and ads submitted by house- 
wives, but clippings from both city 
and local newspapers on items of 
interest are thumb-tacked to the 
board. 

Equipped with a starch sink, sit 
down ironer, a dyeing sink, and 
plenty of supporting equipment, the 
Belton coin-op has grown to mort 
than twice the size of the average 
city location in the space of two Us 
years time. Good merchandising 
methods such as catering to Cus 
tomers’ color preferences are evel) 
bit as important in the small town 
location as in the big city, reports 
the owner. O 
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Europes first coin-cleaner 
installed by Belgian mayor 


Europe's first coin-op cleaning 
sore has been opened in Antwerp, 
Belgium by the Burgemeester 
(Mayor ). The units used were of 
French design but the coin-op sys- 
tem was devised by D. Simon, a 
Belgian. 


in Laundry Stores 

Called “Self Clean Service,” these 
{1 pound capacity units are designed 
to be used in conjunction with the 
aready developed Self Wasserij, 
(coin-op laundries), that dot the 
country. 

Minimum space required for a 
Self Service Cleaning unit is approx- 
imately 5O square feet. It is claimed 
that the break-even point is reached 
with only eight customers a day. If 
30 customers use the single unit in 


a week, the net profit on the years 
working will be equal to 45 per cent 
on the capital invested. 

The Antwerp installation, which 
was opened September 1961, con- 
sists of two 11 pound units that 
are available either for coin-op fully 
automatic or push button semi-auto- 
matic operation. In addition, finish- 
ing equipment has been installed to 
provide operator finishing service as 
it is required by the customer. This 
service is charged for separately, 
according to the nature of the work. 

In the first few days of operation 
the machines were set for push- 
button use, demonstrators were 
present to show the customers how 
to use the coin-ops and to describe 
to them the process and the service. 

Customers are advised to brush 


out all pockets, cuffs, trouser tops, 
etc., before putting the work in the 
machine and a brush and table are 
provided for this purpose. They are 
also advised to pre-spot stains with 
a mixture as used in the charged 
soap system. 


Good Results Reported 

Cleaning results are said to be 
very good. Customers are highly 
satisfied. One customer arrived with 
an old overcoat dug out from an 
attic where it had lain for two years; 
results were good enough to put it 
back in regular use. Asked why he 
had not had it drycleaned before 
the customer said he didn’t think 
there was enough value in wear left 
in the coat to pay the usual price 
of cleaning. © 








USES ANY TYPE GAS of gas. 


Ewing offers 8 models in various 
sizes. All are built in accordance 
with requirements of ASME. Each 
heater registered with the national 
board. 
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Gals. per hour 
180 to 850 








7 HOT WATER 


the most important thing 
to coin-op laundries. 


A constant and plentiful supply of clean, low-cost hot water is an essential for all types of 
laundries, including the coin-ops. Ewing Automatic hot water heaters are in use, coast-to- 
coast, in hundreds of coin-op and small laundry operations. 


Highest Quality 4° shell—*,” Heads 

Burner Assembly complete—Factory Assembled 
Compact Vertical Type—Saves Space 
Self-Contained Storage—No pumps or Wiring 


STORAGE CAPACITY 
50 Gallons to 226 Gallons 


RECOVERY CAPACITIES 


Temp. Rise 
100 Degrees F 





Wire, phone or write 
for complete specifica- 
tion details, prices and 
other data, 
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Self-contained Storage. 


Ewing hot water heaters are quick and easy to install, operate economically on any type 






MANUFACTURING CO. 
P. O. BOX 875 
CITY, OKLA. 











2545 NW 10 
OKLAHOMA 
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by Huebich 


Especially designed for today’s changing coin-ops 


A PERSONAL MESSAGE FROM MONTE HUEBSCH, SR., 
“Originator” of the OPEN END TUMBLER. 


LODESTAR or LOADSTAR—“‘A Star that leads’’ (Webster). 


We think this is an exceptionally appropriate name and definition 

for an entirely new Tumbler-Dryer designed especially for today’s new 
and changing Coin-Ops. 

We know how to build tumblers, having originated the 36’, the 37”, 
the 42”, the Twin and the Hy-Dry, each designed for a specific purpose 
and time. But now, a survey of present day changing Coin-Op 
requirements indicated the need for still another entirely new dryer. 


We carefully studied today’s customer habits and requirements 

as well as operator’s space limitations, capacity requirements and need 
for more efficient and economical operation. We consulted with 
manufacturers and distributors of complete Coin-Op Centers as to 
their plans for the new ‘Super Market”’ stores. 


The LOADSTAR is the culmination of this study and survey. Because 
of the wide variety of fabrics, more customers now prefer to put only two 
or three washer loads in a dryer. The LOADSTAR is perfect for these 
loads having two or three large pieces such as sheets, but it 

also performs efficiently for those customers with one washer load or 

four washer loads. In fact, it is just right, not a midget—but not a giant. 
The LOADSTAR has a full 30” diameter with a special cylinder 
construction for quality tumbling and a full 30’ depth for the load 

to spread out. Large pieces must have adequate diameter and depth 

to tumble properly. If not, they tangle and roll 

and take more time and gas to dry. 

The door opening is extra large—22%" and is 32” above the floor 

for easy loading and unloading. Only 31%” wide, the LOADSTAR 

will readily slip through almost any door. 

Remember—Especially designed for Today’s Coin-Ops requirements— 
new features, new size, new capacity and new performance. 


Teante LHectbach 


originators 


MILWAUKEE 1, WISCONSIN 


Jirst in tumblers - first in features 
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Millers’ of Minneapolis 
located their COIN-op 


in a former drycleaning 





call office adjacent to 


cleaning-laundry plan} 


by KEN BERGLUND 
Located in an area with many apartment dwellings, Lyle and Mrs. Miller's coin-op laundry and 
cleaning village is on a corner lot adjacent to a huge laundry and drycleaning operation. 


Coin-Op and service drycieaning 
‘live’ side by side—both benefit 





Can a coin-op live side-by-side with 
a long established cleaning and 
laundry firm complete with routes 
and city-wide outlets? 

In Minneapolis, the answer seems 
to be a resounding Yes! Millers 
Laundry Cleaning Village, the city’ 
first combination coin-op laundry 
and drycleaner is in a_ building 
adjacent to the main plant of 3 
cleaning laundry plant. 

The coin-op is in an area with 
many multiple dwellings and is next 
to busy Nicollet Avenue, a mail 
traffic artery to and from south 
Minneapolis. The coin-op faces 4 
one-way street. It is open around 
the clock weekdays, with the coin-0p 
drycleaning side open from 8:30 
a.m. until 9 p.m. on weekdays. The 


eae ‘ : is closed at 6 p.ll. 
Mrs. Miller serves as the attendant in her 20 washer, eight drycleaner coin-op combination coin-op laundry vag closed at r ; 
store. The coin-op is open from 8:30 a.m, until 9 p.m. weekdays, to 6 p.m. Saturday. on Saturday and is closed Sunday. 
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VALVES FOR EVERY WASHER 1946 THRU 1961 
pols |BUY WASHER MIXING VALVES FROM UNITED! 


» OVER 20,000 VALVES IN STOCK 
» ONE YEAR 100% GUARANTEE ae We aa 


3Ning Speed Queen Apex G.E. 


FAST... FAST SERVICE . . . ORDERS ABC Maytag ay 
nt to | guppED IMMEDIATELY 


Philco-Bendix Kelvinator Coronado 
Marquette Duplex Launderama 
ALL THERMOSTATIC TYPES 
EXCHANGE ..... $5.50 


Send in your defective valve. 
We'll send you one with a one 
year 100% guarantee. 


VALVES FOR ALL WASHERS 


Westinghouse 








ALL NON-THERMOSTATIC TYPES 
EXCHANGE 


CATING <0 ci des $5.50 
N10 NYLON BODY ONLY — 90 CENTS EACH 





OUTRIGHT ..... $6.75 


You don’t have to send a de- 
fective valve. Just order the one 


EASY TO ORDER 


When buying outright, use factory number; when 
exchanging valves, no number is needed. You will 








you want. receive exactly correct valve. 


OLD STYLE VERNATHERM VALVES ALSO AVAILABLE 5.50 EXCHANGE 


19 || REPEATED BY POPULAR DEMAND 
fi SPECIAL PRICE OFFER! 
ALL BRASS VALVES 


N1I0B NON THERMOSTATIC VALVES 
OUTRIGHT NO EXCHANGE ; 


IN EXCHANGE 


FOR DEFECTIVE 
de with 


NYLON VALVE NEEDED 
1g and $6.75 ed. $7.50 ed. 
routes In lots of 5 or more $6.25 ea. In lots of 5 or more $6.90 ea. 
aaa N10B BRASS BODY ONLY WITH OUTLET & FLOW CONTROL... .$3.90 ea. 
Miller's What a price offer! Just think! An ALL BRASS VALVE to replace every type non-thermostatic nylon valve. All 
e city’s brackets and flow controls will be exactly as original parts. For a slightly higher initial cost you eliminate all 
) in problems connected with cracked nylon valve bodies. No more stripped threads. Valve bodies guaranteed for 
aia life of machine. Comes with all type brackets and flow controls. 
yuilding 


t of a 





-a with | FOR MORE INFORMATION AE 8 oth hen dons 5d vi eee 
ta | SND COUPON TO ' ADDRESS 
i i 
__ South ‘CITY .. | SOD... occ, 
faces \) 1 i 
around NITED VALVE SERVICE INC. | BRAND NAME OF MACHINES ........... dt cate 
e ! 
Coin-Op 1 i 
8:30 3026 W. Montrose Ave. | MACHINE MODEL NUMBERS . vechasaee aaa | 
ys. The | VALVE NUMBER ......... | See ere oe 
6 Mm. e e 8 i i 
il Chicago 18, Illinois | NUMBER OF MACHINES... ccc. c.c0. cub sdecseteeees 
F 1 
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the coin-op as a retirement occupa- 
tion, with Mrs. Miller presently 
serving as the attendant at the store. 

The city’s first coin-op drycleaner 
had its beginning as a drycleaning 
call office. When the Millers took 
over in March, 1961, the site was 
remodeled to include a store next 
door. The equipment includes 30 
washers, the appropriate number of 
dryers, eight drycleaning units and 
two coin-operated hair drying 
appliances. 

Herb Michaud, who owns the land 
and now leases the property in the 
coin-op area, has observed the 
laundry and drycleaning develop- 
ments in the vicinity for many years. 
He believes the coin-op facilities 
and the older plant are “good for 
each other.” 

“I believe they are building 
volume for each type of drycleaning 
and laundry service,” he asserts. 
“Some people are going to use 
coin-op because it fits their pattern 
of living. Others will always patron- 
ize the more established cleaning 
and laundry outlets.” 

In launching the coin-op venture, 
a handbill offering a load of free dry 
cleaning was distributed throughout 
the neighborhood. The offer was 
almost too popular. 

“We were swamped,” Mrs. Miller 
recalls. “Our drycleaning machines 
were going continuously and there 
were many people waiting.” 


Pa [ 





Mrs. Miller personally instructs customers 
on the proper use of the cleaning equipment. 
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Price is a big selling point for using the coin-op laundry and drycleaning services, Mrs, Miller 
says. She makes the economy role of coin-cleaning a prominent feature of her storefront sign 









Originally, the cost of a load was 
set at $1.50. Now the price has been 
raised to $2, but the Millers find 
there has been no adverse customer 
reaction. “It’s a fair price,’ Mrs. 
Miller states. “We have had no 
complaints.” 

Two hair dryers are located at 
the front of the coin-op facility. 
Although they have not yet reached 
their full potential, the hair dryers 
get heavy use on Saturdays. Much 
of the Saturday business is walk-in 
traffic from women in the vicinity. 
Even though they may not have 
drycleaning or laundry to do, they 
drop in to use the dryers at 25 
cents per half hour. 

After weathering an _ expected 
summer slump, the store’s volume 
has been excellent, Mrs. Miller 


reports. Word-of-mouth advertising, 
plus repeat business has kept the 
machines busy day after day. An 
advertising program in the neighbor- 
hood shopping gazette was initiated 
in the fall. 

Coin-op customers are bringing 
in “just about everything,” Mrs, 
Miller states. Coats and jackets are 
a familiar sight and draperies are 
brought in considerable quantity. 
The customer is advised to hang 
out garments until they cool after 
they are taken from the machines. 
To facilitate this, a number of racks 
are available near the units. 

On busy days, some sort of traffic 
control is necessary. The Millers 















are using a number system similar 
to that used in bakeries and other | 


stores. O 


| The ne 
leadin: 


Buil 
attract 
| produc 


" 
| 


GTundry:ciean ng 
VILLAGE ' with a 
com AMPLE OPEN a 28- 
crows AME vanninc Sum 24 nouns najor 
| Wh 
, Coin-C 


The parking lot, nearly empty in this picture, is usually filled to capacity. "Parking,’ re- 
ported the Millers, “is an absolute necessity." The "Open 24 Hours" sign is for the laundry. 
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| The new Detrex Coin-Ops will be all you might expect from the nation’s 
leading, most experienced producer of synthetic drycleaning equipment. 


Built with both the customer and plant owner in mind, they are most 
attractive in appearance — effortless and trouble-free in operation — 
i , ° ° . 
| producers of finest quality cleaning in a remarkably short time cycle. 


Detrex Coin-Ops come in a bank of six coordinated units, complete 
with an efficiency-proved clarification and solvent recovery system. With 
0 28-minute time cycle, these six machines will do the work of 12 
major appliance-type units, at less cost and more profit. 


Why settle for second best? Place your order now for your Detrex 
Coin-Ops and be the first to benefit in your community. 


; 
; 
| 


 re- DETREX CHEMICAL INDUSTRIES, INC. 


ndry. 
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Slugs are easy to differentiate from bona fide U.S. coins on sight, but slug users are 


careful to conceal them when inserting them in a machine. 


Magnetic slug rejectors will 


pull out steel alloy slugs, and a smoothed coin channel will catch flat brass slugs. 


ES 
ee 


A. J. Fineberg, the owner of three Gary, 
Ind., coin-ops, is waging war on slugs. He 
has made a careful study of slugs and users. 


Owner conducts anti-slug crusade with 


dual rejection device and warning signs 


End to slug menace in 
view for Gary, Ind., 
group of stores that 
lost $10 a week to slugs 


by HARLEY SACHS 


Siugs are a menace to all owners 
of coin-operated machines. One 
CoIN-op owner, Mr. A. J. Fineberg 
of Gary, Ind., regularly finds as 
much as $10 worth of slugs a week 
at one of his three coin-ops. How- 
ever, he has found two ways to 
tackle this profit-cutting menace. 
The first is to use magnetic rejec- 
tors which can be installed to pull 
out any steel alloy or otherwise mag- 
netic slugs. This will not stop slugs 
made of brass, but smoothing the 


coin channel so only rough discs will 
be accepted will help. A finely-ad- 
justed channel may reject smooth 
quarters or dimes, but it is better 
for the customer to find another 
coin than for the owner to be left 
at the mercy of the slug. 

Besides the strictly mechanical 
protection, some owners resort to 
intimidation. Signs have been posted 
in coin-ops saying: 

Five Years Imprisonment to Anyone 

Using Slugs in These Machines! 

It Is an F.B.I. Offense to Use Slugs! 

The F.B.I. Has Taken Fingerprints 
From These Slugs! 

A sign may not be a solution in 
every case however. The wrong 
sign posted in a relatively slug-free 
location may act only as an adver- 
tisement suggesting the use of slugs 
to customers who have previously 
been honest. 





Actually, the use of slugs is not 
an F.B.I. matter, nor is any federal 
agency responsible for the appre- 
hension and conviction of persons 
using them. The U.S. Secret Serv- 
ice is concerned with the manufac- 
ture and sale of coin slugs. In most 
areas the use of slugs is against city 
ordinances and the prosecution of 
offenders is the responsibility of lo- 
cal enforcement agencies. 

Many owners feel that their losses 
due to slugs in the machines are 
small, but according to the Secret 
Service, such losses in a single year 
have been greater than what has 
ever been sustained by the public 
from counterfeit coins and notes! 

It is important that the owner 
report the finding of slugs to loca 
police, said Fineberg. If no report 
is made, it is impossible to find out 


continued on page 54 
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HOW ONE COIN-OP BE SURE ALL CHECKS AND DRAFTS ARE ENDORSED INCREASED ITS PROFITS 











ine day a nursing home operator brought huge piles of work into a coin-op store and started 
eeding quarters into a Laundrite® “Big Boy’’*Washer-Extractor. As the store owner watched the 
money go into the machine, he was hit by a great idea. Why not extend his services to 
her small businesses — barber shops, garages, beauty parlors and such? Today, his profits 
ns je multiplied. The “Big Boy’ —with its mammoth capacity — handles the large commercial 
| ads while smaller machines stay free for light bundles. Housewives, too, are showing up 
' io often at the coin-op since they’ve found out that “Big Boy” can wash and spin-dry a 
‘tae )x 12" shag rug — or 6 to 8 small throw rugs at one time. How about building a new suc- 
appre ss story for yourself by extending your coin-op services with “Big Boy.” Full promotional 
Sen. | HD is provided. 
anufac- | 
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A TROY LAUNDRITE 


AMETEK A DIV. OF AMETEK, INC. 
EAST MOLINE, ILLINOIS 


TROY LAUNDRITE, Dept. CO 1261, A Division of AMETEK, Inc., EAST MOLINE, ILLINOIS 
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Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 
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Exclusive Vamco Dry-Cleanomat Features 


¢ All stainless steel cylinder and condensa- 
tion chamber with lifetime guarantee. e 


ing filter 


® Porcelain exterior cabinet maximum flexibility 


© Equipped with Vamco-Arvan commercial ©¢ Full 9 lb. capacity 


Available in batteries of 2 or more for : 
hydraulic strof-o-matic filter ‘ 


Pushbutton electrically controlled door 
interlock —cannot be opened while in 
operation 


@ Exclusive Vamco-Arvan clean solvent tank 
permits full operation even while precoat- 


SPECIFICATIONS: PORCELAIN CYLINDER — MODEL DCP-62 
STAINLESS STEEL CYLINDER — MODEL DCSS-62 ! 


CAPACITY — 9 Ibs. clutch. Quiet, smooth spin-speed 430 Tub Diameter ........ veered Ay” 





RS ARLEN DLE RN CTD oe = 


CYCLE — 39 minutes. 


FINISH—Cabinet top—blue porcelain. DOOR INTERLOCK-—Electrical push- WEIGHT 4 
Front—blue porcelain. Cylinder—stain- button energizes solenoid to open Shipping . 540 Ibs. 
less steel (Cylinder has removable door. Door cannot be opened by cus- Net Wt. approx. 510 Ibs. 


stainless steel rib for lint clean out). 


COIN METER — Electrical, actuated 
from coin mechanism which can be set 
for 1 to 11 quarters with coin return 
and rejector. 


DIMENSIONS 
BEARINGS—Heovy duty ball bearings Height Overall .. Li MOTORS — Drive motor 2 speed. % 
with Viton “A" Seal—permanent type. ae ae —W H.P. 1725-1140 R.P.M. capacitor ; 
SN Diet WAGE ooo ssisiscieiiiinincs ce” roe pe 
and roller chain drive with centrifugal | Cylinder Diameter ..............25-11/16” | Blower motor Yg H.P. 115V, 60C. 


R.P.M. 


tomer in case of power failure. 


SOLVENT DRAIN — Gravity dump 
valve, flapper check valve type, sole- 
noid actuated. 


Door Opening 


ELECTRICAL RATINGS—3 wire, 230V, 
60C. Single Phase Fusing 30 Amp. 
Heater coil—3350W, 250V. Aquastat 
100°-240° F. relay, 2 wire, 120V, 60C. 


2” 











EQUIPPED WITH VAMCO FILTRATION SYSTEM MFD. BY ARVAN PRODUCTS INC. 

i (A wholly owned subsidiary of VAMCO —see filter specifications) 

Built and Vame Over 25 years’ experience engineering and manufacturing ~ 

backed by j commercial dry cleaning and laundry equipment 

VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1,N.Y. VENI 
COIN-OP | *CEMBE; 
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SPECIFICATIONS: HEAVY DUTY 20 LB. COMMERCIAL 
WASHER PORCELAIN CYLINDER — MODEL VWP-62 
STAINLESS STEEL CYLINDER — MODEL VWSS-62 


CAPACITY — 20 Ibs. dry weight. 


CYCLE — 20 to 25 min. (also avail- 
able with 31 to 38 min. timer), Vis- 
ible dial showing wash, rinse, and 
spin periods, 


FINISH — Cabinet top — Porcelain. 
Front — Porcelain. Side panels — 
Bonderized and baked enamel. 
Frame —Heavy duty steel welded 
to tub body and complete as- 





GTi ; 


push-button energizes solenoid to 
open door. Cannot be opened by 
customer while in operation. 
DRAIN—Gravity dump valve, sole- 
noid actuated, or pump-belt driven 
from double end motor shaft, 2” 
inlet. 


WATER TEMP. SWITCH — Electri- 
cal, toggle type. 


WATER SUPPLY—15 to 120 P.S.I. 


COMMERCIAL 


20 LB. DucPash 


The Vamco Duo-Wash washer-extractor is 
a heavy duty machine specifically designed 
to thoroughly wash and damp dry up to 
20 pounds of laundry. Its speed, economy, 
convenience, simplicity and safety are years 
ahead of other washer-extractors. 


Here, at last, is a commercial washer- 
extractor, only slightly larger than a do- 
mestic machine, that assures you years of 
heavy-duty, excellent washing and extrac- 
tion performance, at low operating cost 


and minimum maintenance. 


==) Double Load Commercial 


Washer-Extractor 


MANUFACTURING CORP. 


Please write, wire or phone for 





Ss 


we 
= 


VENDING APPLIANCE 





333 Atlantic Avenue 


Brooklyn 1, New York 


sembly porcelainized, completely DIMENSIONS additional information. 
| eliminating rusting. Height Overall ............0000+. 434,” 
CYLINDER — Porcelain or stainless ae ratte ser re aes aoe Please indicate Type of Busi- 
Steel (slightly additional cost). c eal nay ae ie 25-11/ 6” ness: 
(Cylinder has removable rib for to cide 275,” ' 
oa damnewt.) OE CNG sais scassiniicecarcccgszen 12” call 
) TRANSMISSION —Two speed cog WEIGHT C) Distributor 
belt and roller chain drive with Shippi 440 Ib . 
7 I ioe ccraiavecicceenentets fe ” 
centrifugal clutch. Quiet, smooth Net Wt. approx. ........... .420 Ibs. 0 Coe - haundey 
aaa speed 52 R.P.M. SPIN MOTOR 2 Speed 3% H.P.—Y H.P. C) Dry Cleaner 
pe ae Bm. 1725-1140 R.P.M. Capacitor start 
DOOR INTERLOCK — Electrical with overload protection, DEPT. B 
BOR Uses ene eeeeeeeeseseteseseed 


Over 25 years’ experience engineering and manufacturing 
commercial dry cleaning and laundry equipment 


VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1, N.Y. 
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Slugs and real coins, but this time the difference is thickness. The surface of slugs is invariably smooth, and they may be made of a steel 
alloy or brass. But, authorities say, there is little hope of salvaging fingerprints from slugs used in machines, Owners hit by a high incidence 
of slugs often ask customers if they have noticed suspicious looking persons loitering around machines and try to take note of behavioral 
patterns of possible slug users. Federal law provides fines up to $1,000 and/or a year's imprisonment for making, passing or using slugs, 


where the slugs were made, how 
they were distributed, and who uses 
them. Unless the COIN-oPerator 
makes a report, no action can be 
taken. 

Even the report of an owner who 
has no idea as to the identity of the 
offender may lead to eventual arrest, 
for the pattern and habits of the 
criminal may be revealed. 

Coin-op owners should ask cus- 
tomers and neighbors if they have 
seen any suspicious persons loiter- 
ing near the coin-operated machines. 
The results of those inquiries should 
be included in reports to the police. 
Physical description, description of 
clothing, automobiles and _ license 
plate numbers, if available. should 
be included. 

Other coin-op owners should be 
alerted so they, too, can be on the 
lookout. Here’s where an associa- 
tion counts, Fineberg said. 

Coin slugs should be put in an 
envelope and marked with the date 
and location where they were found. 


The nearest office of the Secret 
Service will appreciate receiving 
54 


specimens of any coin slugs with 
pertinent information that will help 
them to identify the manufacturer. 

There is little chance that finger- 
prints can be taken from the coin 
slugs, but by analyzing the metal 
and investigating factories that use 
alloys of the same composition and 
thickness, it may be possible to find 
the source. 

It is unlawful for manufacturers 
to punch holes in their products that 
will produce metal discs the size of 
slugs. They are instructed to make 
punch-outs of odd shapes or sizes 
that don’t correspond to nickels, 
dimes, and quarters, but some fail 
to take notice. 

United States Code, Section 491, 
Title 18 provides for a fine of not 
more than $1,000 or imprisonment 
not more than one year, or both, 
for anyone who authorizes, makes, 
issues, Or passes any slug intended 
for use as a United States coin. 
Anyone who sells slugs, keeps them 
with intent to furnish or sell for un- 
lawful use in coin-operated ma- 
chines breaks this law. Though 


slugs themselves are not coins, their 
use as coin substitutes is a form of 
counterfeiting. 

Fineberg recalled the story of one 
man, not content with using slugs 
to wash his own clothes at a coin- 
op, posed as a maintenance ma 
testing the machines. He took dimes 
from the customers and put slugs 
in the washers. Though the slugs 
were successful, he was not, and the 
man is now in prison. 

A criminal need not sell slugs to 
your customers or manufacture them 
to break the law. Anyone who usts 
slugs in a coin-operated machine is 
an offender. Unattended machines 
are a growing industry in this s0- 
ciety that daily turns to more aulo- 
mation. The slug industry will grow 
proportionately unless something i 
done about it. 

Your loss may be small, but the 
over-all loss is great. Cooperate by 
reporting all findings of slugs to the 
police or the Secret Service and you 
may help to control the menac 
of slugs, thereby protecting youl 
profits. O 
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PHILCO-BENDIX 
PUTS LTV 

CENTRAL CONTROL 
IN NEW 
“SUNSHINE CENTERS” 


Philco-Bendix is now offering the 
Ling-Temco-Vought central control 
system* as part of its new, nation-wide 
‘Sunshine Center’ coin-op laundry and 
dry cleaning program. All Philco-Bendix 
equipment is being made compatible 
with the LTV unit. The basis for this 
endorsement, according to Philco-Bendix 
management, is to provide the new 
centers with modern promotional 
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ing slugs, Morgan Greenwood (left) General Man- 
ager of Philco’s Commercial Laundry 
Department with LTV Chairman of the 
Board, Robert McCulloch. 
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The chief promotional advantages of the LTV central control system are quick, simplified price 

slugs to changing and two unusual devices called a message repeater and profit tab. The message repeat- 

ire them er voices a taped promotional message, greeting or instructions each time the machine auto- 

vho uses matically activates a washer, dryer or dry cleaner. The profit tab is used to increase traffic by 

chine is dispensing redeemable coupons or trading stamps. Other important advantages offered only 

rachines by the LTV unit are storage of all receipts in one safe, insurable location, and the elimination of 

this s0- costly, troublesome coin chutes and meters. 

re auto- This is the modern way to coin-op profits . . . If you are considering a new location or thinking 

vill grow about modernizing your present operation, you should know the complete story about LTV central 

thing 1 control. Write today for details. P. O. Box 6327 e Dallas 22, Texas. 

but the } : * Formerly known as Temco-Matic Central Control 
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Stainless steel scoops in an 
El Paso coin-op do away with 
need to lift heavy wet wash 


For those coin-ops who also feature you-leave-it- 
we-wash-it services in their operations, here is a tip 
from a store in El Paso, Texas, that is designed to 
cut down the effort necessary in transferring heavy, 
wet items from the washer to the extractor. 

A cart, fitted with a removable stainless steel scoop, 
is positioned beneath the washer to receive the wet 
pieces after washing. Carts are built to an appro- 
priate height to the washer door so that items can be 
moved out without lifting. 

The unit is then wheeled to the extractor, wash trans- 
ferred into it, and the scoop removed from its frame— 
the water deposit remaining is then poured into the 
extractor. This procedure virtually eliminates all wet, 
messy floor conditions. O 


THE Mae 


Our British friend, Ancliffe Prince, editor of the Power 
Laundry & Cleaning News, reports that representatives 
of the National Association of Launderette Owners and 
of several manufacturers of coin-op equipment “met to 
discuss the formation of a committee to collect and 
exchange information about the sites of projected self- 
service laundry establishments with a view to giving 
advice to prospective owners.” 


A Maryland drive-in movie has installed 20 washer 
10 dryer coin-op. This is just another example of using 
a coin-op tied in with another business and having both 
bring customers to the other. 


Psychology has moved into the coin-op business. The 
Tilton Jumbo Coin-Op in Philadelphia has installed a 
“two way mirror” with sign that reads, “For your pro- 
tection. . . . Premises Observed thru this two-way 
mirror Do Not Touch.” Actually the mirror is just a 
regular one taken out of its frame and mounted on 
the wall. But coIN-oPerator, William Casey has found 
that this psychological trick has almost completely 
stopped pilferage and breakage. 


Honest people with a conscience still exist. A Los 
Angeles coin-op found the following letter in its sug- 
gestion box: “Dear Sir—The other night I dried my 
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Cart with removable scoop stops wet floors 







































Use of detachable scoop method allows customer or attendant to 
move wet clothes from washer to extractor in one trip. This elimi. 
nates many extra trips and prevents water from dripping on the floor. 


clothes in your free dryer. I had washed them at home 
and I can’t forgive myself for doing such a thing 
Enclosed please find 50 cents, more than enough to 
cover drying my clothes.” Attached to the letter were 
two quarters. 





Wet feathers plus coin-op dryer equal a blizzard— 
of feathers. This was the formula for Jane Terrell’s 
coin-op in Jax, Fla., at least. Jane went to her coin-op 
and ran into what seemed to be a snow storm in 
Florida! Investigation found that a little old lady had 
brought in a wet bundle of wet feathers to be dryed. 
The feathers quickly found the dryers flue outlets and 
the neighborhood was soon under a feather barrage. 
The little old lady was quite put out when on her 
return she found her projected pillows filling the air. 
She gathered up the remaining feathers into a bundle, 
mumbling to herself angrily all the while and stalked 
out of the coin-op. She put the bundle in the back of 
a car then climbed into another car and drove off. 
About 20 minutes later she drove back to the lot, still 
mumbling, and transferred the bundle to the proper 
car and disappeared. But her presence remained, two 
months later the neighboring store owners were still 
finding feathers in their hair. 


An old fashioned washerwoman grinning over het 
washboard is the eye-catching appeal of the Fun Wash 
coin-op in Minneapolis. Lit in gay colors the sign and 
the name of the coin-op try to impress their customers 
that washing, coin-op style, can be almost fun. 


Sign seen recently in Chicago: “No business as usual 
during alterations.” Thank goodness it wasnt in 4 
coin-op. O 
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YOUR CUSTOMERS HAVE BEEN 
PRE-SOLD ON ff Because alf 


HAS BEEN ADVERTISED NATIONALLY 
FOR OVER 10 YEARS 





al/ is the first low sudsing product 
to be advertised and sold nationally 


al/ is the first national brand sold 
to self service laundries 


al/ is the only nationally advertised brand 
sold to self service laundries in: 
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For the 2 straight year 


uPont PERCLENE 


PERCHLORETHYLENE 





is backed by 
this famous seal 
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=" Guaranteed by © 
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... Stimulates professional and 
self-service drycleaning business 


For the second straight year, Du Pont PERCLENE (perchlorethylene) 
has earned the GOOD HOUSEKEEPING Guaranty Seal. An inde- 
pendent survey states that this well-known seal of approval influ- 
ences the buying decisions of some 40,000,000 American women... 
no doubt including hundreds of your own drycleaning customers. 

Also, PERCLENE is the only drycleaning fluid listed in the influ- 
ential GOOD HOUSEKEEPING Buyers Guide, published for the sec- 
ond time in the November, 1961 issue, and distributed to over 
5,000,000 women. 

As a drycleaner displaying the Du Pont PERCLENE emblem, you 
automatically benefit from this powerful nationwide publicity as well 
as your customers’ confidence in products made by Du Pont and 
guaranteed by GOOD HOUSEKEEPING. 

As an Exclusive User of PERCLENE, you benefit even further by 
receiving the most complete selling program in the drycleaning industry. 
This includes point-of-purchase display material, mailers and sales 
aids that directly tie your professional or self-service drycleaning 
services with Du Pont’s national advertising in magazines and on TV. 

Act now. You get all this plus the unsurpassed quality of dryclean- 
ing fluid made by Du Pont—all at no extra cost! 


Your local Du Pont distributor will 
gladly arrange to supply you with 
PERCLENE’ promotional material 


“CASH IN” on Du Pont’ 
promotion Program, 
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have to clear the drainage area of 
clogged earth around the tanks 
order to start proper drainage. 


washer. A 50 pound dryer, well 
maintained and not abused, will 
give trouble free service for years. 
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A NEW CONCEPT IN COIN-OP DRY CLEANERS 


COIN-CLEAN . . . A REVOLUTIONARY NEW MACHINE, 
DESIGNED FOR VOLUME COMMERCIAL USE BY COM- 
MERCIAL EQUIPMENT ENGINEERS .. . DELIVERS MAXI- 
MUM SERVICE AT LOWEST POSSIBLE COST. EACH 
BEAUTIFUL STAINLESS STEEL AND PORCELAIN UNIT 
OPERATES INDEPENDENTLY. TROUBLE-FREE COIN 
CLEAN COSTS LESS, EARNS MORE. SOME EXCLUSIVE, 
CHOICE DISTRIBUTOR AREAS ARE AVAILABLE. 


HU HOS OE Wate) MS) TT YY 
WRITE, WIRE OR PHONE FOR FULL PARTICULARS 
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FCIAL REPORT: 


NALCC discusses 


legislation, plans 


Pa 


‘Ripment 


jeducation program 


by HY SCHWARTZ 


mou can slow down the wheels 
lm@progress, but you can never stop 
im. The coin-op business is here 


flay.” 
his view of the future was offered 


WWhirlpool’s John Crouse, speak- 


as chairman of the Executive 
mittee of the National Auto- 
Laundry and Cleaning Coun- 


during the group’s first Annual 
ting & Conference held at the 


lust Hotel, Las Vegas, Nev. 
ddressing more than 100 dele- 
representing manufacturers 
distributors of coin-operated 
and supplies, Crouse 
ed out that the chief purpose 
ALCC was to promote a posi- 
program for the growth of the 
stry during the coming year. 
Fof the first projects he sug- 
a was a nationwide consumer 
tation and public relations pro- 


Mm to aid individual store sales 


ly and to give the public in 
a more accurate, a more 


itive picture of the coin-op indus- 


and its contribution to the 


n’s welfare and economy. 


During a membership meeting 


Mowing the general session, Coun- 
# members 


over-subscribed the 


RCEMBER, 1961 


funds necessary to launch and sup- 
port the program outlined by 
Crouse. ) 

Of necessity, much of the confer- 
ence was devoted to reports of 
attempts to pass restrictive legisla- 
tion aimed at coin-ops and how the 
industry met this challenge. Execu- 
tive Secretary Clinton Darling said 
that some 25 unfavorable bills were 
dropped into the hoppers of state 
legislatures this year. Not one of 
them have become law, he stated, 
“thanks in part to the efforts of 
NALCC.” At the same time, some 
eight bills which “the industry 
could live with” were introduced; 
four have become law. 

The situation on the local level 
wasn’t as bright. Council members 
heard about “victories” in Detroit, 
Indianapolis and Milwaukee but also 
received details about such major 
“failures” as Local Law 14 (Di 
Carlo Bill) in New York City and 
the two bills recently passed in 
Chicago, one restricting coin-op 
laundries; the other against coin-op 
drycleaning. 

When NALCC learned that the 
two bills had been dropped into the 
hoppers of the Chicago City Coun- 


cil, it swung into immediate action, 
in cooperation with the local coin-op 
association. A public relations pro- 
gram was launched to tell the indus- 
try’s story to newspapers, radio and 
TV commentators. Meetings were 
also held with members of the Chi- 
cago Dry Cleaners Association and 
the Professional Laundry Institute 
of Chicago, who had announced 
their endorsement of the proposed 
bills. Members of the City Council 
—especially those who were mem- 
bers of the two committees hearing 
the bills—were also contacted. 

During open committee hearings, 
NALCC attorneys spearheaded the 
industry’s effort and also offered a 
model ordinance for the city’s con- 
sideration. The committees approved 
the original bills and the City Coun- 
cil overwhelmingly voted them into 
law. 


Two Restrictive Laws 


Confronted with two highly 
restrictive laws, NALCC officials 
met with officers of the local opera- 
tors’ association to map future plans. 
The Council offered to finance the 
legal costs and provide legal help to 
carry the fight to the State Supreme 
Court if necessary. The local associa- 
tion decided to handle the legal 
matters itself but welcomed 
NALCC’s offer to provide top indus- 
try personalities as “expert wit- 
nesses” during court hearings. 

A temporary injunction against 
the City of Chicago has been 
obtained and currently (as of press- 
time) a court appointed referee is 
hearing testimony to determine if a 
permanent injunction should be 
issued. NALCC has supplied a 
number of expert witnesses speaking 
in behalf of the local coin-op indus- 
try. 

John B. Lanagan, president of 
Standard Change Makers, was con- 
ference chairman and Monte 
Huebsch, Jr. of Huebsch Originators 
was program chairman. Also appear- 
ing as speakers or panel members 
were: H. J. Mitchell, president, 
Hammond Industries; S$. H. McCon- 
nell, president, Launderette Sales & 
Equipment Co., Berkeley, Calif.; 
William B. White of Whirlpocl; 
R. R. Bailey of Ald Inc.; T. W. 
Bruner, Bruner Corp.; and Morgan 
Greenwood, Philco Corp. 
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Commercial Laundry & Drycleaning Equipment Div. 
Department 155 

Benton Harbor, Michigan 
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O Please send complete information on the new | , ( f 
RCA WHIRLPOOL coin-operated drycleaner and coin- | , 
operated washers. : ” , vy 
© Have representative call in person. 4 5 ; _ Co 
/ amous 10-lb. 

Name A A RCA WHIRLPOOL 
Dacian washers designed espe- Regic 
ae | cially for coin-op usage 

Address | deliver the high quality per 
' | Y formance housewives require... 
City__ Zone | J the durability you require for profi 

County Ste fo opportunity. 


62 COIN-OP NCEMBER 


j POPULAR 
($0 EASILY 


quire... 
for profit 


:O1N-OP 











WITH THE NEW RCA WHIRLPOOL 
COINPOPERATED DRYCLEANER 


Now’s the time for you to add coin-op drycleaning 
to your present operations as progressive operators 
from coast to coast are doing with outstanding success. 
With the new RCA WHIRLPOOL drycleaner, you can 
get into this business with profit opportunity almost 
as easily as if you were adding new laundry equip- 
ment to your present operations. Establish a new 
drycleaning-laundry center in the exact size suited to 
your location. With the RCA WHIRLPOOL drycleaner, 
you can buy any number of machines. . . one or ten 
or more. Each is completely self-contained and oper- 
ates independently of any other. Installation is fast 
and economical. 


THERE’S A COMPLETE COIN-OP 
PACKAGE AVAILABLE TO YOU 


In addition to coin-op drycleaning, RCA WHIRLPOOL 
coin-operated washers are available to complete your 
coin-op installation. As part of the complete ‘‘pack- 
age’ you also receive business counseling, service 
training, financing, location assistance, promotional 
aid, and service arrangements. Here is a combination 


, ofa fine product plus deep business know-how that 
; can help you succeed. 





CORPORATION 


Commercial Laundry & Drycleaning Equipment Div. 
Benton Harbor, Michigan 


Regional Offices: Irvington, N.J.; Atlanta, Ga.; Dallas, Tex.; 
Oak Park, Mich.; San Mateo, Calif. 
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NEW “WASH-A-LOT” 
WASHER FOR COIN-OP 
INSTALLATIONS 





This new extra large capacity washer 
can enlarge your profit opportunity, for 
it allows you to charge popular rates for 
extra capacity loads, yet your operating 
costs are less than that of a standard 
size washer. 

Supreme in durability, dependability 
and quality, the new RCA WHIRLPOOL 
‘‘Wash-A-Lot”’ washer incorporates 
many concepts in advanced washer 
design. 


Filter-Stream' system uses 
less water 


Operates with a moving stream of 
cleansing water that saturates clothes, 
penetrates through and through, yet 
does not require conventional water vol- 
ume. Total wash and rinse cycle uses 
only 24 gallons of water, plus that 
absorbed by clothes. tTmk. 


Minimum of service 


The RCA WHIRLPOOL ‘‘Wash-A-Lot”’ 
washer is built to give years of trouble- 
free operation with minimum of service. 
From its simple, sturdy variable-speed 
belt drive to its rugged porcelain- 
enameled finish that resists rust and 
stains, it is designed for heavy-duty per- 
formance and long life. 


Dimensions... Width, 3314”; Depth of 
cabinet, 2614”; Height, 44”. Available 
from Whirlpool Corporation, Benton 
Harbor, Michigan. 
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) , = Rubin Braun, Technical Editor 


DRYER DIAGNOSIS CHART—PART TWO 








TROUBLE PROBABLE CAUSE REMEDY 














Cylinder does not 1. Door is open. 1. Close door, : 





revolve. 2. Door switch defective. | 2. Test and replace switch. 
3. Meter is inoperative. 3. Adjust or repair meter : 
4. Power supply is shorted 4. Locate short and replace pa : 
f 7 | 
5. Main switch i ff. 5. Close switch for rcuit. | 
6. Motor is detective. 6. Test and replace motor : 
7. Trunnion bearings r hatt are 1, Replace bearings and/or shaft ! 
frozen'' or worn 
5. Cy inder out of alignment. 8. Adjust alignment or replace bearing ) 
) 
: 
Noisy rotation. 1. Metal objects (nails, pins, etc.) in 1. Remove objects. 
oad, or scraping sides. 
2. Cylinder scraping against front or 2. Adjust alignment or replace bearings. 8 1 
side of cabinet. 
3. Trunnion shaft or bearings worn. 3. Replace bearings and/or shaft. WwW 
4. Belts or chain drive too loose or 4. Adjust belts or chains to proper ten 
tight. Yes! 
any ¢ 
new | 
Clothes not dryin 1. Burners not givin iticient heat 1. Check dryer diagn chart part paten 
n alloted time 2. Lint screen or cabinet clogged 2. Clean lint screen and j cak Check 
3. Exhaust ducts c yed or inade 3. Clean or replace duc PREC 
more 
quate. | 1. Sin 
1. ol 
4. Air supply to burners restricted. | 4. Allow proper air supply to reach aryer | easier 
5. Gas supply to burne nsutticient 5. Check gas cock opening and pre 2. Ba 
6. Overloaded with cloth: 6. Customer education vanda 
7. Drying load made up of slow 7. Customer education. ' 3.No 
dry na artic es { f anne Turk h chute 
towels, bath mats, etc 4, Sin 
8. Insufficient ture extraction trom 8. Washers’ extract cy detect most 
clothe at end wash cycle Fi Pat 
old st 
6. Sin 
Clothe are corch |. Therm tat ettina + high. |. Adiust thermostat setting servic 
300% 


! 
ing. 2. Range of thermostat setting is too 2. Adjust range of thermostat. 

high ], Eas 
3. Thermostat is defective and not cut 3. Test and replace thermostat. §. Eas 
Comp 

Coin 
to eas 
Meter 
Get al 





Cc 
< 


Rough edge n trip mechan 
meter w not start 2. Disconnected wiring. 
Coin jamming meter 


4. Switch not n contact 


Q. 
< 
= 
w 
& Ww N 
FO 
< 
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COIN-OP NCEMBER 



















Unique! Patented 
Coin Chute 


on Precision Coin Meters 


Operates Vertically, 
Horizontally, 
or at a Slant. 


} Cuts machine service time 300% 





8 ways better... outlasts, out- 


works, any other coin meter. 
| 
| 
| 


Yes! The new PRECISION COIN METERS are 8 ways better than 
any other meter anywhere. Designed by a meter expert, these 
new meters work longer, last longer. Because of the unique, 
patented coin-chute...no other meter on the market can compare! 
Check these 8 way better quality features and you'll see why 
PRECISION COIN METERS will give your COIN-OP so much 
more in service! 


l. Simplified construction. .. makes coin collection quicker, 
easier, 
2. Bank vault fabrication protects your meter, discourages 
vandalism! 

+ 3.No hidden costs. You pay one price for single or double coin 
chutes. 


} 4. Simple, patented mechanical coin chute design eliminates 
most normal meter service. 


9. Patented vertical coin chute eliminates bent and protuding 
old style coin chutes. Nothing to bend or catch hands or clothing. 


6. Simplified construction eliminates machine service calls. When 
service is needed, easy access lets you cut machine service time 
00% —even more by actual test. 


1. Easy to get to cash drawer cuts costly collection time waste. 
8. Easily installed on most machines in just 10 minutes. 


MARK 10P 


Compare your current meter, feature for feature with new Precision 
Yoin Meters...and you'll see why alert operators are switching 
to easier operating, more convenient, work-cutting Precision Coin 
Meters. 


Get all the facts, call your dealer, or write to 


Se hi Re ae SS 


Specialists in Coin Meters for Coin Operated Devices! 


408 12th St., Brooklyn 15, N. Y. 
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St. Louis Area Group Successful 
MVCA president Bob Scalia and 
Executive secretary Ed Raka are 
working hard against repressive leg- 
islation. They now have five suc- 
cesses in as many cities. The Web- 
ster Groves ordinance marks a step- 
up point, now for the first time they 
have passed an ordinance that works 
to their benefit rather than just de- 
feating a repressive one. Under this 
type of law only the coin-op that 
violates public peace is affected and 
not the rest of the industry. Other 
MVCA victories include the defeat 
of an attendant requirement ordi- 
nance in Dellwood, Mo., and a 
qualified dryclean attendant bill in 
Ferguson, Mo. In Ferguson, the 
MVCA convinced the council that 
safety to the public lay in an instal- 
lation code rather than enforcing a 
requirement for an attendant. 


Garden State Decals To Be Used 


Decals for the windows of coin- 
ops owned by members of the Gar- 
den State Self Service Laundry 





ASSOCIATION 


AALF members hav 


STEVE BLICKSTEIN, Associate Editor 





Owners Association are now being 
produced for distribution. The decal 
on the window will inform custom- 
ers that the coin-op is a member of 
an organization pledged to serve the 
public with the best possible equip- 
ment and maintenance. The decal 
will also distinguish member stores 
from non-members. 


New Jersey Retains Sen. Jones 


State Senator Walter H. Jones has 
been retained by the Garden State 
Association as legal counsel. Sena- 
tor Jones is one of the states top 
lawyers and is conversant with the 
problems that face COIN-oPerators. 


Motor City Maneuvers 

The local association has re- 
sumed, on a limited basis, advertis- 
ing in the Sunday Detroit News 
under the heading of “Business Op- 
portunities—General” in the classi- 
fied pages. In the ad, readers are 
invited to get a free copy of the 
association’s paper, in order to see 
the “Exchange” column. In. this 


e a ball 





Dae 


Some of the 500 owners and allied tradesmen at the AALF dinner in New York City. 
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manner investors can check the 
coin-op field. Since the association 
was formed, about 600 inquiries 
have been sent to the association by 
investors looking for impartial data 

The association has announced 
the prize in its second annual cop. 
test to be a mink stole. 

The association sponsored coip. 
op ordinance has been given tyo 
readings by the Detroit Common 
Council and is waiting the third and 
final reading. The ordinance can 
then be voted upon. 









THE 


Philly Propaganda 


The forces seeking to pass the | 
restrictive coin-op ordinance ip 
Philadelphia are running a heavy | 
campaign to smear the coin-op’ 
reputation in the city papers. They 
list drunks and vagrants, teen-age 
gangs and deserted children as in- 
habitants of coin-ops. By associa- 
tion they try to link the unsanitary 
conditions of some laundries with 
those of coin-ops. 





SHOR 


Show Me State Shows 


A two day exhibit, sponsored by 
the Mississippi Valley Coin-Op } 
Association, and attended by oper | 
ators from a four state area, Was 
highly successful according to the 
amount of business written by the 
exhibitors. Fifteen companies, many 
of them exhibiting coin-operated J 
drycleaning units, were preset 
According to Ed Raka, association 
executive secretary, who handled 
the affair, and editor Richard Zif 
who attended the show, it was 4 
lively and informative two days. 




















Coin-Ops A Necessity 

Because the state had failed to 
prove that the Sunday operation of 
of a coin-op was not a necessity 
Police Court Judge Llewelyn Rich 
ardson dismissed the charges that 


continued on page 6 
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Association Front 


continued from page 66 


Robert Bohannon had violated a 


Virginia “blue law.” 


Omaha Ordinance Pending 


In a move to combat a pending 
Omaha city ordinance to close coin- 
ops on Sundays, The Coin-Operated 
Laundry and Drycleaning Asso- 
ciation in Omaha is filing a petition 
signed by the coin-op’s customers 


asking that they be allowed to stay 
open. 


Philadelphia Licensing 
COIN-OPerators in Philadelphia 
must register or face prosecution 
under the new licensing ordinances 
passed by the City Council. Key 
provisions in the ordinances pro- 
hibit operation between one a.m. 
and six a.m., require outside light- 
ing and illuminated signs to be shut 
off after midnight. Clothes dryers 


Moe 


eee 


HOT WATER 


the most 


STAG Payee 


development 
in a decade ! 


@ quick recovery 600 gph to 1800 gph 
@ storage capacity from 250 to 600 gal 


Se eS ey, 


Ee ati iiil 


ais tsi 


CM TRS i 


ees ee tsa 


| 


SU 
WV 

i Ww 
os 


manufactured by 


ABCO Industries Inc. 


oe ee 


ie ae ee Oe ae ae 


service and reliability since 1923 
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must be equipped with Safety latches 
on the inside. 

In applying for a license, coy. 
operator must furnish the addres 
of the business, numbers of ma- 
chines, telephone number at the 
premises, and zoning use permit 
number. A license is issued after 
inspection at the property verifie 
the information. Separate licenses 
are required for each location. The 
annual fee is $25 plus one dolla; 
for each washer and dryer, 


AALF Exhibit 

Some 29 firms exhibited their 
equipment and supplies in 45 booths 
at New York City’s Hotel Commo. 
dore last month. Sponsored by the 
American Automatic — Laundn 
Foundation, the exhibit was held in 


General Counsel Hy Bravin (right) receives 
award for service to the group from presi- 
dent Murray Schact. Bravin's wife looks on. 


conjunction with a dinner-dance. 
The affair was attended by approxi- 
mately 500 people. 


ADDITIONAL INFORMATION 
FOR THE THIRD COIN-OP 
CLEANING REPORT 


The dimensions printed on 
the specifications chart (pages 
22-23 November, 1961, COIN- 
oP) for Hammond Industries, 
Inc., were for a two basket instal- 
lation. The dimensions for a 
single pocket unit are 31 inches 
wide, 52 inches deep and 78 
wide. It weighs 1017 
pounds uncrated. According to 
the company, it does not suggest 
a re-sale price to its distributors. 

On page 16 of the same issue, 
the captions identifying pictures 
of the American Permac unit and 
the American Maestrelli unt 
were transposed. The Maestrelli 
unit is the three-pocket model, 
the Permac is the two-pocket 
machine. 
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OPENINGS 


eight dryer coin-op in the Shop 
Shopping 


rn 
\ Hoy 
\{ass. 


Center, Chatham, 


is the home of the 
Speed Queen washer, six dryer 
D. Smith. 


Concord, N. H.., 


gw 17 


— EAST — 
Rubv H. Kelly he iS a 14 Speed Queen 
| oin-OP owned by W. 


alsan, Inc. has opened a 17 pink May- 
washer coin-op in Worcester, Mass. 


Carl Swallow has opened an 18 May- 
4 washer coin-op in Marshfield, Mass. 


Twelve pink Maytag washers are part 
{the equipment in the coin-op opened 


y Clarence J. Murphy in North Gros- 
gordale, Conn. 
Peabody, Mass., is the home of the 


Maytag washer 
tonal L’Abbe. 


: 20 Maytag washer 
opened by Slaven 
verly, Mass. 


Bite D. King has opened a 12 
fiyiag washer coin-op in Skowhegan, 
\faine. 


coin-op opened by 


~ eee tt 


has 
Caverly 


coin-op 
and 


litle Wonder Shops, Inc. of Morris- 
wn, Pa., has opened a 12 Whirlpool 
iycleaner store. 


Six Glover drycleaning machines and 
\Speed Queen washers are part of the 
wipment in Joseph J. Paolino’s New- 
a, Del., coin-op. Other equipment in- 
ides five dryers, 


as 


ol D. Tholen has installed four 
Heed Queen double load and 16 single 
ad washers, one Glover cleaning ma- 
am, and six dryers in his Washington, 
).C, coin-op. 


— MIDWEST — 
tagle Wash Corp. has opened four 
we coin-op in the Minneapolis, Minn., 
mand one in Richmond, Minn. 


The House of Clean in Joplin, Mo., 


il open a six drycleaning machine 
‘aM-op. 


Mr. and Mrs. Robert Braun have 
mned the Cheviot Coin-Op Dry Clean- 
%store in Cincinnati, Ohio. The store 
alures Norge drycleaning equipment. 


Twenty Speed Queen washers and 
pM dryers are part of the equipment 


continued on page 76 
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EXTRA ~, SPRING FILTER TRAP 
> 1 





SPRAY TIP = { Kaori he —— 
ea a 
BAYONET LOCK- | J 4 ALL-IN-ONE 
FILL CONTAINER it = ALL 
onscronst FOG MAKER 

HANDLE GRIP aan 
ak One hand operation — no 

- compressor cartridge. 
POLYETHYLENE Double head sprays fine 
INTAKE mist or pin stream. All parts 


NCES th Fees HEAVY DUTY 


TUBE 7 i 
(-~ i 2 LONG LIFE 
Po sNeLt _ + | POLYETHYLENE 
No | +— CONTAINER 





COUNT ’n WRAP 


EASY COIN COUNTER 
AND WRAPPER » 


Unbreakable plastic counter 

tray holds, in rows of slots, 

exact number of coins—no 

more—no less . . 2. ~~ 
50c in pennies, $2 | [}}IP HI} 
in nickels, $5 in| EVE 
dimes, $10 in quar- TEEPE 

ters. Standard bank } Hi} 

wrappers are used | 
in easy transferQ 
operation. 


Only $9.95 












TWO NEW 


COIN-OP 


SCALE 
BASKETS 


HANGING SCALE 
MODEL NO. 300 
8 LB. CAPACITY 


Attaches to any table 
or counter 
Scale and Basket 
Only $29.75 
Complete with 
Stand 
Only $39.75 


Breaks down to ship by 
Parcel Post. Ship. wt. 16 Ibs. 





i Arirectie 
Accurate 
Durable 


non-ferrous, heavy duty. 
Ideal for sizing, moth and 
water proofing, etc. Useful 


on spotting and ironing 
boards. 

Model CP 32 oz. $9.95 
Model BP 16 oz. $9.45 


no-drip 
trouble-free 
construction. Attaches di- 





DELUXE 
WATER SPRAY GUN 
All 


non-corrosive. 


nickel plated, 
Improved 

Simple, 
and 


brass, 


spray. 
design 


rect to water line or 
steam condenser. 

Only $8.50 
Replacement hose with 


suspension spring. 


Only $2.25 





COUNTERACTS 


Keep Cleaned Clothes 
Off The Counter. 


Prevent Wrinkles— 
Build Good Will 


1. Floor Model. 
num extends to floor—attaches 


Polished alumi- 


to end of counter .. $4.95 
2. Counter Model. Polished alu- 
minum ... .....$4.50 
3. Counter Model Chrome 
plated. Large capacity 
hook my 


TABLE MODEL NO. 100 
48 AND 10 LB. CAPACITY 


7" x 14" x 


18"' Steel Wire Basket with 


removable heavy plastic liner. 


Not illustrated 


Only $24.95 


MODEL NO. 200, 10, 12 and 16 Ib. 


capacity. 
14" x 
heavy plastic liner. 


Please specify when ordering 


24" x II" basket with removable 


Only $29.95 


Sold Through Drycleaning and Laundry Jobbers Throughout the World. 


NEWHOUSE SPECIALTY CO. 
Glendale 4, Calif. 


3827 San Fernando Road 


CIRCLE NO. 35 ON POST CARD 


INC. 


69 





RUGGED 


RUGGED 


a Lee 


RUGGED 


PLUS RUGGED FEATURES! 


Ta 


as ‘ mm @Sold only through Distributors 


I 


‘CLESCO corr. >— 


a subsidiary of TENA X'Nc. 850 Third Ave., New York 22, N.Y. ¢ PLaza 2-2400 





Ca fil 


MMEDIATE DELIVERY 


LESCO 420-THE ONLY — 
RUE PROFESSIONAL 
OIN-OP DRY CLEANER 


Clesco is the professional machine! Built from the ground up by 
wofessionals...for professionals... NOT A CONVERTED WASHER! 


CLESCO OFFERS YOU MORE PROFITS IN THE EXCITING NEW 
COIN OP DRY CLEANING FIELD WITH THESE EXTRAS: 


roughout ® Clesco gives you IMMEDI- ®@ We'll back you up... one year @®EXCLUSIVE BUILDING 


} minimum in- ATE DELIVERY of the — warrantee on ALL Clesco equip- PROGRAM .. . we'll finance 

Mm puts you in the dry cleaner PROVEN on ment PLUS complete advertising a from-the-ground-up fully 

Mtable dry cleaning location from coast to and merchandising assistance... equipped center ... you get 

fabulous national consumer ad- real estate investment value 
vertising too! 


CLESCO COIN 
CHANGERS 


The largest capacity 
... smoothest 
operating coin 
changer. Made of 
or! Absolutely the welded boiler-plate = =e 
time in the business. steel—full electronic NEW! CLESCO SET ’O SEATS 
ble-free—bigger loads— operation ... NO ‘Siem Units of 2 or 4! Low cost! Beautiful 
—555 RPM extractor— 20 Ib. load knobs, handles, — colorful contour seats bolted to solid 
EAM construction— ae levers of gimmicks heavy duty metal base. Wipes clean in 
tly piped and wired. ... insured. seconds ... can’t stain. 


a 


CLESCO corr.5>— on 
a subsidiary of TENA Xinc. 


850 Third Ave., New York 22, N.Y. « PLaza 2-2400 


Please send me complete information on the Clesco coin-operated 
dry cleaning machines and business opportunities. 


NAME 

FIRM NAME 

ADDRESS 

a STATE 
PHONE 


(Please check one) [_]I ama distributor [_]I am an operator 
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AbhiRR ries 


Design and manufacturing rights 
to a new heavy-duty, coin-operated 
washer and companion drycleaning 
machine has been purchased by the 
Altamil Corp. from Lloyd Byrne 








ry 





\ 





DTI 





=) 





with 
New Yorker 
FINISHING | 
UNITS <= 





A MUST 
for complete 
Coin Cleaner 
service, 

complete customer 


satisfaction, greater traffic and 


OIRO XVID INI IN EN IN DIN I DN I 
t) 


SUCCESS. ASSURED for 
COMPLETE COIN CLEANERS 


VV DAV ANIAVAV ANA WAV NAW ANA NAVAN A NAIAIAN A ANAS 







Peter Judice, Associate Edit 


and the B & G Machinery Co., Inc. 
The machines are being produced 
in Neodesha, Kan., by Altamil’s 
M.E.C. Co. They will be distributed 
by the United Machinery Corp., 







A 


( 





I ee 


Simple 
installation, 
push-button 

operation 
% * 
Accessories 
as 
required 


profits. 


Also available in standard Utility models 


Write today for full facts and the name of your nearest authorized dealer. 







WORLO'S MOST COMPLETE LINE OF PRESSING MACHINES 


60S SS SS 
NEW YORK PRESSING MACHINERY CORP. 


880 Broadway, New York 3, N. Y. + SPring 7-1160 


CIRCLE NO. 36 ON POST CARD 


72 





Indianapolis and Atlanta, under 
exclusive distributor agreement 


The promotion of two men has 
been announced by Metropolitan 
Drycleaning Machinery Co,. 
president, Robert Gelfand. Bill 
Shooman has been Promoted to 
executive vice president. Shooman 


Inc, 





\ 


Shnemen 





Male 


has served the company in the 
Brooklyn area for the past eight 
years. Robert Male has been named 
vice president, director of New Jer- 
sey Sales; Male has been with the 
company six years. 


The formation of the L. M. Wise 
Associates consulting firm has been 
announced by Dr. L. M. Wise who 
has resigned as director of research 
for the Sanitone Drycleaning Div. 
of Emery Industries to form the new 
company. Dr. Wise will offer gar- 
ment and solvent analysis, as well as 
consulting services to the allied 
trades and the textile industry. In 
particular, a periodic complete sol- 
vent analysis is offered to the coi- 
operated drycleaning establishment. 


An increase of 140 new employ- 
ees has been announced by the Easy 
Appliance Div. of the Murray Corp. 
of America. John A. Basher, vice- 
president and general manager of 
Easy made the announcement de- 
scribing the increase as “Very ¢f- 
couraging, both for Easy and the 
Syracuse community. This additional 
work force will enable Easy to add 
another production assembly line in 
our manufacturing.” 


The appointment of Duffy's Laut- 
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Equipment Co. as Michigan 
jgributors, has been announced by 
\aytag Corp. Gordon ‘A. Adler, 
gsident and Gerald T. Harris, 
aperall sales manager will head the 
im which is located in Royal Oak, 
ijn. The firm is to set up its own 
jrertising, real estate and coin- 
gerated dry cleaning departments. 
fe company will have at its dis- 
yal nine service men and trucks, 
qj two service men who will be 
ained for coin-op cleaning. 


Regional representative for the 
fags area has been named by 
imerican Permac. W. C. Suter 
jj market the company’s variety 
fdrycleaning machinery for both 
agular and coin-op cleaning estab- 
ments. Suter has been southern 
vision manager for Speed Queen, 
js distributor for such companies 
;Bendix, Barton Corp., etc. 


li SRS “UN i ORS. ca 


Schematics of suggested coin-op 
youts has been offered to pros- 
jective coin-operators by Wascator 
i: Wascomat of America. Based on 
gcompany’s experience with coin- 
3 that now have efficient opera- 
ms, these suggestions will enable 
ww coin-operators to supervise the 
struction of their own _ plants, 
company says. 


The arrival of the first Permette 
drycleaning machines in the Twin 
ly area has been announced by 
¢Eagle Wash Corp., in Minneap- 
s, Minn. The two pocket ma- 
Nims are designed to fit in 36 
nuare feet of floor space, and will 
han two 15 pound loads every 20 
mutes. The units are manufac- 
md in West Germany by the Per- 
m Co., a subsidiary of Bohler- 
Beaver. 


Regional sales managers have 
tanamed by Bruner Corp. Rich- 
uC. Carney will have responsi- 
lly for coverage in the central 
a north central states. Carney 
ied the company in 1960 as 
istant sales manager. Dale C. 
‘ystedt will cover the eastern sea- 
td and gulf coast states and por- 
%S of the Dakotas, Wisconsin, 
Mesota, Nebraska and Okla- 
pla. Berkstedt joined the com- 
ty in 1959 as manager of tech- 
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Carney Bergstedt 
nical sales after holding various 
other managerial and supervisory 
positions. 















A major move in the booming 
do-it-yourself drycleaning and laun- 
dry coin-ops was reported by 
Philco Corp. This move is a plan 
to establish a nationally identified 
chain of Philco-Bendix “Sunshine 
Center” which will offer full laundry 
and drycleaning facilities to the con- 
sumer. 

Franchises of the centers will be 
sold as complete packages, includ- 
ing the building, products and pro- 
motion. The centers will be backed 
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WRITE, WIRE, PHONE TODAY 


CIRCLE NO. 31 


NEW! 25¢ CHANGE MAKER 


Height: 182” Width: 812” 
Depth: 4” Weight: 20 lbs. 
Capacity: $30 in change 


GET COMPLETE DETAILS NOW! 


IMMEDIATE DELIVERY 
JOBBER INQUIRIES INVITED 


THE LOGAN COMPANY 


1850 W. Division St., Chicago 22, Ill. Phone: HU 6-4870 





Model +100 


INCLUDING 
EXCISE TAX 


Check These Features 


@ Vault-type construction 
Mechanism mounted to 
swing-out door 

®@ Compact! Can be mounted 

to wall or on pedestal any- 

where in your store 

Attractive colors; Chrome 

trim 

Clutch handle 

All manual operation 

2 special Ace Locks, screw- 

type for maximum pro- 

tection 

Chute cover for added 

protection 
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by national advertising and promo- 
tions and by easy store identifica- 
tion. All stores will carry the same 
architectural appearance and _ the 
colors of the store will be blue and 
yellow. 

Morgan A. Greenwood, general 
manager of Philco’s commercial 
laundry department, feels that plan- 
ning the store around a colorful 
theme and then coordinating the 
idea both inside and outside the 
store will give the location a pleas- 
ant and easily recognizable person- 
ality. He further feels that the po- 
tential profit of a combination dry- 
cleaning and laundry service will 
surpass present levels by a signifi- 
cant margin. 


The move of Techno Vending 
Corp. manufacturers, distributor and 
operators of coin operated amuse- 
ment and vending machines has 
been announced by S. B. Goldsmith, 
director of operations. The 17,000 
sq. ft. of space in the new and en- 
larged quarters is double that of the 





Model EM 
Suggested list 
$289.50 


Sol-O-matic 
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company’s former location and is a 
part of the company’s overall ex- 
pansion program. The new quarters 
will serve as the company’s main 
office and plant, as well as that of 
its subsidiaries, Capitol Projector 
Corp., Kings Midge Enterprises, 
Midget Movies, Inc. and Movie Mat, 
Inc. 


Representatives to augment their 
sales force have been announced by 
Hydrotherm Inc. Hildebrand & 
Associates, Elyria, Ohio, will rep- 
resent Hydrotherm in the northern 





Hildebrand Farrell 
part of Ohio. William C. Hilde- 
brand and John V. Farrell will 


cooled 
A SOL-O-Matic CHAIR 


Rugged fiberglass chair 
guaranteed in writing 
for 5 years 

Marktime meter, 
both slots open, 
10c for 10 minutes, 
25c for 30 minutes 

Tamper resistant 
coin box 

sto) eele\ammiclitl= 





handle the line. J. E. Led 
Co., Birmingham, Ala. will bell 
representative in the northern 
of the state. Robert S. Lovelace 
Co., will provide representation fo, 
the company in Virginia. The John. 
son-Goodyear, Inc., New Haye, 
Conn., will handle sales in centr 
Connecticut and western Massa. 
chusetts. 


The purchase of the Ven Corp 
by The Automatic Service Supply 
Co. has been announced. The ney 
facility means an increase in the 
volume and variety of automatic 
washer machine and dryer parts now 
supplied by ASSCO to its distriby. 
tor network. 


The announcement that Elish 
Gray will resume the dual function 
of chairman of the Board of Direc. 
tors and president of Whirlpool 
Corp. came upon the resignation of 
Robert E. Brooker as president and 
director. Brooker resigned his post 
to accept the position of president, 
Montgomery Ward & Co. © 


THE NEW CONDITIONED- 
AIR HAIR DRYER 


It is cool 

It is comfortable 

It is quiet 

The air is filtered 

The ladies love its con- 
venience — no nets, 
no towels, no ear 
pads needed. 

Featured in the finest 
beauty salons. 


Also available 
SOL-O-MATIC 


Model CM $199.95 


Model BM $249.50 


Contact your coin operated equipment distributor. 


commercial hair dryers are a product of CACo. Manufacturing Co 
Commercial Assistance Co., P.O. Box 26323, Houston, Tex. 


CATE 
CA 8-2324 


WRITE OR CALL FOR DETAILED INFORMATION. 
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| chines take the least floor space 


Why you can MAKE MORE MONEY with 
NORGE “DO-TT-YOURSELF” DRYCLEANING 


The Norge coin-op drycleaning system has been proved in actual 
customer service. Thousands of Norge machines are in daily use. 
The way they work, and the quality they deliver, mean real profits. 


Norge is still the one coin-op 
drycleaning system thoroughly 
customer-proved and profit- 
proved across the U.S.A. 

The profit-success of the 
Norge-equipped Laundry & 
Cleaning Village* store is dupli- 
cated in hundreds of stores from 
New England to Hawaii. 

They are proof that you can 
make more money with Norge. 

Before you invest in coin-op 
cleaning, study the facts that 
make Norge by far your best 
buy. Here are some of them: 


The Norge System 


Deep-bath action, as every pro- 
fessional drycleaner knows, de- 
livers thorough cleaning. Norge 
does not ‘“‘spray”’ the solvent. 

Solvent flow-rate exceeds the 
N.I.D. standards. The Norge 
minimum is greater than that of 
any other coin-op system. 

Constant automatic distillation, 
and without the need for a costly 
batch still. 

Solvent mileage—Norge gives 
you the highest of any system. So 
each load cleaned costs you less. 

Slow spin assures an absolute 
minimum of wrinkling, and gentle 
handling of fragile and delicate 
garments. 

Low heat, always under posi- 
tive control. 

Automatic variable drying time, 
an exclusive Norge feature that 
saves solvent, lets a machine 
handle more loads per day, yet 
dries thoroughly the heaviest gar- 
ments. 


Unit dimensions—Norge ma- 
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of any, give you extra room to 
serve more customers. 

No special foundation is 
needed—and bolting machines to 
the floor is unnecessary. 

Health Dept. rules—Norge 
meets fully all existing Health 
Department regulations. 

Complaint and claims average 

the N.I.D. average is 144%. 
Norge coin-op machines drop 
customer complaints far under 
that figure. 

All together, these Norge superi- 
orities give you a coin-op business 
that puts more profit in your pocket. 


Two Drycleaners...or 100 


Norge will sell you as many coin- 
operated drycleaning units as you 
want—even as few as two. 

But experience has proved to us 
—and every Norge-equipped dry- 
cleaner—that the famous Norge 
“‘nackage of 8’’, installed in a 
Laundry & Cleaning Village set- 
up, is the most profitable way to 
get into this business. 

This is the age of the super- 
market. The Norge Village store 
is a supermarket concept, geared 
to the habits of people today. 
Self-service drycleaning plus 
laundering offers one-stop con- 
venience. It permits a larger, 
more impressive set-up. It is 
psychologically right to attract 
the most business. 

With a Village store you get the 
plus values of recognition, identifi- 
cation, and the benefits of Norge’s 
national advertising in your behalf. 

And you get the full value out 
of Norge’s complete (and use- 
proved) program that includes 
financing, counsel on selection 
and layout of location, an insur- 
ance plan, promotional and ad- 





aK 
LAUWNIORY &=& CLEANING VILLAGE 


THE PROF/T-PROVEO WAY 7O SUCCESS WITH SELF-SERVICE DRYCLEANING 


p NORGE SALES CORP.!IS A SUBSIDIARY OF BORG-WARNER CORPORATION 
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vertising aids, and a practical 
guide to profitable operation. 


B-WAC Financing Plan 


A liberal Norge equipment finan- 
cing plan is available to quali- 
fied investors and businessmen 
through B-W Acceptance Corp., 
a subsidiary of Borg-Warner 
Corporation. 


The Fallacy of Waiting 


Your only gain in postponing in- 
vestigation of Norge coin-op 
cleaning may be the frustration 
of seeing someone else move into 
the best location in your market. 
There has been so much news 
about Norge coin-op cleaning in 
the papers and magazines that 
other drycleaners and investors 
are moving into the picture. 

Ask Norge—or a Norge repre- 
sentative in your area—to give 
you the complete Norge story. 
When you decide to get into this 
fast-growing business, there will 
be no delay. Norge can deliver 
everything you need—whether 
it’s two drycleaners, a bank of 8, 
or any number you want. 

You'll be getting much more than 
fully proved machines. You'll get 
the world of experience that no one 
but Norge can give you. 


Call or Write Today 


Pick up the phone, or wire or 
write, without obligation, to: 


NORGE COMMERCIAL SALES 


Dept. B-32, P. 0. Box 767 
Hinsdale, Illinois 
Telephone Chicago: WHitehall 4-0700 





*A service mark of Norge Div., Borg-Warner Corporation 


















































New Openings 
continued from page 69 


in the new coin-op opened by John 
Wall in Cleveland, Ohio. 


John De Ford of St. Paul, Minn., 
has opened a coin-op with 20 Speed 
Queen washers and eight dryers. 


Ten Speed Queen washers and two 
dryers are part of the equipment in 
Robert MacGregor’s new coin-op in 
Kimball, Minn. 


Milaca, Minn., is the home of the 
new coin-op of the Wallace Jenson Co. 
The store features 14 Speed Queen 
washers and five dryers. 


Mercury Associates, Inc., has opened 
a 21 Speed Queen washer, ten dryer 
coin-op in Plain City, Ohio. 


— FAR WEST — 
Ten Speed Queen washers and three 
dryers are part of the equipment in Leon 


Shelton’s coin-op in Denton, Mont. 


Six Speed Queen washers were added 





Designed and built to meet rugged 
requirements of public use 
in coin operated dry cleaning 
and laundry stores. 


HAMILTON MODEL LCS SCALE 


Based on the same simple HAMIL- 
TON weighing mechanism that has 
lasted for years in commercial instal- 
lations. NOT an adapted home scale. 


Registers only ‘‘SAT- 
ISFACTORY’’ (in 
green) and ‘“OVER- 
LOAD’’ (in red). 
**Pounds’’ not shown. 


Available in any required 
setting to indicate maxi- 
mum machine basket 
weight from eight pounds. 





returned to the factory postpaid. 


during the life of the scale, provided the worn or broken part E 





~~ 


e STYLE Table Mods Fastener ncluded } 
: © FINISH Baked Enam 
e DIMENSIONS Base 


16 Gauge Steel (Tray 12 Gauge Stee 
e STANDARD COLOR White 
Column Height—18". Tray—17'/2" x 22 
5" deep. Weight—50 pounds. 


BUILT BY THE MAKERS OF HAMILTON COIN OPERATED 
PERSONAL WEIGHING SCALES AND CO!N CHANGERS 


HAMILTON SCALE CO. 


3350 Secor Road, Toledo 6, Ohio = 
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GUARANTEE The manufacturer warrants the within named ) 
scales against failure due to defective material or manufacture, and / 
agrees to replace any part of the working mechanism free of charge ( 
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to the coin-op in Havre, Mont., by North 
Montana Service Industries. 


Scranton, N. D., is the home of 
Maurice Henderson’s 10 Speed Queen 
washer, three dryer coin-op. 


Everett L. Watson has equipped his 
new coin-op in Lakeside, Ariz., with 16 
Maytag washers. 


Phoenix, Ariz., is the home of the 
new 20 Maytag washer coin-op of Roy- 
den Brown. 


Virgil Nelson has opened a 12 Speed 
Queen washer and four dryer coin-op in 
New Effington, S. D. 


— SOUTH — 


Moss Point, Miss., is the home of the 
12 pink Maytag washer coin-op opened 
by Dr. Karl B. Horn and Jack T. May. 

Thirty Maytag washers have been 
installed in the coin-op opened by H. G. 
Prophit Jr. in Monroe, La. 


J. V. Tyler has opened a coin-op in 
Jena, La., equipped with 20 Maytag 
washers. 


Eight Maytag washers have been in- 
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Telephone GR 4-2151 









SELL NATIONAL BRANOS 
Cg ic 


/ « TIDE » SMOOTHIE ~~ bw 


VENDORS Available To Dispense Any Product i a 


Check Our Deals, Write Today for Complete Information 
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stalled in the coin-op opened by M.D What's 


Powell in Calhoun, La. 


Paul Mitchell's Tropic Isle Sho 
Center Laundry in North Fort y 
Fla., has been equipped with 


washers. 


Pping 
Ayers, Fy any cup 
20 Maytag covery W. 
pmersion 
Miami, Fla., is the home of the jy Jyrhour W! 
Maytag washer coin-op opened by David 


M. Berger. 

Stewart Proudfoot has opened a 20 

Maytag washer coin-op in Darien, Ga 
Ten pink Maytag washers are part of 

the equipment in the new coin-op Opened 

by Donald L. Burnham in Faulkyille 

Ala. : 


North Richland Hills, Tex., is the 
home of the 20 washer coin-op Opened 
by E. A. Males and Gary K. Raymer, 


J. David Wyatt has opened a new 
36 Maytag washer coin-op in Houston, 


Texas. mperature 
a \ins for ea 
McNatt & Carney in Dresden, Tenn. 4% gs on 11 
have opened an eight Maytag washer |. 
aad a jower. 
coin-op. . 
Circle Re: 
Thirty Speed Queen washers and |? 
dryers are part of the equipment in the EANING 
new coin-op opened by Dan and Leo * fitch M 
S *r in Laurel, Md. . 
nyder Laurel, Md janced th 
on Table 





jores. A 







TAKE YOUR CHOICE [7] 
OF AMERICA’S FINEST , 


5c PACKETTES | 
AND 10¢ BOXES | 
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dosing 


ABSO-CLEAN CHEMICAL CO.) ig 


17325 LAMONT ° DETROIT 12, MICH. 


§, So 
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COIN-OP aw BER, 





M. D, What's New 


continued from page 8 


OPping , ‘ cote 
2 OZ. size; a quick 
Myers, Hyyany CUP up to nine OZ. size; a quic 





faytag  aeovery Water tank with 1,000 watt 
) jmersion heater tested for 80 cups 
he 19 vet hour with no drop in 165° F water 
David 
a 20 
, Ga, 
art of 
pened 
Ikville, 
is the 
>pened 
ymer, 
ad new 
Duston, mperature ; and tip-out ingredient 
ins for easy loading. The unit oper- 
Tenn, Js on 110 volts, 60 cycle electric 
Circle Readers Service Card No. 64 
ee hwne PREPARATION TABLE 
id Leo °, Fitch Mfg. & Dist. Co. has an- 


‘unced the Spot ‘N Weigh Prepara- 
mm Table for coin-op drycleaning 
res. A Detecto commercial scale 


os 





j 





iuble of weighing up to 20 lbs. is 
Hixhed to the table which also has 
0 spotting brushes chained to the 
wk. Liquid spot remover is fur- 
med with each table. Sufficient room 
siho allowed for sorting. 

Grele Readers Service Card No. 65 


MME CLOCK DOOR LOCK 


BA device, Clock-Lock, that auto- 
ikally opens and locks doors at a 
t time has been announced by 
mk-Lock Co. Customers, the com- 
says, will be able to enter the 
after the set time, at closing 
with the door shut, outsiders will 
Mcluded. Persons in the store af- 
losing time are permitted to open 
door and leave, the company 
ms, so that no one can be locked 
PEquipment consists of Clock-Lock 





















OIN-OP 
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control box, electric door latch and a 
special lock set permiiting exit but 
not entry. The control box works on 
115 volts. 

Circle Readers Service Card No. 66 


KIT OF THE MONTH 
A promotional kit subscription for 
coin-ops has been offered by VEND- 
AIDS advertising firm. The initial kit 










the beginning, use, cost, distribution 
and source of tokens which are de- 
signed to activiate metered equipment. 
In addition to a variety of effective 
and inexpensive methods of promoting 
profits and goodwill the company 
claims that tokens are valuable when 
used as refunds as they can only be 
used at coin-op. 
Circle Readers Service Card No. 67 


covers the use of tokens for refund 
and promotional purposes. The com- 
pany gives a complete background on 


SOLVENT SAVER CONTROL 
ONLY UniMac Offers All the Features that Attract 
Coin Laundry Customers: 
MORE CAPACITY 
FASTEST CYCLE 
THOROUGH WASHING 
MAXIMUM EXTRACTION 


























Coin laundry customers want clean clothes! They look for speed, convenience and 
economy, too! The UniMac 600 Washer-Rinse-Extractor Combination gives them 
what they want! 


Agitator action in UniMac’s big rectangular washing compartments quickly 
removes soil from a 12-lb. load. Complete wash-rinse-extraction cycle is only 12 
minutes, the fastest of any equipment. Hispeed 1725 RPM extraction is so thorough 
clothes dry in only 15 minutes. More customers are served faster! 


Only UniMac permits customers to Custom Wash anything they please, as they 
please—a few minutes for lingerie and other delicate fabrics, longer for heavily 
soiled work clothes. UniMac-clean clothes dry softer, fluffier and without yellowing. 


Coin laundry customers prefer UniMac. It gives them more for their money. They 
keep coming back! 


Write Today for FREE Color Brochure DEPT. CO-121 


UniMac Company 


802 Miami Circle, N. E. e 
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ing control which terminates the dry- 
ing cycle of any cleaning load accord- 
ing to the solvent-moisture content 
has been announced by the J. P. Spen- 
cer Corp. The mechanism consists of 
a canister element in which a float, 
suspended from a microswitch, is ar- 
ranged to sink in water and float in 





perc. Thus, the control does not dry 
according to a preset time but dries 
any load automatically based on the 
amount of solvent and moisture flow- 
ing through it; if the load is under- 
weight the drying time is reduced, the 
manufactures states, and if the load 
is overweight, drying time is extended 
automatically. 
Circle Readers Service Card No. 68 


BTU BOOSTER 


The Day & Night Mfg. Co. water 
heater line has been expanded by the 













For hard and demanding service 


Wascator & Wascomat 
washing machines 


Replace your worn obsolete washers and 
Stay in business. Sales and services 


addition of a Model 75-300 Jetglas 
Instantaneous Booster with 75 gallon 
storage capacity and 360,000 Btu in- 
put for 302 gph recovery capacity at 
100° F rise. The unit is approved by 
the American Gas Association and the 
National Sanitation Foundation for 
180° F application as both a free- 
standing “Automatic Instantaneous” 
water heater and a “Type A automatic 
circulating tank heater.” It may be 
used singly or in multiples either with 
or without separate storage tank. The 
tank is protected against rust and cor- 
rosion by a glass lining and is backed 
by a five year warranty, the company 
says. 
Circle Readers Service Card No. 69 


SYSTEM FOR ATTENDED USE 

A self service coin-operated dry- 
cleaner cabinet system that is to be 
used with professional drycleaning 
equipment has been introduced by the 
Manitowoc Engineering Corp. After 
the customer has weighed the garments 
and put them in the cabinet, 25 cents 
is deposited for every pound in the 
load. An attendant on the other side 
of the cabinet removes the garments 
and advises the customer by means of 





a signal light on the front that the yp unit is 
garments are being cleaned and the [jh a steel 
approximate time lapse before com. | 


pletion. The complete cycle takes 
about 45 minutes. After cleaning the 
garments on conventional cleaning 
equipment the attendant returns the 
garments to the cabinet on hangers, | 
steam finishes each item and dries Lal beir 
them automatically with heated air © : ] 
When completed the front door up- Po 














A resiliet 


iat 

locks and a signal light flashes, ee 
Circle Readers Service Card No. 70 S Besic 
boring ma 

KAROUSEL, A PROFIT BUILDER [i y 
A fibreglass steel framed carousel is | aned by 
available from the 20c Wash Corp, ‘pittee col 









DONT SHOOT | fr 
YOURSELF OVER | F's 
SERVICE CALLS | |“3i 


available throughout the U. S. 


WASCOMAT "Junior" (16 |b.), “Senior™ (25 |b.), and 
"Giant™ (40-45 |b.), completely automatic 
washer/extractor. 

WASCATOR washing machines are manufactured in Sweden 
and reflect the superb combination of experienced craft 
manship with modern production techniques. 

WASCATOR represents a revolutionary achievement in 
design and performance ... cuts maintenance costs 90 
percent. 

WASCATOR washing machines are fabricated of highest 
quality materials, engineered for dependable and lasting 
service for commercial laundries, institutions 
WASCATOR washers are all unconditionally guaranteed 
fora year ... will last a generation 

Branch offices: 


NEW YORK * LONDON « PARIS + HAMBURG * DUSEL- 
DORF * MUNICH + COPENHAGEN « OSLO « ZURICH 
TORONTO, CANADA 
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JOIN THE THOUSANDS OF SATISFIED USERS WHO 
HAVE SWITCHED TO HEATH COIN CHUTES 


ALL COIN DENOMINATIONS: 
5¢, 10¢, 15¢, 206, 25¢, 266, 30¢, 
35¢, 50¢ (DOUBLE QUARTER) 
60¢, 75¢, $1.00 (DOUBLE HALF) 


reverse-action 










hotels, etc. 











WRITE TODAY... 


FOR FREE WHOLESALE PRICE SHEET’ ~~ 
ON CHUTES (FOR MOST) COIN METERS 


We Guarantee Heath Coin Chutes to Drastically 
Reduce Your Service Calls or Your Money Back. 


HEATH SALES COMPANY, INC. 
570 POPLAR ST. P.O. BOX 1445 PHONE SH 5-0161 MACON, GEORGIA 



















Wascator & Wascomat of America 
103 E. 125th St. * ATwater 9-4510 * New York 35, N. Y. 
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fp unit is constructed of fibreglass it has its own adhesive on it and may WASHER-CLEANER ANNOUNCED 
ih a steel frame and ball bearing be applied by do-it-yourself coIN- 
Ptable. Music box and circular operators. Scotch- Tred comes in 
y 9” x 9” tile or in 96’ rolls varying in 
width from 4” to 36”. 
Circle Readers Service Card No. 72 


Production of a twin-type 25 Ib. 


COIN-OPERATED TYPEWRITER 
Another coin-op feature offered by 
Model Packaging Corp., is the Typ-O- 
Mat coin-operated typing center. The 
compact 34” x 34”x 60” booth fea- 
tures overhead lighting, coin-operated 
= are standard equipment. The  ¢lectric typewriter and coin control 
joperates for about two cents an with choice of metering of 10 cents 






































wr. Operators can use the Karousel 
free service Or as a money maker. 
‘Girele Readers Service Card No. 71 


heavy-duty washer and companion 
drycleaner has been announced by the 
Altamil Corp. The rights to produce 
these machines were bought from the 
B&G Machinery Co., who developed 
and manufactured them on a limited 
basis. The machines will be distributed 
to coin-ops, laundries and drycleaners 
by the United Machinery Corp. 
Circle Readers Service Card No. 73 


IWON-SLIP FLOOR SURFACING 


IA resilient non-slip surfacing ma- 
hia is being produced by the Ameri- 
ly Floor Products Co. Scotch-Tred 
| ft pliable and conforms to almost 
ly surface Or contour, the company 
L Besides its use on floors the 


bing may be used on equipment . 7 : SOFT DRINK ICE MAKER 





jas a wall covering. It is easily for 15 minutes, 25 cents for 30 min- The new Cubette Ice Maker which 
ned by soap and water. Available utes. The company offers F.O.B. fac- produces miniature ice cubes and de- 
witree colors, black, gray and beige; tory one year warranty. posits them in each vended drink is 







(OMPLAINTS, REFUNDS, DOWN-TIME 


VIRTUALLY ELIMINATED! 


SOLVE THEM WITH 


IRON OUT* 


%& RESTORE YOUR SOFTENER 
TO ORIGINAL CAPACITY 


% SAVE SALT 
IN USE ! % REGENERATE LESS OFTEN 


CT) a) co (2 x RUST FREE WATER 
Va ey eet, Find out how IRON OUT takes problems out 


WATER SPRAY GUN 
FOR DRYCLEANING FREE 
Preferred by COIN-OP Customers & Owners Everywhere! 
@ NO AIR PRESSURE NEEDED 
operates on regular water pressure SAMPLE 
@ ADJUSTABLE SPRAY to volume desired ° 


@ NOZZLE CLOGGING PREVENTED 
with easily accessible strainer SEND 


oun sans hoes Caphag te tad competion tg | COUPON 
tro BISHOP FREEMAN CO. evansron, it. 

RDS eee eae i 
\ CIRCLE NO. 7 ON POST CARD CIRCLE NO. 28 ON POST CARD 
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MOTION is NEW—vcreated expressly for coin- 
wid laundries and vending machines. MOTION frees stick- 
na slides, pull bars — keeps them operating smoothly! 
teil coin changers work better! MOTION is a lubricant 
mipreventive with a special moisture-displacing agent that 
wt solenoids and motors. Seals surfaces with molecular 
ja te treatment lasts up to 3 months. Never becomes dry 
nui! FREE extension spray tip included. GUARANTEED 
Melory or your money back! 

| ORDER BY MAIL! (We pay postage!) 

' oz, $1.00 6 oz. $1.69 12 oz. $2.25 


juct Research & Develop. Corp., Sea a 
C-12, Blue Bell, Pa. 


CIRCLE NO. 39 ON POST CARD 









IRON OUT, Inc. 
2305 Spy Run Ave., Ft. Wayne, Ind. 


Please send me FREE SAMPLE and full 
information about IRON OUT. 
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now being offered with the Glasgo 
Corp. pre-mix vendors. The device is 
mounted on top of the present Glasco 





Comet, the largest pre-mix vendor in 
the Glasco line. The machine has a 
daily output of up to 100 Ibs. of 
cubes. The sales capacity of the ven- 
dor is not reduced by the addition 
of the Cubette Ice Maker, the Comet 
Pre-mix Vendor delivers up to 800 
drinks per day on a single filling. 
Circle Readers Service Card No. 74 


COMPUTER CONTROLS 
MOISTURE 


Unibatch Servo System for coin-op 
cleaners is offered by Anscott Dry 
Cleaning Products, Inc. The device 
automatically measures both the mois- 
ture and detergent content of a dry- 
cleaning system and introduces, ac- 





gu agantee® 


ected 
ast Se i 


gat 






cording to the company, at the right 
time precisely the right proportions of 


the two elements. Individual garments 
are therefore able to absorb moisture 
and detergent selectively, says the 
company. 

Circle Readers Service Card No. 75 


HANGING SCALE BASKET 

A new eight lb. capacity coin-op 
hanging scale, model 300, has been 
introduced by Newhouse Specialty 
Co. Inc. A special feature of the scale 
is that the supporting stand rests on 
the floor and may be attached to any 
table or counter. The large dial is 
at easy eye level and shows “safe 
load” and “overload” areas. The tall 
stand is joined in three sections which 





may be separated so that the complete 
scale ships by Parcel Post. 
Circle Readers Service Card No. 76 


ANIMATED PLASTIC SIGN 


A motion technique in illuminated 
plastic outdoor signs is available from 
the Ultra-Technamation, Inc. Signs 
of any size using this technique can 
be produced, and because of this new 
technique, the signs are replacable, so 
that while using the same light source, 
the advertising message of the display 
can be changed as often as is desired. 

Circle Readers Service Card No. 77 

MESSAGE REPEATER 

The “POPA” (for Point Of Pur- 
chase Advertising) message repeater 
by Winston Associates can be incor- 
porated into a vending machine, store 






fixture, industrial display or prom 
tion display to deliver a recorded sid 
Sales 






ena drop te the mma. 





eta 


— 





talk or special message. POPA deliy. 
ers a minimum message of 714 sep. 
onds, a maximum message of 60 sec. 
onds, the unit has an “on-off” device 
that permits sequential repeating of 
up to 8 messages on a single tape, 
Tapes can be operated by a coin slot 
trigger that delivers the message when 
coins are dropped into a machine. 
Circle Readers Service Card No. 78 


COIL-TYPE WATER HEATER 

A. O. Smith Corp. has announced 
expansion of its coil-type water heater 
with the introduction of Model 818, 
The unit with a 670,000 Btu/hr ins 


‘* 7 
i a 
%3 4 
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put can be installed with a Permaglas 7 
glass-lined storage tank using the com- 
pany ’s Cer-Temp 80 recovery system, 
Circle Readers Service Card No. 79 
continued on page 8 





STORE DOOR LOCK 
A-U-T-O-M-A-T-I-C 


UNLOCKS your Store in the morning 
it at night. Customers can’t be locked in. Operates 
silently from a reliable TIME SWITCH. Easy to in- 
stall — plugs into wall outlet. Safe — door wiring 


is low voltage. 


— TROUBLE FREE — WORRY FREE — 
Send for free literature. Write Dept. C-121 


CLOCK-LOCK CO., 8851 RIDGELAND AVE., 


AUTOMATIC STORE DOOR LOCK 





CIRCLE NO. 





CHICAGO 17, ILL. 


12 ON POST CARD 






. . LOCKS 


To fit your present machines or inquire 
about special Marlyn machines. 


MARLYN CHEMICAL COMPANY. Inc., Lakeview, Oi 


CIRCLE NO. 33 ON POST CARD 


POPULARITY PACKAGES 


for Coin-Ops 


Making satisfied customers right 
and left—east, west, north and south. 

Ask your laundry supply distrib: 
utor about Luse’s Lo-Sups, the 
condensed-suds detergent; Sart 
WHITE BLEACH, safe for all wash 
able fabrics; and Lumar, the 
original powdered fabric softenef, 
He knows how popular they are! 
They have two compartments, 
each containing enough for al) 
average 9-Ib. load. At 10¢ they) 
give you a handsome mark-up. 


) 
| 
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Dear 


Fie 


After each issue of COIN-OP 
our mailbox is filled with letters 
complimenting us on our efforts 
on behalf of the coin-op indus- 
try. We thank each and every 
one of you who takes the time to 
tell us what he thinks of his 
magazine. And while we’re at it, 
we thank those of you who in- 
tended to write but never got 
around to it. 

Keep our mailbox full! We 
look forward to the plaudits, but 
we welcome constructive criti- 
cism as well. In this way we are 
able to give you more of the 
same In-Depth reporting that 
enables you to make your coin-op 
an even more profitable invest- 
ment. 

Mail your comments to: 

Dear Editor: 

COIN-OP Magazine 

10 East 40 Street 

New York 16, New York 


The Editors 


FIRST CLASS 
Permit No. 33285 
e. ¥. 


New York, 


BUSINESS REPLY MAIL 
No Postage Stamp Necessary If Mailed In The United States 
READER SERVICE DEPARTMENT 


COIN-OP 


Postage will be paid by 


10 East 40 Street 


New York 16, New York 





Vv 
v 


A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other CoIN-op- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 


Vv 
Vv 


PLEASE SEND 4 FREE COPY OF COIN-OP TO: 


Name Title 


Company 
Address 


City .. aia ae ee 


PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 
[] Owner of ATTENDED Coin-Op CL) Manufacturer 
[) Owner of UNATTENDED Coin-Op C} Distributor 
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EQUIPMENT + SUPPLIES + REPAIRS 


MIDWEST 


HES EQUIPMENT CO. 


W, Division St. MA 6-8403 
CHICAGO, ILL. 
Coming Soon! 
FRIGIDAIRE 
LOW COST 
5 loads per Hour 
COIN-OP 
Drycleaning Unit 
“SALES © SERVICE * PARTS 
IGIDAIRE LAUNDRY STORES 


Specializing in 
Unimatic Transmissions 
Repair 
or Replacement 


eevVING CHICAGO & MIDWEST 


SPEED WASH 


i) tel 1777 


| COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinols and Indiana 
Department C 


SPEED QUEEN DISTRIBUTORS 
Merchandise Mart Chicago 


DElaware 7-4472 


COIN-OP* 


istered Trade Mark in Arizona and used 
inuously since 1946 by 


2345 N. 10th St., AL 4-5021 
Phoenix 6, Arizona 


Distributor for 


PHILCO-BENDIX 


| Commercial Laundry and Dry Cleaning 
# for Arizona—Southern New Mexico 
and Texas, west of the Pecos River 


vEMBER, 1961 


NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
hes been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 
We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 
WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 


Authorised Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 


IN DRY — OUT DRY 
el WIN OLESS 
COMPLETE CYCLE 
vic 


COIN CLEANING MACHINE 
Ati 


nyt) Ye) bes 
VALCLENE SOLVENT 


NEBRASKA—IOWA 
SO. DAK.—KANSAS 
WESTERN MISSOURI 


SAXE-FREEMAN COMPANY 
MDS eee UL 
220 NEW YORK — DES MOINES 


B & J LAUNDERETTE CO. 


Phone 242 
HINCKLEY, MINN. 


GE. 


FILTER-FLO 


12 |b. 
WASHER 


25 Ib. WASHER-EXTRACTOR 
Aqua Surge Reversing Action 
Replacement—Add-on 


DISTRIBUTORS FOR COMPLETE 


COIN-OPERATED LAUNDRY STORES 
serving MINNESOTA, WISCONSIN, 
IOWA, NORTH & SOUTH DAKOTA 


Your Headquarters for 


MILNOR * HUEBSCH * CISSELL 
WEBEN and KISCO EQUIPMENT 


Your Local Distributor for 
EASY VELAPOWER WASHERS 


in OHIO, WESTERN PENNSYLVANIA, 
and NORTHERN WEST VIRGINIA 


BELENKY, INC. 


60 So. High St., Akron 8, Ohio 
FRanklin 6-2151 


PHILCO-BENDIX 


COMMERCIAL LAUNDRY 
EQUIPMENT 
COIN OPERATED 
DRYCLEANING 


Covering All Illinois Except 
Chicago Area 


ELLIOTT DISTRIBUTING COMPANY 


519 SO. PROMENADE ST. 


HAVANA, ILLINOIS 
PHONE 543-3926 


FRIGIDAIRE 


Award of Terit 


FOR OUTSTANDING 
CUSTOMER ae 
FRIGIDAIRE Coin-Operated 


Laundries . . . Drycleaning Units 
A. « KY. 


AMERICA'S LEADING 
LAUNDRY APPLIANCE 


Exclusively Distributed by 


LAUNDERERS 
EXCHANGE 
INC. 


1724 So. MacArthur 
SPRINGFIELD, ILL. 











MIDWEST 


IT’S HERE 
The Fabulous 


SEA 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 


Write, Wire or Phone 


FLYNN EQUIPMENT CO. 


SALES OFFICE 
3928 Lindell OL 2-7300 


PARTS & SERVICE 
2118 E. Grand MA 1-9555 
St. Louis, Mo. 


TE 


VAMRU ead aim EN Lab 
and VIC COIN-OP 
DRY CLEANER with 


14 minute cycle using ‘’Valclene”’ 


Pah ATLL Tei 


Were 


8615 Puritan, Detroit 38 
UN. 4-6334 


CIRM: IE sda) ice Mila 


Huebsch, Bock, Smith-Burkay, Milnor, Glover, 


Cook, Coin Changers, Softeners, Air Coolers, etc. 


Laundry & Dry Cleaning 
Equipment 
SINCE 1913 


B & G Machinery Co., Inc. 


1049 E. Michigan St., Indianapolis. Ind. 
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A & E MACHINERY CO. 


3041 W. Lawrence Ave., Chicago, Ill. 
IN 3-8720 


LEADING COIN-OP BUILDERS 


Complete layout, 
planning, installation, 


PARTS and 
SERVICE 
Serving Northern 
district of Illinois 
including Chicago 


ae 
aay 


COIN-OP SUPPLIES 


Complete Vending Line for Laundry & 
Drycleaner 


Bulk Laundry Items 
All (Commercial & 
Industrial) 
Beads-O- Bleach 
Launette Special 
Orvus Hytemp Gran 


Package Laundry Items 
All Tide Dash 
Keads-U- Bleach 
L & M Detergent, 
Bleach & Starch 
Smoothie Products 
Drycleaning Items 
Darco, Premium Dow -Per 
Hyflo Super Cel Hysweet 
Norg-Clor Solvent Perclene 
Norg-Clor Concentrate Valclene 
Prompt Delivery from Warehouse Stocks 


McKESSON & ROBBINS INC. 
Cincinnati Columbus Louisville 
3025 Exon Ave. 1795 S. High St. 4007 Crittenden Dr. 
PR. 1-4311 H1. 3-7629 EM. 6-1406 





12 lb. Commercial 
Coin-Operated Washers 


CLESCO 420 THE TRUE 
COMMERCIAL COIN-OP DRY CLEANER 


EXCELSIOR MACHINERY CO. 


6175 VERMONT ST., DETROIT 8, MICH. 
TY 7-6720 


STOVALL 
& 
ASSOCIATES, INC. 


Distributors for Prosperity, 
Washex and the Norge Laundry 
and Cleaning Village 


520 East Market St., Indianapolis 4, Ind. 
6934 Indianapolis Blvd.. Hammond, Indiana 
212 Republic Bldg., Louisville 2, Kentucky 





DUDS IN SUDS, INC. 


1455 Herrison Ave., Cincinnati, Ohio 
A 1-1483 











f 
bay 
J 


NA. 


W. VIRGINIA 


OHIO « KENTUCKY « 






“TILTER TOOL" 


$8.95 net (Prepaid if remittance is 

enclosed with order) , 
Makes it easy for one man (or your wife) 
move that washer from the wall. 
just as easy. 


t 
Puts it back 


Parts for ALL makes of ‘‘domestic type” 

laundry equipment Specializing in. MAYTAg 
NORGE, SPEED-QUEEN, PHILCO-BENDIX 
EASY, GEN, ELE r ° 


MarCone apruiance parts co. 


911 Franklin Ave., St. Louis 1, Mo. 
Tel.—314-CE1-7141 


KING KOIN KLEENETTE 


Offering a complete program 
of Financing, Plant Design and 
Promotion. 


EASTERN 


WASHERS «+ DRYERS 
DRY CLEANERS 


PARTS @ SALES @ SERVICE 


LAUNDRY STORE SALES, INC. 


§700 West 36th Street 
Minneapolis 16, Minnesota 





HARD UP? 


Change to the WASCATOR JUNIOR—and 
pocket your serviceman’s pay check 


¢ The only small reversing commercial wash- 
er-extractor on the market. 


e With QUALITY washability of larger com- 
mercial washers. 


BEFORE YOU INVEST—INVESTIGATE 


the incomparable HAMMOND COIN CLEANING 


PLANT . . . See one in operation! 
e 30 min. cycle from dry to dry 


e reverses in both wash and dry periods 


HAMMOND LAUNDRY EQUIPMENT 


221 E. Henry, Indianapolis, Ind. 
ME 6-4040 
Complete line of coin-op equipment 








YOU HAVE BEEN LOOKING FOR Tal 1] 
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FOR Al 


VACHINER’ 





lock Extractors 
Cissell Co. 
thicago lroner 
forse Corp. 

il Glover Co. 
4ammond Cor, 
doyt Co, 
duebsch Co, 
varquette Was 
Hoy Machinery 
HVichita Tool C 
\, Machinery 


(OIN-OPER 


‘weeeessece: 


Nashers & Dry: 
wndry Presse: 
Vasher-Extract 
tractors 


W&L 


" E, Tallmo 
: 


Titian 


G. R 


2815 Locu 


The 
Suppli 
fo 
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EXTRA a FILL ALL YOUR SUPPLY NEEDS 
IN VENDING 1 —_ a Bulk Soap and Bleach & 5c Packettes— 


10c Boxes Ad — All — Beads-O-Bleach — 


10¢ PEN y f g@ Dash, 30 S Qwite — Lestare — Nu-Soft — 


Fabric Rinse — Sta-Puff — Twenty Mule 


VENDORAMA ig F ; Team Borax—Barcolene Bleach Tabs 


TO FIT , , E-Z Roll Folding Laundry Cart. 


ALL M AKES Over 50% — 10¢ Plastic Bags (vendors loaned free). 
OF 


Speedi Snack Hot Drink Vendor. 


profit for you ‘im seaman Pei ties siciuie 
COIN-OP MACHINE .. .$27.50 each Lease or Loan. 


10c pens.... $6. per gross No Freight Charge Anywhere in 


WASHERS F.0.B. CHICAGO New England 


: Write for f inf ti bout oth 
Prompt Service PROFITABLE bulk vending machines ond | | GRYSTAL CHEMICAL CO. 


supplies. 61 Valley St. Wakefield, Mass. 


MINNESOTA 1850 W THE LOGAN CO. tie Dial 245-4159 


i 
! APPLIANCE PARTS CO. Phone: HU-6-4870 
| 


ye We. 7m. 9¥. EASTERN ——- 
ST. PAUL 2, MINN. COMPLETE SUPPLIES FOR 


COIN-OP LAUNDRIES AND 


| DRY CLEANERS on : VENDOR B-5 
oR ALL Your NeeEbs! | THE MINN. CHEMICAL CO. : and 


St. Paul 14 ° Milwaukee 18 
yACHINERY Hair Dryers Minnesota * Wisconsin me 5¢ BOXES 
Dry Cleaning Machines 
weseeeeoeeoooeeeee Dry Cleaning Presses of 
lock Extractors Dry Cleaning Form 


Saell Co, Finishers For Complete Stores Nationally Advertised 


— COIN-OP SUPPLIES Machinery or Supplies MOREX BLEACH 


ill GI Cc : , 
ned Corp, oe ae Phone, Wire or Write anil 


Hoyt Co, 


Ianich Co Dash BLACK HILLS CHEMICAL CO. BEACON'S 
Eeanpe Beads-O' Bleach P.O. Box 1407 Fi 2-0788 


Hiichita Tool Co. Sta-Flo Starch Rapid City, South Dakota DETERGENT 


¢ Machinery Co. 20 Mule Team Borax for a Terrific Deal 
Sta-Puf Rinse 


Vending Machines WRITE OR CALL 
’ (OINCOPERATED Dry Cleaning Solvent , BEACON SUPPLY ca 
SWeeeerseccccoccose Ciyfion Filter Ponder EAST ls 
fashers & Dryers "Darco''-Activated 4340 Park Aaneee. Hew Vert 57, N. Y. 
wndry Presses Carbon . 


fasher-Extractors Carts-Hampers 
pitractors Scales 


M& L SUPPLY CO. THOMAS J. FLAHERTY CO. SPEEDWASH COIN-OP 
7 E, Tallmadge Akron 10, Ohio 56 MIDWAY ST. BOSTON LAUNDRIES 


PHONE: POrtage 2-6241 eto SOLD AND INSTALLED 


WHY BUY?....WE SUPPLY! We furnish everything 
| G. R. SCHMIDT CO 


H) 2815 Locust FR 1-1400 SPEED QUEEN 
ST. LOUIS Washer Distributor 
The Most Complete Line of Penna., N, J., Delaware, 


Supplies, Chemicals & Equipment Maryland, Vagina, Woe 
er WE INSTALL...WE SERVICE Virginia, Washington, D. C. 
for the Modern Coin-Op 


Hundreds of St Sold 
© 10¢ BOXES—Tide, Dash, Ad, All, EXPERIENCE COUNTS 
Beads ‘o Bleach Financing Available 


| LEVIN SONS COMPANY ¢ 5¢ PACKETS—Dash, Ad, All, Beads Call or Write: 


o' Bleach, Lestaire, Sta Puf 
7610 W. Chicago, Detroit * . BALTIMORE CHEMICAL 
TE 4-6920 ¢ BULK PRODUCTS & EQUIPT. CORP. 


* COMPLETE COIN-OP SUPPLIES FOR DRY- 
. NW. 
CLEANING AND LAUNDRY UNITS * 25¢ or 10¢ BAG VENDORS Wedtonon” 6. nm e201 


OIN-OP FIECEMBER, 1961 












ay li aie M) 
BENDIX | # 


ee \ 
PHILCO BENDIX 


SUNSHINE CENTERS 


Self Service Laundry and Dry Cleaning 
Equipment 
= 


Complete line of supplies for both 
delivered by our truck in Maine, New 
Hampshire and Vermont. 


NORTHEAST 


LAUNDERCENTER 
INC. 
99 Madbury Road, Durham, N. H. 
UN 8-5559 





































Everything vou nee 
COIN OPERATED EQUIPMENT 


Parts, Service, Installation, and Finance in 
the New York-New Jersey-Conn. Area 


SPEED QUEEN 


Commercial Automatic Washers and Dryers 
and 25 lb. Washers 
Commercial Ironers — 
Gas and Electric 
In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-7241 


SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 


34-18 Northern Blvd., L. |. City, N. Y. 


General Electric Jumbo 

12 Ib washers. Launder- 

ama 20 I|b_ washers, 

Sterling Dryers, Stand- 
ard Dry Cleaning Machines. 
Wonderful pricing. Maximum 
financing, bank rates. 


STERLING COIN-OPS 


Phila.: 5699 Rising Sun Ave.—Fi 2-7700 
Wash.: 3320 Georgia Ave. NW—TU 2-2321 
Norfolk: 1041 W. 38th St.—MA 7-0484 


The OLDEST and the LARGEST firm 
selling Coin-Ops in this area! 
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ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-OP 
LAUNDRY & DRY CLEANING 


PENNA.., OHIO, W. VA. 
BENSON EQUIP. CORP. 


P.O. BOX 11728, PITTSBURGH 28 


ASSOCIATED 
INDUSTRIES INC. 


1420 UNION AVE. BR 4.6310 
MEMPHIS 4, TENN. 


AUTHORIZED 


A 

























































LOCUST 3-5990 Servi 
PARTS & SERVICE || ie 
)3521- 3rd A 
Also complete line of Norge — 
WASHERS & DRYERS commercial Coin Operated COh 
Cleaning & Laundry Equipment Il; : 
@ 
LA 
COLLINS WASHER PARTS CO. DEEP SOUTH SALES | 
100 MARKET STREET CORPORATION 
PITTSBURGH 22, PA. 4716 EARHART BLVD. ALLE 
COurt 1-1055 NEW ORLEANS, LA. 
Phone 866-1811 Distrib 
Joseph Guss ranch Of 
Te & Sons, Inc. 08 
aaa N:E.. Washington, D.C. REM! 
526-5100 
COMPLETE 
(____ COIN-OPERATED PARTS & SERVICE 
LAUNDRY & DRYCLEANING EQUIPMENT 


HEADQUARTERS 


Ask about fabulous Norge 
coin-operated cleaning, laundry equipment 
ALSO SERVING 
SHREVEPORT * BATON ROUGE 


PERK - HYFLO - DARCO 
SERVICE—ENGINEERING 
GLOVER DRY CLEANERS 
MORWHITE, INC. 











MOBILE a JACKSON, MISS. 
70 Tivoli St., Albany, N. Y. 
HEmlock 4-7171 4-2214 
 AUTOMATI 
42 Franklin 
sania ic allie aan comer semana a sone pee : 
ED. L. THOMAS CO. Hamm 








WEST SIDE CORP. 5042 W. Beaver St. Box 6833 . a 
177 E. 123rd St., New York 35, N. Y. Jacksonville 5, Florida sh. 
LE 4-0400 ee 
C 
! 

Sa ee sooo re TT ann 
WE STOCK FINAN 
Tide, Dash, All, Beads 'O Bleach, and com- : Let 
lete supplies for dry cleaning coin-op.) § We Will 

NORTH & SOUTH CAROLINA nag in : ‘ ' 

Exclusive IDEAL CHEMICAL & SUPPLY CO. : 

= P. ©. Box 5597 Memphis 4, Tent. Dallas 

; . : : RI 8-4081 
NA Fe wenn, Beet, ed, Foe eto Bh yfouston 
DOMMEROTAL EQUINMENT . more distributor ’ a 
ASSOCIATED SALES INC. announcements : ‘ 

406 Edgemont Drive Kings Mountain, N. C on next page j 





COIN-OP itcemBeR, 









)IN-OP 














GEORGIA-ALABAMA 
Coin Laundry Equipment Dist. 


Exclusive 


: 
: 
i 
{ 









. eeemere LINE OF 
COIN EQUIPMENT 


Service —— Sales — Financing 


THE RICHARD CO. 


. 3521 - 3rd Ave. So. 706 Lee St. S.W. 
[niche Ala. Atlanta 10, Ga. 


i 


EST. 1935 





COMPLETE COIN-OP 


Supplies and Equipment 


¢ ‘ea( ah fy 


LAUNDRY SUPPLY CORP. 
212 W. 7th Street — Richmond, Va. 
Phone BElmont 2-6703 


ALLEN and VICKERS 


495 Glen Iris Drive, N.E. 
Atlanta, Georgia 
Phone: Murray 8-7979 
Distributors for Ajax, Washex and 
a full line of laundry machinery 
branch Office: The Woodner. AG23 
3636 — i6th St. N.W., Washington, D.C. 
Phone: Hobart 2-5550 










a ws MOORE 


MACHINERY COMPANY 
522 Devine Street 
Alpine 3-1223 
Columbia, So. Carolina 








Headquarters 


SERVICE—SALES 





MWUTOMATIC LAUNDRY COMPANY, INC. 


42 Franklin Avenue 
PL 6-5389 


Waco, Texas 

P.O. Box 862 
Maytag Coin Laundries 

Hammond Coin-Op Dry aminating 





Call or Write Us Now 


SERVICE @ SALES 
FINANCING @ LOCATIONS 


Let Us Upgrade Your Old Store 
We Will Trade For Your Old Equipment 


BRANCH OFFICES: 


Dallas Fort Worth San Antonio 
RI 8-4081 AT 425255 TA 4-1198 
Houston Corpus Christi Austin 
WA 3-4579 TU 4-4848 HI 2-6389 


Authorized Distributor 


Maytag and Hammond 
Coin Equipment 
(ee | 
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Ne 
Before You 


BUY ANY LAUNDRY ee 
SEE US! 











COIN-OP 4, 
DRYCLEANING TOO! «9 
La 





ROCKY MOUNTAIN EMPIRE p 


Everything for the coin laundry 
If it’s quality ... We have it! 
Excellent financing available 


MOUNTAIN STATES COIN WASHER, INC. 


3525 Stone Ave. e Colorado Springs, Colo. 
P.O. Box 1579 e Phone: MeElrose 3-660) 


Sp SERVING ALL THE NORTHWEST 
&. WITH THESE TOP LINES: 


UAMMOND * eo Washer-Extractors 


Goin: Op “Drycleaning 
CLESCO @ 20-Ib. ae Steel. Washers 


Tumbl 
Coin Cohen, Bucket Seats 


WASCOMAT @ 16-lb., 25-Ib. Washer-Extractors 
é (COOK © Washette @ Tumblette 
NATCO @ Hot Water Makers 
WEBEN @ Hot Water Makers 


0 @ Water Softeners 


NORTHWEST 
CHINERY CO. 
, PORTLAND 33, ORE. 





KATZSON BROTHERS 


860 Vallejo Street @ Denver 4, Colo. 


* 


"Complete coin-op supplies 
for dry cleaning and laundry 
units." 





COIN-OP SUPPLIES 


— we specialize — 


VAN WATERS & ROGERS, INC. 


TURE .ncccee A 4-5050 

VwWE&R PORTLAND ...... CA 2-1721 
SPOKANE ........ RI 7-4183 

SALT LAKE CITY ..DA 8-1112 


WEST COAST 
LARGEST DISTRIBUTORS 


FRIGIDAIRE WASHERS 
LAUNDERAMA—20 LB WASHER 


AND ALL OTHER 


COIN LAUNDRY EQUIPMENT 


Call or Write 


LOS ANGELES COIN-0-MATIC 
51392 Lankershim Blvd. 
North Hollywood, Calif. 

TR 7-3421 


COIN WASH EQUIPMENT CORP. 
1745 Van Ness Ave. 
San Francisco 4, Calif. 
PR 6-7100 










LAUNDRY SUPPLY CO. 
270 West Ist., No., Salt Lake City 
Complete Supplies for 
Laundry & Drycleaning Coin-Ops 
NATIONAL BRANDS 


NATIONAL 


BULK 
Soap—Detergent—Bleach 


Blue—Starch—Softener 
100-LB. BAGS 








SERVICE THROUGH 
misTRY 


DISTRIBUTORS TO THE LAUNDRY 
INDUSTRY SINCE (85! 
H. Kohnstamm 4 Co., Inc. 
New York 13, 16] Avenue of the Americas 
Chicago |!, i1-13 E. Mlinois St. 


Los Angeles, (P.O. Address) 2632 E. 54 St., 
Huntington Park, Calif. 


CANADA 





WESTERN CANADA 


COIN WASHER CO., LTD. 
150 West 1. Pa Vaneouver, Canada 
Rin ity 2-257 





PINKY'’ COIN LAUNDRIES 





















What’s New 


continued from page 80 

STARCH, FABRIC SOFTENER 
C & C Mfers. & Distrs., Inc., have 
announced the addition of Niagra In- 
stant Starch and Nu-Soft Fabric Soft- 
ener to their line. Both packette and 
box sizes are included, designed to fit 





The 


all vending machines. instant 
starch, the company says, can be 
added directly to the washing machine. 
Fabric softener acts both as a rinse 
and suds conditioner by eliminating 
excess sudsing in the machine when 
used with high-suds detergent, ac- 
cording to the company. 

Circle Readers Service Card No. 80 


vt 


GARMENT RACK & BASKET, 


Easier for custo- 
mer to unload, fold 
and hang garments. 


Increases pay loads 
by letting customer. 
move away 

cleaning unit faster. 


Features -- Large 


FOR COIN-OP 
DRY CLEANERS 


ered basket top. 
18 models to choose 


COMPANY 
5326 ATLANTIC BLVD. 
MAYWOOD, CALIFORNIA 
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DOOR OPENS AUTOMATICALLY 


[The Adriane Time Lock Co. has 
introduced an automatic door opener 
that will, the company says, free the 
COIN-oPerator from either having to 
open the store himself or hire an at- 
tendant to open. The device will open 
the door, at a pre-set time and custom- 
ers will be able to enter the store. 
Circle Readers Service Card No. 81 


EPOXY SURFACING COMPOUND 


An epoxy surfacing compound that 
provides an impervious, alcohol, acid 
and abrasion resistant surface has been 


Abco Industries, Inc. 


Abso-Clean Chemical Company 76 
A. & E. Machinery Co. 82 
Ajax Pressing Machine Co. Cover Ill 
ALD, Inc. 7 
Allen & Vickers, Inc. 85 
Ametek, Inc. ........ i . i 
Associated Industries, Inc. 84 
Associated Sales, Inc. 84 
Automatic Ldry. Co., Inc. 85 
Automatic Steam Products Corp. 25 
Baltimore Chemical & Equip. Corp. 83 
Beacon Supply Co. 83 
B. & G. Mchy. Co., Inc. 82 
Belenky, Inc. 8! 
Benson Laundry Machinery Co. 84 
Bishop Freeman Co. 79 
B & J Launderette Co. 81 
Black Hills Chemical 83 
Caco Mfg. Co. 74 
C & C Manufacturer & Dist, Inc. 23 
Clesco, Inc. 70 & 7! 
Clock-Lock Company 80 
Collins Washer Parts Co. 84 


Consolidated Engineering 


Service, Inc. 29, 30 & 31 
Coin-Clean, Inc. 60 
Cook Machinery Co. 5 
Cowden Co., John P. 81 
Crystal Chemical Co. 83 
Deep South Sales Corp. 84 
Detecto Scales, Inc. 87 
Detrex Chemical Industries 49 
Duds in Suds, Inc. 82 
DuPont de Nemours Inc., E. |. 58, 59 
Elliott Distr. Co. 8! 
Ewing Mfg. Co. 43 
Excelsior Machinery Co. 82 
Flaherty Co., Thomas J. 83 
Flynn Equipment Co. 82 
Fox Chemicals Co. 8 
Glover, Inc., Bill 9 
Gold Medal Products 6 
Greenwald Company, H. 3 
Guss & Sons, Inc., Joseph 84 
Hamilton Scale Co. 76 
Hammond Laundry Equipment 82 
Heath Sales Co., Inc. 78 
Huebsch Manufacturing Co. 44 & 45 
Hughes Equipment Co. 8i 
Ideal Chemical & Supply Co. 84 
International Dryer Corp. . Cover Il & | 
International Duplex Corp. 40 & 41 
Iron Out, Inc. 79 
Katzson Brothers 85 
Kohnstamm & Company, H. 85 
Kravetz & Co., M. 2 
Launderers Exchange, Inc. 8! 


ADVERTISE 


announced by the Dennis Chemical 
Co. No. 6713 Surfacing Compound 
when applied 4” to 4” thick equals 
the company says, the strength of y, 
to two inches of concrete. The oan 
pound can be feather-edged anq is 
according to the company, particularly 
suited for patching or overlaying of 
concrete, wooden or steel floors, sur. 
facing walls and lining the inside 
tanks. 

Circle Readers Service Card No, 82 


of 


MORE INFO? CIRCLE 
Readers Service Card 


INDEX 
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Laundry Store Sales 82 
Laundry Supply Co. 85 
Lever Brothers Co. 57 
Levin Sons Co., J. 83 
Ling-Temco-Vought, Inc. 55 
Logan Co., The 73 & 83 
Los Angeles Coin-O-Matic. 85 
Machinex Equipment Co. 82 
Mar Cone Appliance Parts Co. 82 
Marlyn Chemical Co. 80 
McKesson & Robbins, Inc. 82 
Mid-States Supplies, Inc. 8! 
Minnesota Appliance Parts Co. 83 
Minnesota Chemical Co., The 83 
M & L Supply Co. 83 
Morwhite, Inc. 84 
Mountain States Coin-Washer Inc. 85 
Newhouse Specialty Co. 69 
New York Pressing Machinery Corp. 72 
Norge Sales Corp. 75 
Northeast Laundercenter, Inc. 84 
Northwest Ldry. M'ch'y Co. 85 
Precision Coin Devices, Inc. 65 


Procter & Gamble Co., The Cover IV 
Product Research & Development 


Corp. 79 
Rad, Inc. 87 
R. B. Company 86 
Rembert-Moore Machinery Co. 85 
Rich Laundry Mchy. Co. 8! 
Richard Co., Inc., The 85 
R & W Specialty Mfg. Corp. 87 
Saxe-Freeman Co. 8! 
Schmidt Co., G. R. §3 
Slick Drive Up Stores 36 
Solupak Company 17 
Small Equipment Co. 33 
Speed Queen Atlantic Co., Inc. 84 
Speed Queen Dist. 8! 
Speed Queen, Div. McGraw- 

Edison 20 & 21 
Standard Change-Makers, Inc. 5 
Standard, Inc. 67 
Sterling Coin-Op Machinery Corp. . 84 
Stovall & Associates, Inc. 82 
Thomas Co., Ed L. 64 
Troy Laundry Machinery 5I 
Unimac Company ” 
United Valve Service, Inc. 4] 
Vamco (Duplex Vending) 52 & 53 


Van Waters & Rogers, Inc. 85 
Vic Manufacturing Co. 
Virginia-Carolina Ldry. Supp. Corp. 85 


Wascator & Wascomat of America 78 


Weben Industries, Inc. 10 
West Side Corp. 84 
Western Canada Coin Washer Co. 85 
Whirlpoc Corp. 62 & 63 
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TOWEL WASHED WITH RAD 


CLASSIFIED 





nical 
rund ADVERTISEMENTS 
uals, LAUNDRY 


-Om- § 
d is CLASSIFIED ADVERTISING RATES: FACE CAPITALS—10c per word. Mini- 
’ First mum charge on all: $2.50 per insertion. 

Add the cost of 10 words if a box num- 
ber is used. 

COPY: Must be received before the 10th 

of the month preceding issue. Payment 

must accompany order, 


insertion—Light face type—lic 
per word. BOLD FACE CAPITALS— 
a 20c per word, 10% discount on 3 con- 
g of F secutive repeat insertions. EXCEP- 
sur. | TIONS — SITUATIONS WANTED: 
e of § 


larly 


Light face type—5ic per word. BOLD 







. 82 
— WANT TO BUY 
: 
C Westinghouse washers, Send full details to OUT OF ORDER 
‘anette Washerettes, 301 Pine St., Manchester, 
——— Hamp. 
: CARDS 


‘i buy good used Coin-Op equipment. State age, 
L. first letter. Southeastern Services| Box 497, 
ci Virginia. 


$1.25 per 100 


5 
: 


$10.00 per 1000 


| 


FREE CATALOG 


Ee 
ur 


Send check with order 


83 low A SINGLE RELIABLE SOURCE FOR DISPLAY 

55 ATERIAL—SALES BOOSTERS — SUPPLIES—NECES- 

83 ‘iS. ‘ESPECIALLY DESIGNED FOR COIN-OP 
WNORIES. WRITE FOR FREE CATALOG. 


Whether you want extra income from 


Deluxe Service 













85 ADCRAFT SALES PROMOTION COMPANY Box 947, Cherch St., New York, WN. Y. other coin-ops in your area or just more 
82 olenont SI MICHIGAN profits in your own store, write for 
> | ede details of the new RAD franchise plan. 
82 MACHINERY FOR SALE 

8! a CHRISTMAS GIFT — SPECIAL PROMOTIONS 


83 LHoyt 50# gas-fired Dryers, coin op, 10c—I0 min. 
83 $$325; 20-Speed Queen Washers, 25c meters @ $60; 

Used 123CM Maytag Washers, 25c meter @ 
83 W); |—Forse Bantam Elec. Shirt Unit $1695; I— 
Ine Legger, elec. $495; 5—Dewey-Shepard Boilers 


IMPRINTED 


DIME BANKS 


NICKEL & QUARTER SIZES AVAILABLE 


RAD + 375 PARK AVE., N. Y. 22, N. Y. 
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§& 440 gph, gas or oil $295 & $375; 2—Calusa 5c z Naomi 
iy Betcene Pispeners@ $50; 2-Solupak Bu suntan. aute i: SN RE AI 
69 p & Bleach 5c Dispensers @ $50; 2—Standard FULTZ ADVERTISING SPECIALTIES 
72 | Coin Changers @ $60; I5—Huebsch 36 x 30 TRAVERSE CITY, MICHIGAN 
15 rs, not met. @ $90; I|—Milnor semi-auto. 25% Le z EC 7 oO 

wher $495; |I—Troy Laundrite semi-auto. 254 
84 wher $495, M. G. Murray Supply Co., 348 Ninth 





85 Put South, St. Petersburg, Fla. 


For Quick 


65 SNorge (SSC) Coin-operated washers used | year 
B00 each, N. H. Coin, 27 Amory St., Manchester, 
v &E Results— 
79 AEE Pe BR SLES I eA 6 ENR e 
: in-O 
87 SERVICES & SUPPLIES Use Co P 
86 ARUN EN SRR EN RR I PENIS PSS eo e 
85 WNSULTANT & MAINTENANCE SERV!CE—Surveys Classified 
8! _—. for nee purchase or trouble- Ad +i + 
miting of quick-service, attended or coin-op plants. 
85 mplete information supplied: from location study verrisements 
87 ayout and installation. Service contracts avail- 
8| ma for equipment maintenance & repairs. Rubin R. 


wn, Consultant. Harry Cohen Associates, 745 
§3 Avenue, New York 22, New York. Telephone 


3% Morado §-1353. For Your COIN-OP 


SS are ee THE R & W WINNER 
g Koin perators wenty-six new Bendix washer 3 

33 ns complete with lint traps $6.00. TROSIN featuring 

84 BYICE CO., PRINCETON, MINN. 


LIFETIME FIBERGLASS SEATING 

























8] a 
1 | FOR SALE 
15 
NST SELL—RECALL TO SERVICE. 6 COIN-OP 
. CLEANING MACHINES locates’ in UPSTATE All DETECTO ‘‘Load-O-Matics’’ 
: ke new. Reply Box 110, COIN-OP, hanging, bench and ter, 
82 HEAST 40th ST., NEW YORK 1é, N.Y. ee 
signal safe load flash 
84 danger when the load d 
AVAILABLE IN UNITS OF Te sr eee 
5! MISCELLANEOUS 2-3-4 OR 6 SEATS proper limits. Help prevent 
n i _ @ FIBERGLASS BUCKETS—HEAVY DUTY METAL unsatisfactory cleaning, loss 
4] rige Makers, Coin Counting, Wrapping Ma- STAND—WELDED CONSTRUCTION of customer good will and 
53 . New and Used. Coin-Matic Products Co.., @ CHOICE OF PASTEL COLORS (PINK-BLUE- 
5 Pitroadway, New York, N. Y. YELLOW-GREEN) machine breakdown. For 
trade: ; or © FIBRE & CHIP RESISTANT free literature on all 
19 a e: new coin operated ironing board, for © COLORFAST—WEATHERPROOF del te tod 
85 # dispenser, adding machine, tape recorder, e EASY CLEAN—COMFORT CONTOURED ee 
changer, etc. Gene's Magic Wash, Hemphill, : 
78 Pus, See Your Jobber or Write for Nearest Dealer 
0 thepo Dealer Inquiries Invited EE SE TIN: MOREE ARERR 
0 - , ; 
gee ite lly pee Alay A ee R. & W. SPECIALTY DETECTO SCALES, INC. 
95 ‘postage. One yr. guarantee all industrial parts. MANUFACTURING CORP. Dept. CO-11, 540 Park Ave., Brooklyn 5, N.Y. 
43 Getails write CLAYTON DOOR LOCK CO., 502-506 Metropolitan Ave., Brooklyn 11, N.Y. 
iv BIB, Phila. 29. Penna. 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


¢ ENJOY THE PROTECTION and 


service that mutual association and 
organization can provide. 


ENJOY THE SATISFACTION of be- 
ing actively identified with other 
leaders in promoting the well-being 
of the coin-operated laundry and 


e ENJOY THE BENEFITS of belonging 


to an organization created te pro- 
mote your welfare. 


ENJOY THE BENEFIT OF exchang- 
ing opinion on mutual business prob- 
lems. 


ENJOY ADVICE on problems per- 


drycleaning business. 


ARKANSAS 

M. K, Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CANADA 

R, Jeanneau, Pres. 

Quebec Automatic Laundry 
Assoc. 

7300 Lajeunesse St. 

Montreal, Canada 


CONNECTICUT 

1. A. Lehrer, Attorney 

Connecticut Self-Service 
Coin-Operated 
Laundry Association 

983 Main Street 

Hartford 3, Connecticut 


FLORIDA 
A. E. Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Floride 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 

Leon W. Blythe 

Coin-Op Laundries 
Association of 
Columbus 

P. O. Box 5304 

Columbus, Georgia 


ILLINOIS 

Adolph Klein, President 

Midwest Association of 
Automatic Laundry 
Stores of Chicago 

134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
Illinois Coin-Op Laundry 

Store Owners Association 
1724 MacArthur Blvd. 
Springfield, Ill. 


IOWA 

Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


taining to taxes and finance. 


INDIANA 

Bill Watkins, Secy-Treas. 

Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


KANSAS 

William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 


Charles B. Milstein, Esq. 
Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 


G. L, Rayner, Manager 

Coin-Op Laundry 
Division 

Massachusetts Laundry- 
owners’ Association 

20 Providence Street 

Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 
Edward Raka 


Executive Secretary 
Mississippi Valley 
Coin-Op Assn. 
Congress Hotel 
Union Blvd. at Pershing 
St. Louis, Mo. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


R. C. Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 


Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Robert L. Godwin 

Exec. Dir. 

Garden State Self- 
Service Laundry Assn. 

207 Market St. 

Newark, N, J. 


NEW YORK 


Hyman Bravin, 
General Counsel 
American Automatic 

Laundry Foundation 
6 East 45 Street 
New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


PENNSYLVANIA 


John T. Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


Lehigh Valley Coin-Op 
Dealers Assoc. 

Samuel Lichtman, 
President 

934 Arch St. 

Allentown, Pa. 


TEXAS 

Robert K. Eason, President 

South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 

San Antonio, Texas 


Letters 
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manufacturers are also interesteq al 
the European market we should be 
glad to try one or two of these y 
in our store. 
Mostafa Keramat 
Waschautomat Co., Lid 
Frankfurt, Germany WwW. 


Nits I 


Bank Interested in Cleaners 


Our bank has recently become! 
quite active in the financing of! 
coin-operated laundry and dryclean. 
ing stores. Although we are familiar) 
with the profit potential of coip.) 
operated laundries, we are predict.) 
ing our financing of drycleaning) 
solely on our projections rather than’ 
on any concrete experience. ) 

If you could provide us with some: 
of your experiences it would be ap- 
preciated. . 

Michael J. Schmitz fhe Fine 
Assistant Manager 
First Wisconsin Nation! Operate 
Bank of Milwaukee 

We have sent you the Third Dry- 
cleaning Report that appeared in 
our November issue. While re- 
searching this report we became} 
convinced that the coin-op clean-} 
ing industry has reached its second 
stage. The first stage was convine- 





4 


ing COIN-OPerators and professional} 
drycleaners that coin-operated dy-) A com 
cleaning should be installed in their’ * 
locations. 


The second stage, which 





as a suggest 
we are now in, is one in which the” . ' 
So . In gett 
consumer is being educated to use or 
these units.—Ed. = fun 
you in 
MIRROR, MIRROR i 
The only way a magazine reall |j DI 
gets to know itself is through the |j 
mirror of its readers. And we cef- He’ 
tainly want to know about our- bon 
selves. That's why we're always sat 


happy to hear from you, whether 
you offer complaints, praise, ideas, 
suggestions or just comments. | 
you have anything at all to say, 


write to Letters to the Editor 
COIN-OP, 10 East 40th Street 
New York 16, N. Y. We're looking | 
forward to hearing from you —|) 


The Editors. ys 
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Id be ! ©. $i 
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ARON-A-MATIC ie 
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- the Finest Commercial coin oe 
onl Dperated Automatic Ironer | 
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1 Dry- 
ed in 
le re- 
ecame} 
clean-} 
second Leading Coin-Operators everywhere are discovering that 
nvinc- investing in customer satisfaction is bringing in big dividends! 
ssional FREE PROMOTION With Coin-Op competition keen and customers expecting 
d dry-) A complete promotion kit, all-round convenience, you'll find the new Ajax Iron-A- 
n their with instructions and Matic a big asset! It is the only automatic ironer developed 
which) suggestions for best results exclusively for your Coin-Op business! Your customers will 
2 . in getting traffic and profits find it easy to use, safe, and completely automatic. They will 
is furnished FREE when appreciate the quality finishing it provides ... and without 
you install your new Ajax any previous, lengthy instruction! 
: “Tecan Ribathe. Customer satisfaction is your best advertisement. With an 
Ajax Iron-A-Matic you offer complete service! 
j Potential customers who prefer to finish their wash-day 
really |) DECIDE NOW to see yout tasks at the Coin-Op will be coming to your Coin-Op. 
jh the |e Ajax Representativ Present customers will turn their idle time into “ironing time” 
a He'll give you the latest ... increasing your profits! Customers will leave your 
von information on the Ajax Coin-Op with clothing clean and ironed ... you can be sure 
hether Iron-A-Matic today; or they'll tell their friends! 
ideas, write to: | Best of all, profits will climb! Spare time, spare change and 
nts. I repeat clientele will keep the boost in your business... 
lite | with an Ajax Iron-A-Matic. 
Street, 
ooking i Gwe on 
ou — | 


AJAX’ PRESSES | Se: /20.. 7é Ladow Doge’ 


619 SOUTH StH WEST e SALT LAKE GCITY, UTAH 
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The five-cent size, that is! Now, for nickel vending machines, here’s new five-cent 
size coin-vended Dash—the detergent women have made America’s fastest growing 
low-sudser. For customers, Dash gives the best cleaning possible in automatic 
washers. For you owners, Dash keeps a safe suds level to protect machines against 
suds breakdowns. Now get either the popular ten-cent or new five-cent size Dash, 
the best detergent you can carry in your vending machines! 


TED WROCKLAGE, Bulk Soap Sales Dept. 0 
The Procter & Gamble Distributing Company 
P. O. Box 599, Cincinnati 1, Ohio. 


Please rush me full information on (check one or both) : 


on Coin-Vended C) Ten-Cent Coin-Vended Dash 0 New Five-Cent Coin -Vended Dash 


DASH! 
thre $e anes 


~ 
| 

Send for information | 
| 
| 
| 
| 


Telephone Number Oe 


Sich eastscnik eed chen sis: exten ate eimectis snias ac ies 
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